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WHERE COLOR ACCURACY IS IMPORTANT... 


Priheceler 





CANNOT BE SURPASSED! 


7% 


FOR FAST PROCESSING AND PRINTING 





Le 
WILL bn YOU BEST 


The use of Pathécolor has an added big advantage...Pathé service. 
Now you can get negative reports in 24 hours and answer prints 
within 48 hours. This cuts production time and saves money in many 
ways. Quantity Pathécolor print orders also are handled with the 
same exceptional speed for which Pathe is famous. 





WRITE OR PHONE— 


Today color film accuracy reaches a new high with amazing 
Pathécolor. Because Pathécolor shoots what it sees, it is fast 
becoming the standard of the industry. Foods, packaging, 
brand identification and human skin tones can be photo- 
graphed with astonishing reality. And all this is possible with- 
out special camera equipment and complicated lighting. 
Once you see what Pathécolor can do for your productions, 
you'll never accept a substitute. 


FOR PERSONALIZED PRODUCTION SERVICE 


HAS NO EQUAL! 


Pathé welcomes inquiries about color film problems in any stage of 
production planning. Pathé is famous for their follow-through on all 
productions, large or small. One supervisor “babies” your job from 
beginning to end. And as production problems occur, Pathe Person- 
alized Production Service is as close to you as your telephone. 


Prove Pathecolor superiority for yourself...See a 
16 or 35mm demonstration reel before your next production! 


Perth UBORATORIES - NEW YORK 105 East 106th Street, TRafaigar 6-1120 
PreclAé MBORATORIES - HOLLYWOOD 6823 Santa Monica Bivd., HOllywood 9-3961 


Padhé Laboratories, inc., is a subsidiary of CHESAPEAKE INDUSTRIES, INC. 


GREAT MOTION PICTURES ARE PROCESSED BY Dylh 


































How to make a 
Sales-Training Film that actually 


CREASES SAL 


Why does one motion picture or slide film used to train salesmen markedly 





if improve their performance, while another has little effect? 
Caravel's years of experience in this field shows that for consistent high- 
level results with sales-training films, four major factors of production 


need to be stressed. 


. cece . 

These factors of production... waa /tesults like these... 
FIRST-HAND CONTACT WITH SALESMEN *. . . appreciated very much the intelligent interest you 
gives the creative producing staff the “feel,” as well asthe m__-= ~ people showed in grasping our problem and interpreting 
facts, of the client's selling problem. the story we wanted to tell.” 

Fuller Brush Company 
AN IMAGINATIVE SCRIPT that entertains while "We believe the Kenwood picture is one of the best, if . 
it instructs is the basic step toward a picture that sales- —— not the best product-sales-training film ever made.” 
men want to look at. Associated Merchandising Corp. 
ABSOLUTE REALISM in the portrayal of salesmen "The reaction of the real-life salesman who sees the film 
and their customers takes top-notch direction and acting, qu = seems to be, ‘He does a terrific job of selling. I'm going 
and scrupulous attention to detail. —s to use that approach myself.’ 

Clinton Foods, Ine. 

A NO-PUNCHES-PULLED ANALYSIS of the "Many verbal comments from salesmen and dealers as- 


salesman’s real and difficult problems is essential in mak- — sure us of another hit.% | | x 
ing a film that he respects and responds to. Socony-Vacuum Oil Company 


BEFORE YOU MAKE YOUR NEXT SALES-TRAINING FILM, READ CARAVEL’S BROCHURE, 
THE MOTION PICTURE AS A SALES TOOL. WRITE FOR IT TODAY. NO OBLIGATION. 








CARAVEL 


730 FIFTH AVENUE 


FILMS, INC. 


NEW YORK 19, N. Y. 

















“We taught hot work...in cool comfort’ 


ARCTURUS MANUFACTURING CORPORATION 











Sound movies you make yourself 
get results at lowest cost! 


Sheehan made of 
his plant's for ging operations was 80 suc- 


The sound movie M: 


cessful that it's now used for training at 
various West Coast aircraft plants and 
as an educational document in California 
universities as well as for training em- 
That's really 


quite a record for a so-called “amateur” 


ployes in his own plant 


sound movie! 

Mr. Sheehan did the whole job him- 
self, He shot 
Then he put his own commentary on the 
film with the Bell & Howell magnetic re- 
cording projector, the Filmosound 202. 


the movie and edited it 


In business and industry, church and 
school, more and more sound movies are 
used to solve heretofore difficult and 
costly problems. 

Bell & Howell offers a wide variety of 
motion picture equipment to help you do 
the best job at lowest cost 


Bell ¢ Howell 


makers of the world’s finest 
motion pucture equipment 





——_ 
_ “¥ 





“It’s hard and ‘hot’ work teach- 
ing employes how to drop-forge 
machine parts to .010 tolerances. 
A sound movie we made our- 
selves with the Bell & Howell 
recording projector did the 
trick at a fantastic saving .. .” 


says J. W. SHEEHAN 
President 


Arcturus Manufacturing Corporation 





New! Magnetic Filmosound 
202 16mm recording projector 
lets you add that professional 
touch to your movies easily, in- 
expensively. Add sound to old 
silent films, change sound to fit 
specific needs . . . shows any 
16mm movie. From $699. 


Filmosound 285 shows optical 
sound or silent films. Brilliant 
pictures, full, natural sound at 
all volume levels. From $449.95 


Find Out Today Hew 
Bell & Howell Can Help You ! 


See ee Se eS Se eS eS eS eee eee ee ee 
Bell & Howell Co., Dept. H 
7108 McCormick Road 
Chicago 45, Il. 


Please send me, without cost 

or obligation, complete informa 

tion on sound movie equip- 

ment for use in: () Industry 
Home [)Church ([] Schoo) 


ADDRESS 


cITty 


COUNTY . «cc ccceveees STATE. ..+++ 
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E. THIRTY YEARS, Wilding pro- 


ductions have maintained the highest standards of quality in the in- 
dustry. We are just as proud of the fact that no two Wilding pictures 
are alike. This is necessarily so because in the past twelve months we 


have written and produced successful motion pictures on: 


accounting life insurance refrigerators 
aluminum products machine tools rubber products 
automobiles mattresses steel 

banking paper swine 

beer parking lots trucks 

cheese petroleum products valves 
chemicals poultry washers 

credit ranges wax 


With such diversity this business of ours obviously cannot be an 
assembly line operation. On the contrary, each client’s problem of 
training or sales or public relations is unique and demands different 


treatment by our creative and production staffs. 


In our scripts and in their visualization, we are forever seeking the 
new viewpoint, the fresh approach. That may be why our customers 


tell us Wilding pictures ARE different. 


WILDING 


PICTURE PRODUCTIONS, INC. 


_ MOTION PICTURES + SLIDE FILMS + TELEVISION FILMS 

























*CHICAGO 
1345 Argyle Street 


NEW YORK 
385 Madison Ave. 


*DETROIT 
4925 Cadieux Road 


CLEVELAND 
1010 Euclid Bldg. 


*HOLLYWOOD 
5981 Venice Blvd. 


ST. LOUIS 
4378 Lindell Blvd. 


CINCINNATI 
Enquirer Bldg. 


PITTSBURGH 
Law & Finance Bldg. 


*Studio Facilities 














eK IT’S “ 
Fann 


NO MORE 
BURDENSOME 
EQUIPMENT 





16 MM “SUITCASE” PROJECTORS 
GIVE YOU ALL THESE 
EXCLUSIVE ADVANTAGES— 


Complete Self Operating Unit—No reels of 
film to thread—no screen to set up—no sound 
speaker to engage—all these features are 
together in the one unit case. Sales film 
presentations are set up in seconds 
“Blick” It's On—Just plug into any 115 volt 
electrical outiet, AC or DC and with a ‘‘flick 
of its switch the TSI Projector is on and run 
ning 
Automatic Rewind—Due to exclusive 16mm 
film magazine—film is automatically rewound 
—no rethreading necessary — magazine is 
power driven, It's ready fo go after every 
show 
Daylight Operation —No need to draw 
shades or draperies. Crystal clear pictures 
are projected on the self contained screen 
in any lighted room 
5 Compact Models —To meet your every 
need—Model D or H (DeVry or Bell & Howell 
mechanism), Model T (new magnetic B & H 
tape), Model M (400’ film), Model M8 (800 
film) 
Nationwide Service—Over 100 TSI service 
centers throughout the U. S. and Canada 
Designed and built by the pioneers of suit 
case projectors 

WRITE FOR ILLUSTRATED BROCHURES 
FEATURING TS! SUITCASE PROJECTORS. 


Technical 
Service 
Incorporated 
—Dept. C-5— 


30865 Five Mile Road 
LIVONIA, MICHIGAN, U. 5S. A. 


Custom Mire. of Rlectronie and/or Mechanical Equipment 
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YOUR 1954 CALENDAR 
OF AUDIO-VISUAL EVENTS 


Film Festivals, Workshops and Meetings | 
of Interest to Film Sponsors and Users | 


AUGUST 


August 22-September 12: Eighth Inter- | 
national Edinburgh Film Festival. A | 
meeting of directors, producers, writers, 
film society officers and film users in 

every field; three weeks viewing of 
quality film treatments of entertainment, 
realist drama, comedy, experimental, 
scientific and _ instructional subjects. 
| Certificates granted films selected for 
| screening. 


August 25-27: Biological Photographic 
Assn. Annual Meeting, Chalfonte-Had- 
don Hall, Atlantic City, N. J. 


August 30-September 4: 11th Annual 
Audio-Visual Workshop, American 
Baptist Assembly, Green Lake, Wis- 
consin. Registration fee, $20.00. 
Theme: Functional Use of Audio- 
Visuals. Purpose: to provide time and 
resources, both of materials and leader- 
ship, for all who are seeking to use 
new and better tools for achieving the 
Christian mission. For further informa- 
tion: Miss Pearl Rosser, National Coun- 
cil of Churches, 79 E. Adams Street, 
Chicago 3, Ill. 





SEPTEMBER 


October 18-22: National Safety Congress 

and Exposition, Chicago. 200 sessions 
Annual Safety 
Hotel Con- 


on accident prevention. 
film award presentations. 
gress, Chicago. 





Third Kentuckiana Film 
Festival, sponsored by Kentucky Chap- | 
ter, Amer. Soc. Training 


September 22: 


Directors. 
University of Louisville. (see pp. 22) 


OCTOBER 


October 26, 27, 28: Industrial Audio- 
Visual Assn. Annual Fall Meeting, New 
York City, membership attendance only. 


NOVEMBER | 


November 5-10: National Adult Educa- 
tion Conference and Exhibits, Mor- 
rison Hotel, Chicago. Meetings include 
film utilization. 


November 8-10: Association of National 
Advertisers’ Annual Meeting. Hotel 
Plaza, New York. Report of Films Com- 
mittee to be presented. 
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PRACTICALLY EVERY 


NUMBER 5 


*Reg. U.S. Patent Office 


by on Studios and Laboratory 


1226 


16MM FILM PRODUCER IN THE WESTERN HEMISPHERE IS A CLIENT OF BYRON 













COLOR-CORRECT * 
RELEASE 
PRINTING. 6. .., .cporcte 


track and picture masters incorporating 


**A”’ and ‘‘B”’ effects 





fe i 


Tw 
! 


® Color Duplicating Stock furnished at cost if payment 


accompanies order $.058 per foot. 


© We will mount all prints on your reels and cans at no extra 


charge — and pack for shipping anywhere in the world. 


bd Delivery to meet your schedules, 


Wisconsin Avenue, N.W., Washington 7, D.C. DU pont 7-1800 
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No matter which you use... 


EVERY 


Many projectors LOOK somewhat alike, 
in appecrance and price—but Viewlex 
has something extra! Rigidly controlied 
standards of QUALITY carried through 
every step of manufacturing assure pro- 
jectors that are trouble free and a 
delight in operation. VIEWLEX QUALITY 
CONTROL is a precious property—it is 
the real reason why Viewlex guaran- 
tees every Viewlex projector for a 


lifetime! 


For 35mm filmstrip single 
and double frame, vertical 
and horizontal pictures, 2x2 
and Bantam slides, any 
type mount. Change from 
filmstrip to slides in sec- 
onds, V2C—150-watt, V-22C 
~—300-watt motor fan cool- 
ed. V-25C—500-watt motor 
fan cooled. 3-5-7-9-11 inch 


V-2C ~¥-22C - v.25¢) 


‘ VIEWMATIC 





/ 


VIEWLEX VIEWTALK 


Plays standerd and long- 
playing records, up to 16” 
—two permanent needles 
on twist arm. 33'/5, 45, or 
78 rpm. Model WR— 
4" x 6" detachable speaker 
for 150 or 300-watt Viewlex 
projectors, Model WHD— 
6" « 9 detachable speaker 
for 500-watt projector. 












Remotely controlled and au- 
tomatic magazine fed slide 
projection of 2 «x 2 slides. 
Holds 30 slides, changed by 
remote control push-button 
or automatic timer, Runs 
forward or backward at any 
speed. For teachers, lec- 
turers, sales and advertising 
promotions. 























V-4$ — V-44S 
For single-frame filmstrip. 
The ideal budget-priced 
filmstrip projector. Clear, 
sharp projection; brilliant 
illumination; simple to oper- 
ate. Cannot tear film. Mod- 
el V-4S 150-watt convec- 
tion cooled. Model V-44S 
300-watt motor fan cooled, 
2", 3", 5° and 7” focal- 


length lenses available. 





(viewsex AP-7CT 












For professional use where 
size of audience demands 
extreme brilliance. For sin- 
gle and double frame, ver- 
tical and horizontal film- 
strips and 2 x 2 and Bantam 
slides. Finest optical system 
ever devised. 750-watt. Mo- 
tor fan cooled. 










STRIP-0-MATIC 


Remote control 35mm filme 
strip advance mechanism. 
Hand-held push-button. Al- 
lows complete freedom of 
movement. Speaker can 
stand wherever he wishes, 
or even sit with the audi- 
ence. For use with all View- 
lex filmstrip projectors (il- 


lustrated here with V-25C). 








“Change-O-Matic” Automatic slide 
changer accommodates paper, glass, 


35-01 QUEENS BOULEVARD 
metal, or tape slides intermixed. Fh LONG ISLAND CITY 1, N. Y 
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What a difference skill makes! 


Columbia’s slide film records are made with a skill that just Columbia works hand in hand with slide fiim producers 
can’t be matched. everywhere, offering the fastest and most complete service in 
Columbia’s skill—from initial planning to the final pressing the business. 

of the record—makes it a whale of a lot easier for you as a Call any member of Columbia’s new sales team for facts on 
slide film producer to sell your product. our new slide film “‘package”’ rates. 


COLUMBIA TRANSCRIPTIONS 4 Division of Columbia Records Inc., originator of the modern long playing record 


NEW YORK—799 Seventh Avenue, CI 5-7300 CHICAGO—410 North Michigan Avenue HOLLYWOOD. -8723 Alden Drive 
Gil McKean, Director. Al Shulman, Nat’l. Sales Mgr. WHitehall 4-6000. Jerry Ellis, Manager CRestview 6-1034. Al Wheeler, Manager 


Cotembia’’ Reg. T. 4M. U.S. Pat, Of . Maree Rewistrede 
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hrough these portal¢... 
pass the best Producers 


in the world | 











For over 15 years discerning producers of 


outstanding TV, educational and commercial films 
have used Cineffects as their complete service 
house to facilitate completing their productions. 
The special facilities of our art, animation, lettering 
and opticals departments in one building enable 
us to obtain remarkable results cooperatively, 
quickly and efficiently. Whether your present 
production is 35mm black & white, 16mm 

color or 35mm neg. pos. color, take advantage of 
their unique service and see how it will benefit 


you and your client. 


clneffects inc. 


115 W. 45 ST., NEW YORK, N. Y 





4s Color Television Enters Fall Scene: 


New York Producer Demonstrations Show 
Advantages of Films for Color Telecasting 


AMPLY DEMONSTRATED 


I Was 

last month that whatever buga- 
boos still lie in television transmis- 
sion of color film, the film, itself, is 
ready to go on the air, without 
further photographic or laboratory 
experimentation, and do a_ better 
color job than live performances. 

NBC and CBS have telecast color 
films with generally satisfactory re- 
sults, and the Film Producers Asso- 
ciation of New York City, in co- 
operation with NBC, put on a full 
scale closed circuit demonstration 
using five different color film pro- 
cesses that proved conclusively that 
film is fully equipped to meet any 
demands. 


Typical Color Pictures Used 

Among the films shown on NBC’s 
daytime color telecasts have been 
Leather in Your Life (Leather In- 
dustries of America, Dynamic Films, 
Inc.); Planning A Rural Com- 
munity Center (Rural Research In- 
stitute, Murphy Produc- 
tions); and /t’s Everybody's Busi- 
ness (U.S. Chamber of Commerce, 
John Sutherland 


Owen 


Productions). 
Each has been judged to be above 
average in color quality as com- 
pared with — live 
Leather according to Jack 
Gould, critic on the New York 
Times, was just about the best color 


action shows. 


seen on television in any form, to 
date. And there was no magic in 
this from a film 
Leather ... (35mm Eastman color) 
was processed by Tri Art Color 
Corp. to meet regular 
standards of any color print, and 


standpoint 


screening 


was supplied from Dynamic’s stock 
of prints at random with no special 
selection for TV. In other words, 
there is no “secret” to photograph- 
ing or processing color films for tele- 
vision. If the quality is in the film 
by normal standards, it will be a 
good film for color television. 


Electronic Adjustment Problem 


Planning a@ Rural Community 
Center, one olf the best examples of 
35mm Eastman color around these 
days, showed up nicely, although at 
times it was hampered by electronic 
The term “cor- 
rection” as used by the network 
color people, in this case at least, is 
The Rural film was 


“over-correction.”” 


a misnomer. 
“corrected” to the nth degree on 
film. A better term for the net- 
works would be “faultily adjusted 
electronically” to explain over-all 


cyan or magenta over-casts which 


were definitely not visible in the 
original film. 

It is always more difficult to judge 
color quality of animated films, like 
It's Everybody's Business, because 
the animator’s tints have always 
been at his own whim and not sub- 
ject to comparison with “natural.” 
In telecasting them, the electronic 
color trimmer does not feel obliged 
to constantly “correct” as much. As 
a result, the film seemed “steadier” 
in its color than live action films. 
It demonstrated that animation will 
probably be a favorite device for 
colorcasters for some time. 


Producers Hold Demonstration 


The Film Producers Association 
NBC’s Colonial 
Theatre, brought out an SRO audi- 
ence of film, TV and admen. Ten- 
minute segments, largely of the 
same subjects 


demonstration, at 


various commercial 
were shot in 16mm Koda- 
chrome, L6mm technicolor (reduced 
from 35mm), 16mm Eastman color 
(reduced from 35mm), 35mm Tech- 
nicolor and 35mm Eastman color. 


products 


It seemed to be unanimously recog- 
nized that the l6mm Kodachrome 
sample was better in almost all 
respects than the other four films. 
It was sharper, clearer, and the 
whites were more “white.” How- 
ever, this can not be construed as 
meaning Kodachrome is always 
better. As Stan Parlan, NBC’s color 
film chief, explained—a good color 
film, in any form, should telecast 
with good results. It had previously 
been expiained that the films had 
(CONCLUDED ON 
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MOTION PICTURE 
SALESMAN WANTED 


We have opening in Chicago 
area for an experienced indus- 
trial motion picture salesman. 
Must have knowledge of indus- 
try, be able to submit resume of 
qualifications and prove good 
moral character. 

We are well established and 
financially sound and offer incen- 
tive compensation which enables 
qualified man to earn top salary 
in our industry. 


Write Box 54-8A 
BUSINESS SCREEN 
7064 Sheridan Rd., Chicago 26 
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bal perfection which a Mitchell camera brings 


i no other single element of production. 


h ind engineering by Mitchell has 
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, lc Mitchell cameras that 
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B to be found wherever 


f Successfully used, 
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for North American Airlines with this 


» roductions on the “I Love Lucy” series wi 
35 “NC: Ceasar Romero is shown at 


ond Lucille Ball. 








CORPORATION 


666 WEST HARVARD STREET-GLENDALE 4, CALIFORNIA-CABLE ADDRESS: (MITCAMCO) 


85% of the motion pictures shown in theatres throughout the world are filmed with a Mitchell 
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The Finest in Slidefilm Equipment By 


LUSTRAYO 











Outstanding Contemporary Styling 


@ INCREASED ILLUMINATION 


¢ HIGH QUALITY SOUND 
© COATED LENS e LIGHT IN WEIGHT 


e RUGGED, QUIET FILM 


e PUSH-IN THREADING ADVANCE 


EXPERIENCE IS IMPORTANT: 
A new dimension — sound — was added to slidefilms 
when Illustravox introduced the first sound slidefilm 


machines in 1933. Many thousands have been pro- 


duced since then, 
This experience coupled with advances in electronics 
and optics has resulted in an outstanding new design. 


Automatic and manual models are now in full pro- 
duction. Write for complete information, 


“THE OLDEST NAME IN 
SOUND SLIDEFILM EQUIPMENT” 





ILLUSTRAVOX DIVISION 


627 WEST ALEXANDRINE * DETROIT 1, MICHIGAN 


Ekectro Engineering 63 Wig. Co. 


EXCLUSIVE MAGNAVOX LICENSEE 
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Films for Color Television: 
(CONTINUED FROM PACE EICHT) 
been photographed in one studio, 
under exactly the same lighting 
conditions, and the printing and 
processing had been done to exact 
“good screening” standards by sev- 
eral laboratories cooperating with 
the FPA, 

In which case, some watchers 
wanted to know, why were the five 
samples so radically different from 
each other? Why should a Mac- 
millan Oil can, for instance, range 
in color from pink to searlet to 
maroon to black in various samples? 
Some of the answers (certainly not 
all) were provided by Robert Shel- 
by, NBC engineering vice-president. 
He explained that, in his opinion, 
the receivers used in the test had 
been adjusted so the colors were 
too saturated, and, he suspected, that 
the original setting of the electronic 
transmitting trimmers was too ma- 
genta, pointing out that no adjust- 
ments were made during the tests 
so comparisons could be valid. 

Set Owner’s Color Choice 

Mr. Shelby stressed that color 
preferences are personal, and as 
color receivers are now constituted, 
allow a great leeway for color set 
owners to select any color cast they 
choose. 

Mr. Parlan would not be pinned 
down to recommend any color film 
process. He said it depended on so 
many factors: network or local use, 
budget, sound requirements and the 
need for optical effects. In other 
words, at present the networks are 
equipped to transmit 35mm_ film, 
local stations prefer 16mm. 35mm 
costs more than l6mm. It is easier 
at present to achieve good optical 
effects with Kodachrome than with 
35mm Eastman color. 

What everyone recognizes is that 
the situation is fluid. Not too many 
months ago 16mm positives from 


35mm Eastman color negatives were 


COMING EVENT! 
Fall Equipment 
and Audio-Visual 
\c cessory Rev lew 
in the 
September 15th 
Issue of 


BuSINESS SCREEN 


An Idea Portfolio for 
Business and Institu- 


tional Users. 





rare and with spotty quality. 
They're much better now. The labs 
are phenagling with low-cost neg- 
pos opticals, and the results are 
good, and getting better. 

One thing seems to be definite. 
Any good color film, as seen on 
the movie screen, l6mm or 35mm, 
and whatever process—can be a 
good color film for telecasting. It’s 
really all up to the television people, 
themselves. “The only “standards” 
they have set are the standards 
which have guided the motion pic- 
ture industry for years. They will 
go out on a limb far enough to 
say they'd like generally low con- 
trast color prints (it’s easier for 
them to intensify color electronically 
than diminsh), but beyond that— 
the color film that has pleased the 
grange in La Grange, or the audi- 
ence at the Apollo, is fine for tele- 


vision. oa 


° ° ° 
Photographic Manufacturers Assn. 
Elects A. S. Grant as President 

* A. S. Grant, vice president, Grant 
Photo Products, Inc., Cleveland, 
Ohio, photographic paper manufac- 
turers, is the recently-elected pres- 
ident of the National Association of 
Photographic Manufacturers, Inc., 
New York. 

He succeeds E. S. Lindfors, vice- 
president, Bel] & Howell Company, 
Chicago, Ill., motion picture equip- 
ment manufacturers. 

Assisting Grant as vice-presidents 
are: Zz B. Copenhefer, executive 
vice president, Brown-Forman In- 
dustries, Louisville, Ky.; H. A. 
Schumacher, vice-president, Graf- 
lex, Inc., Rochester, N. Y.; Edward 
M. Swartz, 
Manufacturing Company, 
Mass. Robert FE. Lewis, president, 
Argus Cameras, Inc., Ann Arbor, 
Michigan, was reelected treasurer. 

Member firms of this Association 
are said to produce more than 90% 
of the photographic products made 
in the United States. 


president, Keystone 


Boston, 


Score your next 


picture at 


Langlois Filmusie, Ine. 


in Canada: S Ltd, 447 Jarvis St., Toronto 
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The ability to meet a wide variety of situations and 
to have the answers for them all is a virtue of great 
value in modern business and industry. 

A camera crew in the South African diamond 
mines, a camera car On a midwest proving track pacing 
at 118 miles per hour, the tremendous lighting and 
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VERSATILITY 


SOUND MASTERS, INC. | 2" 


5 BSTARUSHED 197 165 WEST 46TH STREET, NEW YORK 36, N.Y. 








recording job in the Salt Lake Tabernacle, the complete 
coverage of the GM Motorama at the Waldorf, and 
TV newsreels produced and released in less than 48 
hours are but a few of the day to day jobs that have 
established the long appreciated versatility of 


Sound Masters. 
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Check the class of service desired ; 
otherwise this message willbe 
sent asa fullrate telegram 
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Send the following message, subject to the terms on back hereof, which are hereby agreed to 


wUX TDL STRAIGHT WIRE CHICAGO, ILLINOIS AUGUST 1, 1954 

MR. Je B- PRESCOTT, PRESIDENT 

PRESCOTT AND ASSOCIATES ADVERTISING AGENCY 

NEW YORK, NEW YORK 

DEAR J.B. 

RE COLOR MOTION PICTURE PROGRAM CLIENT SAYS QUOTE TWO MILLION 
DOLLAR ADVERTISING APPROPRIATION WOULD BE OK UNQUOTE BUT SAYS 
HE WANTS PERMANENT RECORD FOR MAXIMUM VALUE SUGGESTS ORIGINAL 
WORK ON 35 MM FILM. HE WANTS COLOR PHOTOGRAPHY 

DONE SO THAT HE CAN HAVE COLOR MOTION PICTURE PRINTS FOR 
THEATRE PROJECTION AS WELL AS TELEVISION PROJECTION MADE FROM 
ORIGINAL PHOTOGRAPHIC MATERIAL. HE WANTS BLACK AND WHITE 
TELEVISION PRINTS MADE FOR AREAS NOT HAVING COLOR TELEVISION; 


COLOR PRINTS FOR AREAS WITH COLOR TELEVISION AND WHOLE THING 


TO BE FINEST QUALITY JOB AT LOWEST POSSIBLE COST IN BOTH 16 MM 


AND 35 MM, SOUNDS CONFUSING. I5 CLIENT BEING REASONABLE? 


PLEASE ADVISE. REGARDS. 


MOTTS 


BUSINESS SCREEN 








— me 
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a good ptoduction 
JAY F4 y 


3 good package | 


A good production 
needn't suffer because of 
reel failure that causes 
distracting, annoying 
noises. And it can't 
happen when films 
are mounted on 
Compco reels and 
protected in Comp- 

co film cans. 


The reels are made of the hardest, spring-type 
steel, They just can't bend out of shape. The 
cans are die-formed, rigid, and dent-resistont 
Together, they make the perfect combination for 


film production packaging 


Reels and cans available 
in all lomm sizes 


CORPORATION 


2251) W. St. Paul Ave, Chicegeo 47, i, 





to users of 


INDUSTRIAL PHOTOGRAPHY 
KAY 


Your Public Relations films, Person 
nel Training films, Labor Relations 
films were made to accomplish spe 
cific end results. “Rain’’, scratches, 
oil, dirt, smudges can distract audi 
ences and weaken the impact of your 
message e 
Perhaps this is a good time for you 
to have Peerless check up on over 
worked prints and restore them to 
good condition 


And the next time you order prints 

remember to specify Peerless Treat 
ment in your purchase order. It will 
guard your prints against damage 
and keep them in good condition 


EERLESS 


FULM PROCESSING CORPORATION 
165 WEST 4éc) STREET, NEW YORK 34, WY 
999 SEWARD STREET, HOLLYWOOD 38, CALIF 





IN THE NEWS OF BUSINESS FILMS 


HE BUSINESS UPTURN signs which 

show building construction at a new high, 

reduced inventories in durable goods and 
considerable faith in the stock market all pre- 
sage a busy fall and winter ahead. Selling the 
consumer has become a man-sized job, as most 
auto dealers will readily agree but the unsold 
markets are still there as witness the 98% of 
America’s families who did not move into new 
homes or apartments last year, did not buy a 
good freezer, a room air conditioner or an 
electric range. 

As Harold Fellows, president of the National 
Association of Radio and Television Broad- 
casters, said recently: 

“In a time of levelling economy, salesman- 
ship and its handmaiden, advertising, become 
more vital.” Amen. 


Color Television Films Prove Potential: 

*® As our New York bureau reports on page 8, 
good 16mm color prints will be good color tele- 
vision projection prints. Standards for uniform 
control must still be perfected for various 
processes but the New York Film Producers’ 
demonstration has shown the potential and the 
solid promise of this medium. 

As we will editorially explain next month, 
color films will be the indispensible medium of 
local station operations. It costs over a quartet 
of a million to equip such local stations for live 
color telecasting; less than $50,000 sets them up 
for color motion picture and slide transmission. 
Local advertising, regional tie-ins, local and 
regional programming will depend on quality 
color films which the nation’s specializing busi- 
ness film produc ers are best set up to supply 
within budget limitations and with dependable 


quality. 


Fortune Magazine Lays an Editorial Egg: 


* The prize for the year’s worst coverage of the 
sponsored film medium has been won hands 
down by the Editors of ForTuNE. Some fine 
color plates of highly-interesting pictures were 
wasted as illustrations for inane and incomplete 
text. Hundreds of Fortune readers have mil- 
lions invested in highly successful film programs. 
But the writer of the August, 1954 feature was 
preoccupied with abstract pictorial treatment 
rather than purposeful achievement. The audi- 
ence factor was almost totally absent from this 
piece with the result that it had no perspective 
for the top-flight business people who look to 
Fortune for real insight, analytical research 
and useful conclusions. 


How about a rematch, Mr. Luce? 


Sponsored Films Honored at Venice Festival 
* The General Electric Company has a new 
audio-visual executive at Schenectady (see page 
64) and this month it has added another award 


to the growing list on A /s For Atom (John 
Sutherland Productions). Out of 90 U.S. film 
entries submitted to the Venice Film Festival. 
only three received awards and A /s For Atom 
with a second place in the scientific film section 
was the only sponsored subject so honored. 

Three other sponsored films were screened 
(tantamount to special merit certification) and 
these included The Atom Goes to Sea (another 
GE film): Look Who’s Driving (Aetna Insur- 
ance): and Airhead (Sikorsky). 


Canadian Film Production Up 20% in 1953 


*® The Survey of Canadian Motion Picture Pro- 
duction, reported by the Dominion Bureau of 
Statistics at Ottawa, shows that Canadians made 
481 non-theatrical films in 1953, compared to 
308 in 1952. 

There were also 196 TV commercials and 
1,172 theatre trailers plus 81 film strips and 31 
sound slidefilms reported by the 32 producers 
whose figures were included in the government 
study. 


Technical Service, Inc. Joins Nation's 
Leading Projection Equipment Companies 


*® The announcement this month that Technical 
Service, Inc., Livonia, Michigan, had acquired 
the tools, repair parts and finished inventories 
of the DeVrylite 16mm sound motion picture 
projector pul another experienced group to work 
in this important segment of the industry. 

The DeVrylite, a highly-portable projector, 
was acquired from the DeVry Corporation, now 
wholly owned by the Bell & Howell Company. 

While B & H continues to feature and con- 
stantly improve the JAN all-purpose 16mm pro- 
jector (also acquired in the DeVry purchase), 
the DeVrylite was coincident to existing Filmo- 
sound models, hence the sale to Technical 
Service. 

Headed by Robert Nevin, president and 
George Collins, vice-president in charge of sales, 
the Michigan company is already widely known 
in the business and government fields through 
its excellent repeater model projectors and 
special training devices. Owners of the DeVry- 
lite are already assured of continuing service 
facilities and dealer inventories are being filled 
from existing inventories. 

The new line is expected to roll by early 


(CONTINUED ON PAGE TWENTY ) 


Score your next 
picture at 


Langlois Filmusic, Ine. 


619 WEST 54TH STREET 
NEW YORK 14, N. Y. 
JUdson 6-4155 

6060 SUNSET BLVD. 
HOLLYWOOD, CALIF. 
Hollywood 4-4687 


tn Canada: S. W. Caldwell, Ltd. 447 Jarvis St., Torente 
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Our top-flight creative 
and production staff is 
really GOING PLACES 


—working with clients 





all over the country 
to build our reputation 
as the nation’s leading 
producer of better films 


for buseness. 


=-e*e* © ¢* «= 






PRODUCTIONS, INC 201 NO. OCCIDENTAL BLVD. LOS ANGELES 26. CALIFORNIA 


Cut eland. 404 FOURTH AVE. NEW YORK 16. NEW YORK 
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the New Hollywood Home of 


AURICON 


16mm Sound-On-Film Cameras! 


w. J 








“CINE-VOICE” “AURICON-PRO” “SUPER 1200” 
16mm Optical Sound-On-Film Camera. 100-ft. film 16mm Optical Sound-On-Film Camera, for black 16mm Sound-On-Film Camera. 1200-ft. film capacity 
capacity for 2% minutes of recording; 6-volt OC & white or color filming. 200-ft. film capacity for for 33 minutes of recording. $4652.15 (and up) 








Converter or 115-Volt AC operation. $695 (and up) 5% minutes of recording. $1310.00 (and up) complete for “High-Fidelity” Talking Pictures. 


Auricon Cameras are now in use by Television Networks, Film Studios, Newsreels All Auricon equipment is sold with a 30 day 
and Educational Producers, for filming quality pictures in natural color or money-back guarantee. You must be satisfied! 


black & white. Come in for a demonstration or write for free Catalog. Write today for free illustrated Auricon Catalog. 


The new Hollywood home of Auricon is a completely modern plant, designed 
and equipped to serve you better. New engineering, manufacturing and test 
facilities assure you of the latest and finest in precision 16mm Motion-Picture 


Cameras. World-wide acceptance and enthusiastic approval of Auricon Equipment BERNDT- BACH, INC. 


makes this new plant possible. 6910 Romaine Street, Hollywood 38, Calif. 


AURICON-PRO SUPER 1200 s! PORTABLE POWER UNIT SOUND RECORDER 
$1310.00 $4652.15 $269 50 $1149.50 














THESE ARE GLASS ELECTRODES —They are attached to a 
















pH Meter for constant analysis of processing solutions. pH 
control measured in millivolts is just another segment of 
| Consolidated’s overall quality control that assures you of 


superior production thru attention to every minute detail 


The Nation's Foremost Laboratory Service 


CONSOLIDATED FILM INDUSTRIES 


959 Seward Street, Hollywood 38, California + HOllywood 91441 
1740 Broadway, New York 19, New York + JUdson 61700 
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Pointing Gets the Idea Across 


4 


If you are interested in quicker, better learning, 
mail the coupon for a FREE DEMONSTRATION. 
You'll be amazed at how the VU-LYTE with 
BUILT-IN POINTER gives expression to your 
full Executive potential. Of course, there’s no 
cost or obligation. 


The VU-LYTE projects anything in natural colors. 
No slides or other preparation is necessary. The 
VU-LYTE takes copy as large as 10 x 10 inches. 
can project it to 10 x 10 feet! 


FOR THE BRIGHTEST SHARPEST PICTURES. 
FOR THE EASIEST OPERATION. for the Opaque 
Projector that's PROVED most durable ... it's 
VU-LYTE! 


VU-LYTE’s Built-In Pointer (a sharp clear 
white arrow) is a great aid to Public 
Speakers. 


Pointing with an Arrow makes learning 
easier 


The VU-LYTE Built-In Arrow Pointer is the 
most advanced, most widely used pointer 
in Opaque Projectors today. It’s the most 
efficient pointer, yet the simplest to op- 
erate. That's why it's so helpful. 


Using the VU-LYTE’s Built-In Pointer is one 
of the best methods known to get ideas 
and facts across so they're remembered. 


Charles Beseler Co., Dept. 8-8 
60 Badger Avenue, Newark 8, N. J 


Gentlemen 


Please arrange for a Free Demonstration 
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| 
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| al my convenience 
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EDUCATIONAL DIVISION 


CHARLES Cecacle COMPANY 
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60 Badger Avenue, Newark 8, N. J. 











Business Sponsors Two Films 

To Aid Civil Defense Program 

* Blasting public lethargy are two 
new civil defense motion pictures 
sponsored by private enterprise. 


The films were produced with the 


cooperation of the Federal Civil 
Defense Administration for use by 
state and local defense organiza- 
tions. 

Rescue Street, a 14-minute film 
produced by J. Robert Conroy As- 
sociates for Reo Motors, Detroit. 
uses the National Civil Defense 
Training Center, Olney, Md.. for its 
principal setting. In the Center's 
street of partly demolished build- 
ings the picture shows how a rescue 
truck operates in a civil defense 
emergency. 

Reducing Home Fire Hazards 

The House in the Middle—Re- 
vised, a 614-minute revised version 
of an FCDA television short, was 
produced by Robert J. Enders, Inc.. 
for the National Clean Up-Paint 
Up-Fix Up Bureau of Washington, 
D.C. Recently declassified sequen- 
ces show the thermal effect of an 
atomic explosion on three small 
frame houses taken during the offi- 
cial fire tests at the Atomic Energy 
Commission Proving Ground in 
Nevada. It booms home the im- 
portance of eliminating common 
fire hazards in and around a house. 

Color-sound prints of both films 
have been shipped to FCDA re- 
gional offices. 

Civil Defense organizations and 
civic groups may borrow copies by 
communicating with their state Of- 
fice of Civil Defence which can ob- 
tain the films from FCDA offices. 

Prints May Be Purchased 

The sponsors of these films have 
given permission for the purchase 
of prints at cost from Capital Film 
Laboratories, 1905 Fairview Ave., 
N.E., Washington, D.C. 

The films are available in 16mm 
size in color and black and white. 
The prices of Rescue Street are 
$45.56 (color) and $14.60 (black 
white). The House in the Middle 
is priced at $40.20 in color and 
$13.23 in black, white. Prices in- 
clude a reel, metal container and 
fibre shipping case. 





‘For better quality sound 
tracks, fastest service and up 
to the minute facilities . . . try 


MAGNO SOUND, INC. 


723 Seventh Ave., New York City 
Circle 7-2320 


write or call.” 
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Business Men who know 


Say: 


THOMAS 
W. DOIG 


MANAGING 
DIRECTOR 


“KING'S X,” made for Credit Union National Association by Jerry Fairbanks 
Productions, is a fine example of the Fairbanks contention that EVERY organization, 
EVERY business, has a suitable premise for an entertaining, selling motion picture 
compelling enough to be used in all media from TV to universities and factories. It 
takes a complete unit like Jerry Fairbanks Productions with writers, directors, design- 
ers, cameramen, animators...its own modern equipment, music and film libraries... 
the patented money-saving MultiCam System of simultaneous photography and sound 
recording ...its own studios and camera plane...the most experienced personne! in 
Hollywood. ..to understandingly and entertainingly tell your story at the lowest cost 
per person, just as it did for C. U.N. A. with “KING'S X.” Make an ‘'X” on your memo 
pad to write for our new brochure ‘‘FILM FACTS FROM FAIRBANKS.” 


hes erg Ea 


OF CALIFORNIA 


6052 SUNSET BOULEVARD + TEL. HO.i.vwoono 2-1101 
HOLLYWOOD 28, CALIFORNIA 


520 NO. MICHIGAN AVE. + TEL. WHirena. 4-0196 
CHICAGO, ILLINOIS 


THEATRICAL, COMMERCIAL AND TELEVISION MOTION PICTURES 








| FILM MUSIC Ene. 


Aenry Strauss says: 


“Your last music job for us ex- 
ceeded what could be normally ex- 
pected from library music. . . . 

“Your score for our Japanese film 
showed great technical skill; and the 
delicacy and sensitivity with which 
it was handled added a great deal to 
the emotional feeling we wanted in 


the film... . 


“It's a job you can well be proud 
of — as we are.” 


HENRY STRAUSS PRODS., N. Y 


corelli - jacobs 
FILM MUSIC Inc. 


NEW YORK 19, 
IUdson 6-6673 


N.Y. 





Fall Review of New A-V Equipment! 
*® A feature of Business ScREEN next 
month is the Fall Review of Audio-Visual 
Equipment and Accessory innovations. The 
latest in equipment will be presented 


DISTINGUISHED 
MOTION PICTURES 
FOR INDUSTRY 
AND TELEVISION 


723 SEVENTH AVENUE 


TRENDS IN BUSINESS FILMS: 


‘CONTINUED FROM PAGE FOURTEEN) 
September and special emphasis will be given 


business and institutional sales. 


EB Films Holds National Sales Reunion 


® On the happy occasion of its Silver Jubilee 
year, Encyclopaedia Britannica Films, Inc., re- 
cently brought together its regional and district 
managers for the first national sales reunion in 
five years. Plans for the expansion of all aspects 
of film operations were sketched for the field rep- 
resentatives by M. B. Mitchell, president of 
the company, and Dennis Williams, vice-presi- 
dent in charge of sales. 

EB representatives also heard details of the 
original educational films ventures at the Uni- 
versity Robert M. Hutchins, a 
Films, 


who as president of the University, gave impetus 


of Chicago by 
director of Encyclopaedia Britannica 
to the instructional film venture that launched 
the present company. 

The educational film company is increasingly 
active in the field of business communications. 
The Importance of Selling, produced for the 
National Sales 
Big Business, 
Institution; The 


Executives; Competition and 


distributed for the Brookings 
Atom and Industry, and other 


announced, excepting for industry showings. 


Tri-X High-Speed Negative Aids Business 

* The new high speed negative motion picture 
film, marketed by the Eastman Kodak Company 
as Eastman Tri-X Panchromatic Negative Film, 
Type 5233 (35mm) and Type 7233 (16mm) is 
making a great contribution toward better in- 
dustrial film-making. 

This new material, incorporating the most 
advanced techniques in film manufacture, is 
finding extensive use on plant interiors, on loca- 
tion on dark days or night exteriors and in 
similar spots where it is difficult or impossible 
to set up auxiliary lighting. 

Light Diamond Jubilee Committee 
Previews a 75th Anniversary Picture 

* A new 27-minute color motion picture The 
Eager Minds will play a key role in the lighting 
industry’s observance this year of the 75th anni- 
versary of Edison’s invention of the electric 
light. The new film, produced by RKO Pathe, 
Inc. was previewed this month by the Light 
Diamond Jubilee Committee. N. W. Ayer & Son, 
agency for the jubilee program, supervised the 
historical cavaleade of electrical progress. 

The subject of a pictorial review in the next 
issue of Business Screen, The Eager Minds is 
now going into distribution via local electrical 
companies and other groups participating in the 
jubilee celebration. Later plans are said to in- 
clude national release on a free loan basis via 
sponsored film distributors but are thus far un- 
announced, excepting for industry showings & 


She Senile sei 


between idea and reality— 
Scripts by Owen Murphy assure the 
success of our productions before the 


clap sticks fall on the first take. 


roductions, Inc 


NEW YORK 


19, N. Y PLAZA 7-8144 
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Each frame — each scene in the print must be perfectly matched to assure an out- 


standing film production. Leading producers, directors and cameramen know that Precision 






processing guarantees that individual attention. 






Skilled hands and exclusive Maurer-designed equipment are teamed to bring these perfect 





results to each Precision print. Even more important, continuing research constantly 






4 improves techniques that are already accepted as unequalled in the field. 


In everything there is one best...in film processing, it’s Precision. 


| f 
es oe L TAT O s, 
a WEST 46 Fs RK Se @. 


A division of J. A. Maurer, Inc. 
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“IT learned a lot 
about watches today”’ 


Maybe that sounds funny, coming from a guy who's been a watch- 
maker ten years. But it’s true. 


Sure, | knew how to service a watch, And I knew what goes into 
the watches made by the Watchmakers of Switzerland the quality 
materials, craftsmanship, styling. 

But | saw a movie this morning. It's called “Answers That Sell 
The Fine Swiss Watch” 


at the store. 


the boss showed it to a group of us here 


You know one point the movie made? Simply this: watch servicing 
can be an important point of continuing contact with the customer. A 
point which can make or break the prestige and reputation of our store 


with every customer we serve, 


I'd just never thought of my job as being that important. Yet, when 
you stop and think about it, the movie was right. I feel now more 
than ever that l've got a right to real pride in my job. It’s a good 


way to feel 


Qh, and listen if you think | got a lot out of the movie, you 
should have heard what the fellows on the sales force said. They're up 
front, meeting the customers, and sometimes they get asked some mighty 
important questions, Like “Will a Small Watch Be Reliable?” 
“What Difference Does the Number of Jewels Make?” “Is There 


Really Any Advantage to These Self-Winding Watches?” “How Are 
You Set Up to Service My Watch’? 


Now they know how almost any question gives them a chance to 
point out why a Swiss watch is a really wise investment. That's the 


kind of knowledge that will keep our store ticking in a big way! 


eRe orem 


35 WEST 45TH STREET, NEW YORK 36, N. Y. JUdson 2-1400 


Sight & Sound 


Third Kentuckiana Film Festival 

at Louisville on September 22 

* Motion picture exponents are be- 
ing paged for the Third Kentucki- 
ana Film Festival, sponsored by 
the Kentucky Chapter, American 
Society of Training Directors, at 
the University of Louisville on Sep- 
tember 22, 1954. 

Awards for the best film in each 
category and a grand award for the 
top film of the festival will be made 
at the annual awards banquet, held 
in the Jefferson Room, Belknap 
Campus, 

The festival limits entries to films 
released during the last two years, 
1953-54. Sponsors, producers and 
distributors of training films or 
slidefilms are invited to submit 
entries. Last year 59 motion pic- 
tures were screened. 

Categories to be shown include: 
Industrial Relations, Management 
Training, Sales Training & Public 
Relations, Merchandising, Eco- 
nomics, Industrial & General Safety, 
Travel, Arts & Crafts, (and slide- 
films in these classifications. ) 

Those wishing to submit a film 
should send their descriptive litera- 
ture to: Mr. Harold Garner, Re- 
liance Varnish Company, 4730 Crit- 
tenden Drive, Louisville, Kentucky. 
Information regarding each film 
will be distributed to the appro- 
priate screening chairman. The 
screening chairman will request the 
film for previewing. 

Producers or distributors who 
have literature, catalogues, bulle- 
tins, ete. for distribution at the 
Film Festival should send 150 
William Braasch, 
Kentuckiana Film Festival Chair- 
man, Education Department, Box 


copies to: Mr. 


189, University of Louisville, Louis- 
ville 8, Kentucky. 

Printed materials not distributed 
at the Festival will be made availa- 
ble to the University of Louisville 
faculty and other interested film 
users. Inquiries about the Festival 


should be sent to Braasch. m 


a . 7 


Chesapeake Industries’ New Gains 
* CHesAPeAKE INpbusTRIES, INC., of 
which Pathe Laboratories is a sub- 
sidiary. reported a net income on 
July 9 of $502,271 for the 24 weeks 
ended June 19. This is compared 
to a net income of $468,181 for 
the similar period last year. 
. . * 
John Ott to Lecture on T-L 
* John Ott, whose professional 


activities in time-lapse photography 


are described in this issue of Bust- 
NESS SCREEN, will present a program 
on time-lapse motion pictures at the 
Photographic Society of America 
convention in Chicago, October 5-9. 


Millionth Viewer Recorded for 

Champion Paper Company Pictures 
* Champion Paper and _ Fibre 
Company’s winning color film trio 

Good Business, Deep Roots and 
Paper Work recently were featured 
in a program which was cited as 
providing the audience which com- 
prised the millionth viewer of these 
films. 

During a dinner event staged in 
Nashville, Tenn. by the Bond- 
Sanders Paper Co. for some 250 
graphic arts, business and civic 
leaders, the Champion Paper and 
Fiber Company honored the host 
firm for having provided the audi- 
ence for its promotional films. 

Participating in the program 
were (left-right) : C. Blythe Bond, 
Bond-Sanders’ first vice president; 


H. W. Suter, Jr., Champion Paper’s 
general sales manager; D. Page 
Sanders, Bond-Sanders’ president; 
Dwight J. Thomson, Champion 
Paper vice president for industrial 
and public relations and Jack 
Moore, Champion Paper’s St. Louis 
district sales office manager. 
Champion’s program, produced by 
Wilding Picture Productions, Inc.. 
also received a recent Boston Festi 
val merit award. hye 





SALESMAN WANTED 


Expansion program of estab- 
lished pioneer Audio-Visual 
manufacturer requires abilities of 
an alert and experienced sales- 
man interested in Assistant Sales 
Manager position. 


Tell us about yourself. All re- 
plies confidential, of course. 


Write: 
Box 54-8B 
BUSINESS SCREEN 
7064 Sheridan Rd. Chicago 26 
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THE WORLD'S MOST COMPLETE ASSORTMENT 
OF PHOTOGRAPHIC EQUIPMENT FOR 


TV. ud, Motion Pictine Studios 


New PROFESSIONAL JUNIOR 

























Adjustable wood BABY TRIPOD 


—for Prof. Jr. friction 


PACKAGED LIGHTING W 
and geared heads G G WITH ‘ 


COLOR-TRAN 





— studio lighting in a suitcase ; 


FAMOUS Has substantial shoe and spur 


‘controlled 















ie Measures from floor to flange 
action 


SMALL GYRO 
TRIPOD 





25” extended —17” 


collapsed. $75 














Two speeds—siow and fast 
—for both panning and tilting. 
Helps you capture fine scenic views 
and fast-moving sports events. Espe- 
clally recommended for 16mm Mitchell, 
















Imagine being able to use two 5000 watt units 
on a 30 amp. fuse — COLOR-TRAN will do it! Senior Kit 





lémm Maurer, B & H Eyemo Kit contains 2 light heads, 2 Superior stands and $237 50 
and similar cameras. $600 proper size COLOR-TRAN converter to match. . 
Packed in compact case. 
Other style 


kits available, 


Write for COLOR-TRAN Catalogue. 


Presto-splicer 
GIVES PERMANENT SPLICE 
IN 10 SECONDS! 





ELECTRIC 
FOOTAGE TIMER 


Dual model for both lémm 


STOP MOTION MOTOR 
FOR CINE KODAK SPECIAL 





Runs forward or reverse, 110 
AC synchronous motor with frame 
counter. May be run continuously 
or for single frames. Camera 
mounts without special tools. 


$450 


Also available — Stop Motion 
Motors for 1}6mm—35mm B & H, 
Mitchell and other professional 
cameras. 





and 35mm. Large white num- 
erals on black background. Accu- 
rate reset dial. Switch controlled 
by operator, who selects either 
lémm operating at 36 feet per 
minute--or 35mm operating at 
90 feet per minute .. . of both 


in synchronization. $95 


Single model, either 16mm or 


35mm $45 





Especially good for splicing magnetic 


film. Butt Weld type for non-perforated 


GRISWOLD 
HOT FILM SPLICER 


Model R-2 for 35mm silent and sound 
film. Precision construction makes it easy 
to get a clean, square splice with accur- 


ate hole spacing. Nothing to get out of 


order. $65 


Also Bell & Howell 8mm, témm and 


or perforated film. lémm, 35mm or 


rom. §€=€$547.80 


lémm or 35mm models— 














35mm Hot Splicers and B & H Labora 





for perforated film. tory model Foot Splicer 


*9.5mm Lenses in 16mm C mount. 18.5 (extreme wide angle-fiat field) Lenses 
available in mounts for all 35mm Motion Picture Cameras. *PHOTO RE- 
SEARCH Color Temperature Meters. *Electric Footage Timers. *Neumade 
and Hollywood Film Company cutting room equipment. Griswold & B.&H. 
Hot Splicers. *DOLLIES * Bardwell-McAllister, Mole Richardson, Century and 
Colortran Lighting Equipment. Complete line of 16mm and 35mm Cameras. 


FRANK {¢ ZUCKER 


CAMERA EQUIPMENT (O. 


1600 BRORDWAY New YORK CITY 








' " XY Now... 
| () ( kK two great libraries 
AZ brought together. 
One central source for 
I TA 7 i, 
py 


film footage for motion 
picture or 
Over 30 million feet of completely 


television use. 





cross-indexed film is available 

to you in the combined libraries 
of the NBC FILM DIVISION and 
the MARCH OF TIME 

You'll find every conceivable subject, 


excellent service, and reasonable prices. 


For catalog and price list, call or wire 


NBC FILM DIVISION 


Film Library « 105 East 106 Street, New York « Circle 7-8300 

















Put a SELECTROSLIDE to work 


Let a Selectroslide present your sales message — illus- 
trate your training program — dramatize your reports. 
It's operation is completely automatic, or can be operat- 
ed by remote control. 48 Slides in story-telling sequence 
repeat over and over when necessary. The superb 
1000-watt projector produces large brilliant images in 
the largest auditoriums. Completely portable, Selectro- 
slide is easy to operate, effective to use. Select the 
best — Selectroslide. 


Write for 
Information 


2201 BEVERLY BOULEVARD 
LOS ANGELES 4, CALIFORNIA 








Weekly Slidepix Fashion Show 

to Sell Buyers on New Apparel 

*®& Weekly dispatches of fashion 
show highlights on color slidefilm 
will be used to stimulate the sale of 
wearing apparel moving ideas 
from manufacturers to retailers and 
customers. 

Style Week Syndicate, a new 
business incorporated with an ini- 
tial capitalization of $100,000, is 
launching the national sales promo- 
lion series in New York City. 

The Kodachrome. slidefilm pre- 
view-with-commentary, framing the 
latest styles in all areas of the ap- 
parel market is being packaged as 
a regular fashion newsreel. It will 
include illustrations of professional 
models adorned in garments of 
member manufacturers. | nique 
window and interior displays, con- 
sumer advertising and other sales 
raining suggestions on products 
and services will complete the visual 
report. 

The Style Week plan is to give 
buyers the latest style information 
and to guide them to new product 
sources. These fashion tips also will 
be used to establish a close relation- 
ship between retailers and ready-to- 
wear, textile and fashion accessory 
manufacturers in connection with 
existing accounts and new accounts. 

Store users of the weekly service 
will be provided with the equipment 
to demonstrate the pictures life-size 
on a screen anywhere within a de- 
partment store, small buying office, 
public auditorium or at a woman’s 
club meeting or wherever the pro- 
motion will reach the right audi 
ence. 

Recently 
equipment used in presenting these 
color film promotions is set up for 


perfected audio-visual 


screen projection and high fidelity 
sound by a simple plug-in to an 
AC electric outlet. Contained with 
in a small leatherette case, the 
equipment weighs less than 15 
pounds. 

It is expected that this new dis- 
tribution promotion method will in 
crease sales volume with minimum 
keeping stocks fluid 


through smaller unit purchases of 


inventory, 


a greater variety of new styles more 
frequently. It is supposed to increase 
sales volume at reduced selling costs. 

In addition to servicing depart- 
ment stores around the nation, Style 
Week Syndicate intends to operate 
a central auditorium in a New York 
hotel where accredited store repre- 


sentatives could observe the project 


Film Plans for 1955! 
Your September 15 Issue of 
Business SCREEN Features 

Advance Planning Ideas. 


ed fashion shows in the apparel in- 
dustry capital for “on-the-scene 
evaluation.” it 
* * . 

Directory of Journalism Films 
Issued by lowa State College 

® “A Directory of Journalism 
Films” has been published by the 
lowa State College Press in coopera- 
tion with the Association for Edu- 
cation in Journalism, composed of 
college and university journalism 
teachers. 

Some 450 films in major areas of 
mass communications are covered 
by the directory. These films deal 
with the advertising and business 
sides of journalism, the graphic 
arts, the magazine and newspaper 
fields, public relations. public 
opinion and propaganda, radio and 
television. A miscellaneous section 
ranges from cartooning to journal- 
istic research methods. 

Marshall Townsend, manager of 
the Iowa State College Press, de- 
scribing the purpose of the new 
reference said, “We expect the 
Directory to substantially increase 
the use of film materials—motion 
pictures and film strips—-in jour- 
nalism education—on both the high 
school and college level. The need 
for such teaching aids is great.” 

Compiling the bibliography were 
Dr. Royal H. Ray, Florida State 
University; Dr. Albert A. Sutton, 
Northwestern University: Dr. De- 
Witt Reddick, University of Texas; 
Prof. Ed. H. Johnson, University 
of Tulsa; Prof. Donald W. Krimel, 
University of Maryland; Prof. Olaf 
Bue, Montana State University, and 
Prof. Harry EF. Heath, lowa State 
College. Heath edited the Directory. 

A section on the educational use 
of films was co-authored by Profes- 
sor Herold L. Kooser, head of the 
Visual Instruction Service at lowa 
State College, and Heath. The proj- 
ect was supervised by the Audio- 


Visual Aids Committee of the AEJ. 


Score your next 
picture at 


Langlois Filmusie, Ine. 


54TH STREET 


in Canada. S. W. Caldwell, Ltd. 447 Jarvis St., Toronto 
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PUBLIC RELATIONS + EDUCATIONAL: TRAINING * MEDICAL: FARM... 


Technical Pictures by Audio... 





FUNDAMENTALS OF FUEL KNOCK" 18 mins 
An engineering report on the effectiveness of tetra 
ethyllead as a knock suppressor 


ie 


a 9 mins 
RMONIC MOTION 9 mins 

s” 8 mins 
VES" 10 mins 
ec basic princes les 
A series of films | 


of wigs s at the Wt leve 


20 mins 
nique 
R” dg une = 
. powe erses a 
TERY PON. batt 
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AG study product 


alytic* a.com § 
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eatures * 


>ARING 
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| PIPE” 27 mins 
7 . IRON PIPE ‘ 
; IRE OF CAST inl { pipe ca 
MANUFACTURY Ovo standard ; 
, trating eel snd testing 
- 





AND MANY OTHERS for such sponsors as Amer 
swan Tel. & Tel., Cast Ir Pipe Research Assn., Ethy! 
6 Corp., The Texas (« { S. Navy Department AND 


MANY OTHERS 


send Audio Productions, Inc. 


for 


aisle: sity FILM CENTER BUILDING - 630 NINTH AVENUE + NEW YORK 36, N.Y, 
: TELEPHONE Plaza 7-0760 






Frank K. Speidell, President - Herman Roessle, Vice President + P. J. Mooney, Secretary « L. W. Fox, Treasurer 
Producer-Directors: 1. S. Bennetts Lovis A. Hanousek H. E. Mandell 
Alexander Gansell Harold R. Lipman Earl Peirce 





CAMART PRODUCTS 


*& CAMART TY MIKE 800M 


Rear handle for directior 


ontr Sturdy 13 extens 


1] Entire unit f ds to fit in your 
—— 
ye 


& OPTICAL FX UNIT ond PRISMS 


For t6mm, 35mm 
eras, Will repro 
mages a 

for TV, animat 


ommercials 


*® CAMART TRIPOD 


Lightweight friction heed 
tripod for semi-professional 
16-35mm cemeras. Smooth , 
well-balanced pan and tilt y 
action, Rigid leg locks J 











Se PS SESE 





*% CAMART 
BABY DOLLY 


*& CAMART BLIMP for ARRIFLEX 35mm CAMERA 


Geared follow focus control 
Reflex viewing through the 
blimp eliminates parallax 
problem. 110 volt 60 
cycle single phase syn 
motor, Geared footage 
counter, Accepts cam 

era with 400° magatines 


New advanced glide steering. Plat- 
form for assistant and sccessories. 
Adjustable swivel seat. Rigid clamps 
for tripod legs. For tripod, baby 
tripod, and hi-hats. Sixe 35 « 4 
aches, it comes epert 


& CAMART CAMERA DOLLY 


Professional motion picture or TV camera dolly 
Two seats for operator and assistant. Geared lift 
for smooth operation of boom arm from 26” to 
seven feet, 30° width wil go through standard 
door, Weight 350 pounds. Easily transported 





CAMERAGMART inc 


TURE AND TV PRODUCTION EQUIPMENT 








Photographic Pioneer in “Famous American Series™ 


Nation Honors George Eastman on 3c Stamp 


% George Eastman, who set Ameri- 
ca to making pictures, now has his 
picture on a United States postage 
stamp. 

The latest subject in the “Famous 
American Series.” the new three- 
cent stamp was issued as a part of 
a centennial commemoration of 
Kastman’s birth on July 12, 1854. 

The stamp was introduced in a 
first-day sale in Rochester, N. Y.., 
home ef Eastman Kodak Company 
which the inventor founded in 
1880. This summer, Rochester has 
been the center of Eastman centen- 
nial observances which have found 
expression in Washington, D. C. 


New York, London, Paris and other 


cities. 


Kastman Day in Rochester 

Rochester's Mayor Samuel B. 
Dicker proclaimed July 12 “George 
Eastman Day.” During ceremonies 
in Eastman Theatre, Marion B. Fol 
som, Undersecretary of the Treas- 
ury and long Eastman’s business 
associate, was the principal speaker 
in a program which included 
Adolph Zukor. head of Paramount 
Albert J. Robertson. As 


, 
Postmaster 


Pictures. 
sistant General, and 
Thomas J. Hargrave, chairman of 
the board of the Kodak Company. 
President received 


the first sheet of the 119,000,000 


Kisenhower 


stamps authorized. Another page of 
stamps went to New York’s Gov 


ernor Thomas EK. Dewey. 


Souvenir Program a Keepsake 

Persons present at Eastman Thea- 
tre recieved a souvenir program 
enclosed in first-day envelopes 
bearing a cancelled first-day East- 
man stamp, a photograph of East- 
man and a sketch of the George 
Eastman House of Photography. 


Eastman House, which formerly 


served as the camera and film 


€ 


“First Day Cover,” 


ut 


foro a 
/ One lung 
GEORGE EASTMAN ° 


1854-1954 
be, Olcral Fes day Cover 


maker's residence until his death in 
1932, now is an independent photo- 
graphic institute. Later in the day 
at the 550-acre Kodak Park Works. 
a private service was held at the 
George Eastman Memorial where 
the ashes of the industrialist are in- 
terred, 

\s part of the commemoration, 
the ll, story frame house in which 
kastman was born was moved from 
Waterville, N. Y.. to join the his- 
torical items at the photographi: 
center. The George Kastman House 
is featuring a special exhibition on 
the life works of the man who made 
Kodak a buy-word. On display are 
several hundred photographs taken 
by Eastman, his letters, patents and 
diagrams of his inventions. More 
than 50 pictures from the exhibit 
will be shown in U.S. and foreign 


cities. 


Other Centennial Events Noted 

Other observances were: 

The unveiling of a plaque honor- 
ing Eastman in the Chamber of 
Commerce building which he built: 
a series of open houses and exhibits 
in Rochester institutions, many of 
which benefited from the more than 
100 million dollars Eastman gay 
in philanthropies: columns n 
Rochester's newspapers and pro- 
grams on the city’s television sta- 
tions reviewing Eastman’s achieve- 


ments and covering the centennial 


events. Vy 


Industrial Audio-Visual Assn. 

Members to Meet in New York City 
* Members of the Industrial Audio- 
Visual Association, professional so- 
ciety of executives in company au- 
dio-visual activities, will hold their 
annual fall meeting in New York 
City on October 26-28. The Beek- 


man Tower has been selected. 
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3 out of 5 Families in America 





are discovering 


Through a comprehensive advertising cam- 
paign, the Comfy Manufacturing Co. has 
successfully introduced a _ revolutionary 
new concept in slipcovers. 


A vital phase of this campaign has been the in- 
forming and educating of the public regarding 
the unusual features of this product. . . through 
the use of a planned film program, produced 


entirely by DYNAMIC FILMS, INC, 












Please send me: 


Dynamic Films, Inc. . 
Name 
Organization 
Address 
City & State 


* VOLUME 15 ¢ 1954 





(1) a case history of Customagic & films 


one or all of the Customagic films 


0 A new 16 page illustrated booklet on 











A 12 minute color demonstration film for store 
personnel 


at a AE 
[wo 7 minute point-of-sale consumer promotion 
films in color 


® A 20 minute black and white promotional film 
directed to the trade 


© A series of TV dealer cooperative spots 


© A series of coordinating dealer cooperative radio 
spots 


... All integrated into a complete promotional package. 


DYNAMIC FILMS, INC, has worked closely 
with the Comfy Manufacturing Co, in the 
planning, preparation, and distribution of 
these highly resultful films that have 
helped Customagic revolutionize the Siip- 
cover Industry. 


dynamic films inc. 


112 WEST 89th STREET +» NEW YORK 24, N. Y. 


TRetfelger 3-6221 


“Creative Thinking on Film” 





NOW, more than ever...QUALITY COUNTS 






in the 
East... 


wee F 


AQOVIEM™ 


) by The superior 
} is, [} QUALITY CONTROL consistently maintained 


by MOVIELAB on all film processing assignments has earned 
it the jealously-guarded reputation of being the “QUALITY 
LABORATORY” in the east. 

More producers, cameramen and technicians throughout 
the east put their trust into Movielab’s “KNOW-HOW” and 
“personalized service” than any other. 

Get to know Movielab—for this is the standard by which 
all film processing is judged. 
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Negative Developing 
Ultra Violet and Flash Patch Printing 
Quality Control 
16 mm and 35 mm Release Printing 


Title Department 





25 Cutting and Editing Rooms 


First Print Department 


for color it's..+.,, 


“te 
77 

* yy « Mes 
™ 


> 






Wy 


J a AY, ‘ 


MOVIELAB FILM LABORATORIES, INC. 


JUdson 6-0360 











619 West 54th Street, New York 19, WN. Y. 






















MORE PRACTICAL KNOW-HOW ON NEWEST AUDIO-VISUAL 
TECHNIQUES AND TOOLS APPEARS 8 TIMES ANNUALLY 
IN THE BIGGER, BETTER PAGES OF BUSINESS SCREEN 
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Camera Eye 


EDITORIAL NOTES 
ABOUT 


ES AND COMMENT 
PEOPLE AND PRODUCTION 


*® A 40-year veteran of the photo- 
graphic industry, John G. Capstaff 
retired from Eastman Kodak Com- 
pany last month. 

his 


Since the 


photographic “reversal process” in 


improvement of 


1914, Capstaff has spent much of 
his professional life developing and 
perfecting amateur filming material 
and equipment. 

Dr. C. E. K. Mees 
from England, he joined Kodak in 
192] 42 prolific 
years, 


Following 
and remained for 


His two-color subtractive process, 
worked out in 1914, was improved 


during his early experiments at 
Kodak. His invention of a con- 


trolled second exposure of the film 
to compensate for the 
errors in exposure persuaded Com- 
pany officials there was a future for 
parlor film production. 

Capstaff and fellow technicians 
developed the necessary 
apparatus 
ment, 


’ 
amateur s 


cameras. 
and processing equip- 
Kodak announced its ama- 
leur motion picture system in 1923. 

More than 60 patented inventions 
evince Capstaff’s labors on optical 
filters, photographic solutions, spe- 
cial instruments and equipment, 
processing systems and color pho- 
tography. 

His research speeded development 
of the lenticular process of color 
photography on 16mm film, mar- 
keted in 1928. This film brought 
color to “home movies.” 

Citations for his contributions in 
the photographic field include a 
Modern Pioneers Award of the Na- 
tional Association of Manufac- 
turers; an honorary fellowship in 
the Royal Photographic Society. 


bal * * ri 


International Ad 
Film Festival 

* The International 
Screen Advertising Serv- 
ices, a world-wide or- 
of film ad- 
vertising producers, will 
conduct an International 
Advertising Film Festi- 
val to be held in Venice. 
Italy on September 24- 
28. The Festival will be 
held in conjunction with 
the Advertising 
Congress and is 


ganization 


Italian 
spon- 
Union Inter- 
national de la Publicite. 


sored by 
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Alaska's glacier country was recently ex- 
plored by Raphael G. Wolff, ; 


wr snown above 64 ) 
Bay, Yakutat. Shooting science ' 
wild lite ncluding the huge Alaska 
brown bear and rare hariequ juck, M 
W ol ff personally producing a4 t 
ental nortt He and a 
mber of the Ext 


York ied the ext rat 


Charles R. Crakes to Serve 
DeVry Institute as Lecturer 

* CHarves R. Crakes, for the past 
10 years educational consultant fo 
the DeVry Corporation, has been 
appointed to a similar position with 
the DeVry Technical Institute, Chi- 
cago. 

During his years with the DeVry 
Corporation, recently acquired by 
Bell & Howell, Crakes traveled 
throughout the United States and 
Canada, participating as a speaker 
in educational and civic confer- 
ences, 

In his new job, Crakes will tour 
the United States and Canada, 
speaking before educational and 
civie groups on such topics as: “Oc- 
cupational Opportunities Open to 
Trained American Youth,” “Trends 
in Vocational Guidance,” and 
“Trends in the Audio-Visual Move- 
ment.” 

His professional services are 
available without charge through 
the courtesy of the DeVry Technical 
Institute, a_ television-radio-elec- 
tronics training institution. 


Score your next 


picture at 


Langlois Filmusi¢, Inc. 


619 WEST 54TH STREET 
NEW YORK 14, N. Y. 
JUdson 6-4155 


6060 SUNSET BLVD. 
HOLLYWOOD, CALIF. 
Hollywood 4-4687 


in Canada: S. W. Caldwell, Ltd., 447 Jarvis St., Tereate 
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FOR FILM PRODUCTION EQUIPMENT e 








ef 
by — 
ALL AURICON EQUIPMENT 
iS SOLD WITH A 30-DAY 
MONEY BACK GUARANTEE 
YOU MUST BE SATISFIED A 


“AURICON.-PRO" capacity 
for 51/2 minutes of recording. 


$1310 and up. 


RT-80 SOUND 
RECORDER — 
200’ capacity 
“double-system™ 
optical recorder 
$862 and up. 


= 
TRIPOD—Pan-Tilt Pro- 
fessional, velvet-smooth 


$325 and up. 


action. 


af CINE- VOICE” 
capacity for 
2¥%, minutes of 
recording. $695 
and up. 


HEADQUARTER 
FILM PRODUCTION E 














he Motion 


SUPPLY 


a 


“The Dept Store ro) an 


0.5. CINEMA 


RK | 
602 WEST 52nd ST., new YO 


M-R Perambulator for Microphone Boom, $1080 


M-R 22 Single Side Lamp 
with Barndoors, $86.35 





M-R Blue Zephyr Baby Boom 
Light with extra stand, $203 


“SUPER 1200" capacity 


for 33 minutes of recording. 


$4652.15 and up. 


1G 
oe write FOR auRICON CATALO 


S FOR 
EQUIPMENT 


dust 
Picture Industry 


CORP. 


Cable SOSOUNDP . 


o write FOR mR CATALOG 


M-R 1,000 watt 
Blue Zephyr 
Bell Lamp, 

$90.45 


M-R Tener 
10,000 watt on 
heavy stand, 
$524.80 
3 








AN ENORMOUS STOCK MORE VARIED 


MORE COMPLETE THAN ANY IN THE INDUSTRY 





lp Up 


Peerless 
Services 
include: 


Peerless Protective and 
Preservative Film 
Treatments 

Release Prints, Trailers, 
Television Shows on Film, 
Kinescopes, TV Commercials, 
Theatre Screen Advertising, 
Prints for Continuous Projection 
Negotives, Masters, Originals, 
Filmstrips, Transparency Slides, 
Microfilm 


Film Rejuvenation 


Shrinkage Reduction 
Scratch Removal 
Rehumidification 

Cleaning and Repairs 


Film Library Servicing 
Shipments, Inspection, 
Cleaning, Repairs, Inventory 
and Booking Records, Storage 


Servicing TV Shows on Film 


Insertion of Commercials, Shipments 
to Stations, Booking Records, 
Follow-up, Inspection on Return, 
Cleaning, Repairs, Replacements, 
Storage, Substitution of 
Commercials, Reshipments 


Film Distribution Servicing 
Storage pending orders, 
Inventory Records, 
Shipments to Purchasers 


Filmstrip Packaging 
Breakdown of rolls into strips, 
Packaging in cans, Labeling, 
Boxing of Sets, Storage 
pending orders, Shipments 








A Message of interest to: 


Motion Picture Producers, 

Distributors, Advertising Agencies, 
Sponsors, Film Libraries, 

TV Film Producers and Distributors . . . 


My 


Nh 
Without exception, 

ALL film should be treated, 

if you are to get maximum results 
in terms of good projection and number 

of showings. Without treatment, your film — 
from initial release to the last booking — is much 
more susceptible to damage. And damaged 

film can result in an indifferent audience. 


Peerless Treatment is the finishing touch and the 
least expensive item in the whole process of picture- 
making. Yet it safeguards millions of dollars 
invested in finished prints. 


Peerless Treatment assures: seasoned, toughened, 
smoothly projecting prints. Peerless-treated prints 
start off right and keep in good condition longer. 

So when you order prints, don’t forget to include 
“PEERLESS TREATMENT” in every purchase order. 


KERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, N. Y. 
959 SEWARD STREET, HOLLYWOOD 38, CALIF. 


20 YEARS EXPERIENCE IN SAFEGUARDING FILM 


PEERLESS TREATMENT ovailable also through Official Licensees in 
CHICAGO @ DALLAS « DAYTON e DETROIT e HOLLYWOOD e KANSAS CITY 


NEW YORK e@ PORTLAND e SAN FRANCISCO e@ ST. PAUL e WASHINGTON 
Berne @ Brussels @ London and Denham e Mexico City Sydney @ The Haque e Toronto 
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Sa RRA== suoots To SELL 


“The Secret of Selling the Negro”—a 20-minute color 
motion picture, created and produced by SARRA, Inc., 
for The Johnson Publishing Company, publishers of 
“Ebony”, “Jet”, “Tan”, and “Hue” is a sales “trail 
blazer” on film. The incisive writing, statistical docu- 
mentation, and truly fine photography by Sarra, com- 
bine with the progressive thinking of the publisher, to 
make this a most effective sales instrument for the de- 
velopment of today’s Negro market. 





SARRA’s pictorial finger stays constantly 
on the pulse of the present Negro market. 


eb ANE 
eee e Fy, Sy ity 
ree 





SARRA subtly reveals the pride of ownership and 
depicts the higher standards of living attained by 
this important segment of America’s population. 


The creative craftmanship that produced “The Secret of 
Selling the Negro” is available to you. Consultation is invited. 
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TELEVISION COMMERCIALS - PHOTOGRAPHIC ILLUSTRATIONS - MOTION PICTURES - SOUND SLIDE FILMS 





a4 
FIFTEEN 
BILLION 
DOLLAR 
MARKET: 




























Robert Trout, distin- 
guished news analyst 
and commentator, 
weaves a unified story 
from the many facets of 
Negro social life and 
economy. 


SARRA’s quest for real- 
ism is exemplified by the 
fact that most of the 
shooting originated in 
authentic Negro homes. 
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SPECIALISTS IN VISUAL SELLING 


NEW YORK: 200 EAST 56TH STREET 
CHICAGO: 16 EAST ONTARIO STREET 


What in the (motion picture) world does 
Modern Talking Picture Service do??? 


The answer is so easy that we find that many people do 
not understand it fully. 


MopeERN has become the recognized leader in the broad pro- 
motion and general 16mm distribution of the sponsored film. It’s 
no wonder that manv people think only of that when they think 
of MopErRN. The only thing that is exclusive about us is that 


we are exclusively devoted to sponsored film-free-distribution. 


MODERN distributes sponsored films... that’s the answer, 


plain and simple! 


We mean that we handle every kind of sponsored film distribu- 
tion—- general 16mm, theatrical, roadshow, television. We also 
provide a regional library plan of distribution under which the 
sponsor does the promotion and we do the physical handling. 


You name it, we do it! 


No matter what your film distribution objective is, MODERN can help 
you. You can call on our experience—over twenty years——to give you 


the right answer for you. 


Call or write any of the offices listed below for advice or help... 


there will be no obligation. 


M O D E R N NEW YORK: 45 Rockefeller Plaza . JUdson 6-3830 
TA LK | G PHILADELPHIA: 243 South Broad Street © Kingsley 5-2500 


CHICAGO: 140 East Ontario Street © DElaware 7-3252 


oa | CTU R E LOS ANGELES: 612 South Flower Street © MAdison 9-212! 
SERVICE 
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A Challenge to Free Enterprise 


5 hw RESPONSIBLE RoLe of busi- 


ness in making its values known 
to the public was most clearly ex- 
pressed by Chester H. Lang. vice 
president of public relations, Gen- 
eral Electric Company. Speaking 
recent Free- 
doms Foundation award ceremony 
(honoring the GE film A /s for 
fiom), Mr. view- 
point 


on the occasion of 


Lang defined 


other business leaders can 


share. 


We quote his significant remarks: 


“Three of the projects for which 
we have been cited by Freedoms 


Foundation, Inc., are presentations 


of industry’s role in the American 
system in three different media. 
magazines, radio, and television. | 


would be naive, indeed, if I sug- 
gested that these presentations of 
General Electric’s did not have a 
particular point of view. But | be- 
lieve that the point of view that our 
free enterprise system is the best 
economic system ever devised is so 
compelling that it 
strongest possible 


deserves the 
presentation. | 
am proud that my Company has 
been able to espouse so well the 
facts that dictate this point of view. 


Harnessing Atomic Power 


“The fourth citation we have re- 
ceived is for a film which we spon- 
‘A Is for Atom. Even 
my somewhat cynical friend did not 
question the fact that the construc- 
tive use of the force of the atom is 
a challenge to Americans of such 
magnitude as to be almost beyond 


sored entitled 


description. This film tried to ex- 


plain a subject of monumental 
complexity and importance in such 
a manner that it could be 
stood by millions of Americans like 
myself who don’t have a Ph.D. 
“These things I said to my friend. 
He came back with a more trouble- 
‘Granted that these 


why should 


under. 


some question. 
programs are necessary, 
they be undertaken by an individual 
industrial concern?’ 

“I pointed out to my friend that 
ve have never sold an atom, as such. 

‘And then I tried to explain why 
Electric has 
some of this information burden. 
We have 


do these things because we feel that 


General shouldered 


taken it upon ourself to 
person, human or 


shirk his 


bility to explain those 


no thinking 
corporate, can responsi- 
things he 


understands to his friemds. his 
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neighbors, his business associates. 


or to the entire national community 
if he is able. 

“Many, other industrial 
concerns apparently feel the same 
way, and are 


many 


carrying out effective 
information programs. Organiza- 
tions such as Freedoms Foundation 
contribute mightily to the flow of 
information but we hope fervently 
that more individuals, companies, 
and organizations will help. 


Facts for Americans 


“Occasionally, though, my pride 
in my Company and its accomplish- 
ments in this vital field of communi- 
A few days 
ago, fr example, a friend 
should ‘ know better) 
our messages in which we try to 
define the American way of life: 


“ee 


cations is a bit nettled. 
(who 
cited one of 


A nice sentiment,” he said, “but 
it doesn’t sell a product.’ 

“It can be easily demonstrated, | 
think, that the ever-increasing com- 
plexities of our age make it more 
vital than before that the 
people of our country know more 
about more subjects than ever be- 
fore. One of the subjects about 


which they 


ever 


should know more is 
American industry, its role in the 
nation, its methods, and its great 
technical 
American, whatever 
may have about business or our free 
enterprise system, should form those 


accomplishments. No 
opinions he 


opinions on the basis of inadequate 
information, misinformation, or 
purposely distorted information. 


Confidence in the Future 


“The need is pointed up by the 
fact that by 1964, only ten years 
from now, fully half of all Ameri- 
can adults will have had no exposure 
to the violent anti-free enterprise 
propaganda that so troubled Amer- 
ica during the 1930s, 

“Most opinion 
seem to indicate that most 


public analyses 

Ameri- 
cans have now discounted this 
propaganda and attributed it to its 
evident source. 

“Our challenge now is to make 
certain that new generations are 
equipped to meet their times with 
confidence in a system of democra- 
tic free enterprise. 

“No, information programs like 
But they 


do sell a system, a way of life. And 


these don’t sell a product. 


I think Americans are in a mood 


to buy.” Wh 


1954 





















are seeing the 


Co ympany 


wide creen 








13,000 Westinghouse er at 100 locations throughout the country 


‘Chain Reaction’ | 


roaram 


Wide Screen Sales Showmanship 


Westinghouse Presents “Chain Reaction" Program 


- ALES AUDIENCES are getting the 
n big picture in triplicate as 
Westinghouse Electric Corporation's 
“Chain Reac- 
tion,” currently tours cross-country. 


new two-hour show. 


To convene industrial specialists 
and salesmen in a powerful business 
stimulating situation, Westinghouse 
emblazons its message across a 21- 
foot-wide translucent screen flanked 
al each end by slide screens, 

In brilliant color, with directional 


sound, “Chain Reaction” enlivens 
the meeting room with dramatized 
ideas on the benefits of modernizing 
outdated electrical systems in indus- 
trial and office locations. 

This cinematic mural requires the 
synchronized operation of two 
16mm sound motion picture projec- 
tors, three slide projectors, two loud 
speakers—all operated by one man 
seated a small control panel be- 
hind the tri-faced screen. 

The operator would seem to have 
his hands full. But the audio-visual 
package was carefully designed by 
the Westinghouse Film Division and 
assembled for accurate mono-opera- 


tion by Commercial Picture Equip- 


S| defilm ana movie f rojec tor 


mi /t 7 




















bs 


behind the West 


i", 
ee | 4) 
mt A Be 


ment, Ine., Chicago manufacturer 

The audience sees a full color pic 
ture almost as wide as the room or, 
if the script dictates, three different 
pictures side-by-side. Sound comes 


Where 


the change in technique offers more 


from appropriate directions, 
sales story impact, motion pictures 
blend into slides and vice versa. 

A narrator and occasional “legit” 


front. All the 
other work is done backstage. Mov 


actors appear out 
ies and slide scenes are projected 
onto the translucent screen from the 
rear. Because specially designed 
short focal length lens systems are 
used only a 10-foot throw is re 
quired, 

The synchronization process co 
ordinates the motion picture projec 
tors and slide film projectors oper- 
ate simultaneously, The movie is 
projected on the middle panel of the 
sectioned screen and the slides oc- 
cupy the two end panels. 

The two identical 16mm motion 
pictures projectors are coupled to- 
gether with a chain drive. Projec- 
tor number one provides the “live” 
(CONTINUED ON THE NEXT PAGE) 


inghouse wide-screen. 


~ 7 


} 


tire screen and are controlled man- 
When the 


narrator is finished with the slides. 


Chain Reaction: 


(CONTINUED FROM PRECEDING PACE) 


ually by push buttons. 


the motion pictures are resumed for 


movie film and the sound for one of automatic action by another button 


the speakers. Projector two does not pushing. 


project a picture: a transparent Audience eyes and ears are turned 
movie film passes through the mach to the ranging interest points by 
ine. 

sound which emanates from either 


Affixed to this transparent film 
are small black tape 


which, at designated points, inter- 


; or both of two speakers placed at 
pieces of 


either side of the stage. 


. Linking its “Chain Reaction 
rupt the beam from an electric ' 
, theme to a story of the community 
eye. This temporary break triggers Bi 
. : . effects of one man’s decision to con- 
the slidefilm projectors, causing the 
‘ ‘ vert to an up-to-date electrical sys- 

slidefilms to advance simultaneously 
tem, Westinghouse w ide-pans its 

at the proper moment. : 
The live movie film in projector message to electrical contractors, in- 


one ts notched at certain stages to dustrial production and operating 
stop both motion picture units auto management, architects and consult- 
matically, At this point the slide ing engineers, building owners and 


projectors send images over the en- superinte ndents. 


Project for Materials Handling 


Industry Truck Film Aids Engineering Students 
+ Keeping their powered laborers 


problem suited to the function of 


equal to the task of all industry, the Committee: the film was to be 


manufacturers of material handling encyclopaedic in content. Previous 


equipment need future-ready  en- films were company-produced and 


gineers and commercial experts. featured only one manufacturer's 


Toward this necessity, the Ma- products. Too, these films primarily 
terial Handling Institute (71 man- were 
founded the 


College-Industry Committee on Ma 


of a promotional nature. In 
ufacturers) in 1952 production, the film was a job of 
collection and editing rather than 
studio creation. 


The Committee asked MHI mem- 


ber companies to send prints of all 


terial Handling Education. Com- 
posed of eight college professors, 
four manufacturing executives and 
four user executives, this commit- their films on industrial trucks to 


tee thinks up ways to stimulate edu John R. Huffman, associate profes- 


cation in the material handling sor of Industrial Engineering, Uni- 


Production of a 


versity of Southern California. 


sound Committee commissioned, Professor 


film, Powered Industrial Trucks, is 


l6mm 
Huffman’s assignment was to make 
a recent project of the College-In 
Committee. A black and 
white exploratory text, the film will 


a composite film of sequences culled 
dustry from more than 20 films sponsored 
by 10 companies. 


With the aid of a “task sub-com- 


familiarize engineering and com 


Professor Huffman formed 
ment, types and uses of fork-lift a detailed outline from which to 


merce students with the develop- 
and other industrial trucks. build his omnibus reel. Screening 
Preparation of this film was a the 20 films, he selected over 40 
- 
Material handling industry's College Indi ub-committee which quided 
new film included these educators: (standin E. Farmer (U.S.C) 
J), R. Huffman (U.S.C S. A. Larser y) sate to r) are: |. M 
Footlik (til Inst. of Tech.), J. M. Apple } ) : 1 Harold Amrine 


(Purdue) They previewed P wered in 
' 


7 


> | 
| 


ry 


clips. This collection presented a 
technical nuisance: the numerous 
laboratories handling the various 
company films developed the in- 
dividual clips with the emulsion on 
different sides of the film. 

Aided by H. E. Farmer, associate 
professor, Department of Cinema, 
U.S.C. and other department mem- 
bers, the task group spliced to- 
gether a work print, fusing it with 
a narrative script. After Committee 
suggestions, a revised print was 
readied. The ratio of total footage 
shot to the length of the final film 
was 3, to | 
1000 feet. 


Powered Industrial Trucks moves 


in this case about 


its vehicular story forward from 
1913 when transportation was re- 
garded as the chief material han- 
dling job. As the men who check 
efficiency discovered that repeated 


loading and unloading was costlier 


than transport, the skid and unit 
principle was adopted. 

Soon came such shapes as the low 
lift platform truck, high lift and the 
pallet. In 1920 appeared the fork- 
lift: in 1940, the powerized hand 
truck. The film demonstrates types 
and working principles of the many 
kinds of material handling trucks: 
weight placement, turning moments, 
capacities, floor loads. 

Other study frames show the in- 
dustrial tractor and _ specialized 
truck uses—such as two fork-lift 
trucks teaming up to handle an air- 
craft fin. 

Prints are available (sale, rental) 
through the College Industry Com- 
mittee. Additionally a number of 
MHI member companies will have 
Address inquiries to the 
Committee: to 8444 So. Yates Ave., 
Chicago 17, Ill, Att: I. M. Footlik, 
Secretary. ta 


prints. 


Condor Films’ crew in production on new Cardinal film. 


Cardinals Star on the Screen 


Colorful Behind-Scenes Story of Baseball 


* Anheuser-Busch, Ine.. 


the St. Louis Cardinals, has just 


owner of 


released the first motion picture fea- 
turing this popular baseball team. 
The sound-and-color film, 28 min 
utes in length, is titled Let’s Train 
With the Cardinals and takes view- 
ers on a behind-the-scenes tour of 
a famous major league team. The 
picture was produced by Condor 
Films, Inec., St. Louis. 

The picture opens with an excit 
ing action sequence at Busch Stadi- 
um in St. Louis, followed by flash 
hack-scenes at the Cardinal spring 
training camp in St. Petersburg, 
llorida. Then the story is unfolded 
as players prepare for the rigors of 
a major league baseball season. In- 
struction and training in all phases 
of the game is pictorially described 


and a lot of “inside baseball” shown. 


Action in squad and springtime ex- 
hibition games is also featured as 
well as regular league games. 

Stan Musial, baseball’s most popu- 
lar player according to the All-Star 
polls, is shown hitting a home run in 
slow motion. He is also pictured in 
interesting slow motion studies, as 
is star second baseman Red Schoen- 
dienst. Players’ off-the-field life is 
also depicted. 

Lets Train With the Cardinals 
will be distributed nationally by 
Modern Talking Picture Service and 
there will be close to 200 prints in 
circulation at the start of distribu 
tion. The picture is designed for 
general audience appeal and is com 
pletely devoid of any commercial 
ism. It will be shown to service 
clubs, men’s 


youth organizations, 


amateur and  semi-pro baseball 
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The Cards’ Stan Musial 


teams, schools and colleges. lodges 
and fraternal groups, veterans’ or- 
ganizations, civic and community 
groups and similar 16mm audiences. 
There will also be roadshow book- 
ings. Black-and-white prints will be 
made available for use on sustaining 
television time. 

One unique feature of the picture 
is a brief sequence with Jimmy Ste 


wart and June Allyson, who were 
making Paramount's Strategic Air 
Command in Florida at the same 
time some of the Cardinal sequences 
were shot. Paramount shot several 
of the scenes for its picture at the 
Cardinal training camp and some 
unusual “movie within a movie” 
interludes are the result. 

Let’s Train With The Cardinals 
is narrated by Harry Caray, popular 
sportscaster for the Cardinals for 
many years over the LOO-odd sta 
tion Cardinal baseball radio net 
work. 

The film was directed by Arthur 
B. Wright. Jr. and edited by Con- 
dor’s editor-in-chief, Victor ¢ 
Lewis, Jr., A.C.F. The latter had a 
particularly difficult assignment be 
cause of the huge amount of foot 
age shot by three camera crews in 
all parts of the country. Sound cut 
ting was a major task, too, with 13 
sound tracks being used in the 
“mix” to obtain complete realism 
with accurate sound effects. Otto 
Rauhut. Condor’s chief sound en 


gineer, handled the sound. iy 


Films Tell Air Reduction Story 


“Whatever We Do" Reveals Scope of Activities 


_. OF ATMOSPHERIC ELE- 
MENTS is a thoroughly ap. 
plied science in the industrial 
process called air reduction. As 
manufactured energy. these elements 
seem almost as pervasive as they are 
in natural form— blowing heat- 
power into thousands of mechanical 


operations. 


Sales Company’s Objective 

The Air Reduction Sales Com- 
pany, sales division of Air Reduc- 
tion Company, Inc., New York 
divisions of which produce, package 
and distribute oxygen and other 
atmospheric gases for use in in- 
dustry—decided in 1951 that people 
in industry and served by the in- 
dustry ought to know the full scope 
of the Company’s activities. 

This super-promo‘ional story in- 
volved making the invisible visible, 


Welding equipment safety is theme 
of "The Guy Behind Your Back. 
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the technical clear. the complicated 
popular. It was to be told to a 
national audience. This was a mo- 


tion picture story. 


Has Audio-Visual Department 

The realization it was a film job 
was routine-induced: Air Reduction 
includes audio-visuals as a standard 
part of the advertising program. 
Headed by Harvey J. Plants, the 
Company's a-v department has its 
own camera staff but functions with 
professional producers to prepare 
its film messages. 

The recently released 16mm color 
motion picture of the Company 
story, Whatever We Do, ard a new 
sound slidefilm, The Guy Behind 
Your Back, reflect the range of Air 
Reduction’s screen efforts. 

With eight national divisions, an 
international representation plus 
two foreign subsidiaries, the Com- 
pany had a big corporate estate 
from which to draw its complete 
story. Too big for a single picture, 
Company officials realized. A series 
of documentaries would be required. 


Focus on Airco Equipment 

The Company motion picture idea 
finally focused on Airco Equipment 
Manufacturing Division. Airco 
turns out welding and cutting 
torches, tips, regulators, oxyacety- 


lene cutting machines, inert-gas arc 
welding equipment, acetylene gen- 
erators, oxygen and acetylene manu- 
facturing and distributing equip- 
ment. 

Centering on this manufacturing 
organization, the story could reach 
back into the processing of oxygen, 
nitrogen, argon, helium—all of the 
rare gases used for tool and product 


energy-packaging. It could reach 





Checking studio scene is director 

producer John Martin, shown above 

juring making oft Whatever Ne 

He.” lnstitutional dew of Ale & 
tion Sal ( npar 


forward into the distribution and 
end uses of the company's air-powet 
concentrates, uses so widespread as 
to inspire the title Whatever We Do 


Management Approves Outline 

Working from his management 
approved outline, Plants conferred 
with John Martin, director-pro- 
ducer. With Martin creating th 
script, doing studio scenes and ani- 
mation and Plant’s internal camera 
crew gathering location shots, the 
documentary went into production. 

New filming and clips borrowed 
from other companies (via Indus- 
trial Audio-Visual Assn.) brought 
total footage to 9,000 feet. Deter- 
mined to include television as part 
of its outlet, Plants sheared the film 
down to 900 feet to fit it into the 
preferred 23-25 minute tv running 
time. 


John McCaffery, NBC newsvoice. 


Frequent conferences with company of 


Plants, Air Reductions audio-visué 
"Whatever We Do 


authentic ty of 







Animation helps make clear the dit 
ficult proce of gas separation ir 
the Air Reduc tior Sales picture 


as narrator and dubbed-in back 
ground music completed the produc . 
tion detail, 


Atmospheric Gas Visualized 

The Company spent nearly $20 
OOO to tell the air reduction tale 
the way they wanted it told: ani 
mation to make visible the indivi 
dual separation of gases in pure 
form from the air: everywhere shots 
to show how such things as liquid 
gases are produced; how atmos 
pheric gases serve in industry and 
civilization from the welding of hot 
water heaters to the glow nm neon, 
the smooth seams of airplanes, loco 
motives, overland trucks, ships, 


wearing apparel, 


Available for Group Showings 

Now, Whatever We Do is ready 
for sales meetings employee train 
ing sessions, management develop- 
ment meetings, general groups and 
tv. It may be borrowed from any 
Air Reduction distribu'ion office. 

Air Reduction’s  slidefilm, The 
Guy Behind Your Back, was pro 
duced with JM Productions for 
training plant personnel in safe 
methods of handling oxyacetylen 
welding and cutting equipment, Its 
goodguy-badguy cartooning won a 
National Safety Council Award of 
Merit. Air Reduction loans this 
film as a free promoter-aid to other 


industrial concerns i 


a4 ana tecnnic ms neiped rlarve y 


let? below} + ssure 





















Nylic’s “Project 25” Pushes Up 
Sales Curve With Visual Impetus 


j AST JANLARY 12th was i big 
4 day for the 4,500 agents of th 
New York Life 
pany. Gathered for sales meetings 
160 


Insurance Com 


in the company s branche 


across the country, the agents were 


introduced to “Project 25,” a com 


plete revision of the company s 


policy forms premium rates, non 
forfeiture values, settlement options 
and plans of insurance 

No other 


company has ever attempted arevi 
this 


leading Life insurance 


magnitude in recent 


had a 


upon the entire insurance industr 


sion of 


' 
times and il great impact 


The disclosure was dramati 


New Program Top Secret 
When Nyli 
the meetings 
ofhicials 
had 


ibout the company’s product, as all 


igents to 
that 


kn Ww 


bye en 


came mn 
morning, com 
that 


pany some ol 


them somewhat critical 
Rumors ot 
had, of cours 
hout the 


had bes 


salesmen are at times 
impending changes 
circulated throu compat 


n ke pt top 


brut Project » 
The jamiuly that run thi 
and their horde 
and aguily as 


imi earn 


7 


“ ho range 


secre until the big change-ove1 
day 

As the agents filed in on January 
12th they faced 


with big banners and pennants and 


an othce decorated 


1 recording of the company 

going (Keep it N ylic !). 
Cartoon Film Breaks Ice 

“Show Me!” 


thought the hoopla was mors 


song 


In case any of the 
agents 
f the same old stuff, the company 
had 
days 
lubiles 
Ni Ww 
if it 


on hand as a first order of the 
Family 
kidded 


effectively 


business a new film. 


which couldn’t have 
York Life 


had been made by 


more 
1 group ol 
competitors 

And the company hones‘ly thought 
little s lf-kidding de 


record year in 1953 


il merited i 
spite its all-time 
with sales of over a billion dollars 
about to an 


that 


bee ius what it was 


nounce were changes made 
established life insurance procedures 
is old hat is Yes We Have No 
Banana 


In the film 


) 
{) minutes 


about 
Board 


whit h ran tor 


Chairman of the 


Be ater 
and age 


Jubilee 


wher and kather 
in e and shane 
i 


ability (“Family 








Devereux Josephs ind Executiv: 
Vice President Dudley 


troduced Project 25 and explained 


Dowell in 


why this was a special occasion for 

the company. 

Jubilee turned out to be 

New 

with a family of beavers 
and the little 

who run a hotel. 


Family 


a color cartoon analogy of 


York Life. 


ma, pa eager 


beavers 
In a hilarious lampoon of itself, 


New York Life showed that 


when 


Guiding the New 
year sre » *? 
Vice President Dudley Dowe 


/ 
dy nt . } KA 
rre Je _Liarence j v 


thace sur tor stHticer 





York Life Insurar 


~~ 
(Cnairman 


yer ana Vv 


hotel’s 


ouldn’t get enough variety of food 


customers of the restaurant 


another 


John Han 


they'd go to 


(Met, Pru. 


( polic ies), 
restaurant 
cock, ete.). 
Likening Nylic’s 
plus to the hotel’s safe, the film 


and sur 


assets 


showed it guarded in the 5th sub 


basement vaults. 


A Brand New Approach 


With this frank appraisal under 
belts, the 
out just what Project 25 would do. 


their agents then found 
Without going into actuarial detail, 
what the agents got was brand new 
merchandise to sell—changed from 
top to bottom, from how much the 
customer pays to how much he gets 
and how he gets it, right down to 
( Ex- 
ample: the old policies included 69 


the wording of the policies. 


of such foggy legalisms as herein- 


after, hereunder, thereof, etc., while 


wWompany toward 4 
eTt to riqnt pelow yre 
»t the Board Devere 


Pre aent Richard 









































Effective Visualizations 
Help New York Life 
Deliver a Major Program 
to 4,500 Field Agents 


A 


the new policies, written in simple 
English, have just a legally neces- 
sary four.) 

Presentation of the actual changes 
134- 
frame color filmstrip using scenes 


was made with the aid of a 


from the movie and charts intro- 


ducing policies one by one and 
comparing them with those of com- 
This film, including a 


lunch recess, took the rest of Janu- 


petition. 
ary 12’s working hours to complete. 


Definite Ideas on Visuals 


New York Life has 


definite ideas about the use of visual 


some very 
aids within the company. In regard 
to the filmstrip, Andrew H. Thom- 
Vice and 
James D. Dunning, Assistant Vice 
President, who supervised the film 
presentation of Project 25, felt that 
a slidefilm 


son, Second President, 


with recorded sound 
would be nowhere near as effective 
for Nylic’s specific purpose as a 
silent filmstrip with live com- 
mentary to be given by their own 
leaders. 

They point out that the personal 
liaison between a group leader—the 
branch manager—and his agents is 
the key to the whole system of sales 
management and to set him aside 
for the voice of a suave but absent 
narrator when introducing, describ- 
ing and discussing a subject like 
this is not nearly as satisfactory. 

Mr. Thomson and Mr. Dunning 
that 
picture is the most effective device 


of for 


with 


agree while a sound motion 


know motivation, the 


filmstrip 


they 

silent commentary 
best served their purpose as an edu- 
cational medium, in this specific 


instance. 


Veto Closed Circuit T\ 


Commenting on the economics of 
the presentation of Project 25, Mr. 
Thomson and Mr. Dunning thought 
long and hard about closed circuit 
television in place of the movie and 
easel charts in place of the filmstrip. 

Not only did cost of such a sys- 
tem go away out of range, but there 
was considerable doubt as to the 
comparative effectiveness. 

Not counting film and filmstrip 
costs, which would have been en- 
countered in any method of 
presentation, Nylic’s cost for the 160 
shows was only $150 per branch 


other 


office, including prints, banners, 





recordings, pennants, and new film- 
strip projectors a low 


indeed. 


hgure, 


This is especially so in view of 
the amortization of the cost of the 
filmstrip projectors in future field 
use. 


More Filmstrips in Training 


The company is now preparing 
other filmstrips on such technical 
matters as agent’s contracts, educa- 
tional courses, etc., which will even- 
tually constitute an important addi- 
tion to the company’s training 
program. 

The point of the visual presenta- 
tion of Project 25 was to educate 
the agents quickly—in one day—on 
how the new changes would affect 
them and their prospects. 

That this was efficiently accom- 
plished is indicated by the fact that 
in the five months since January 12. 
virtually none of the 4,500 agents 
have queried the home office on 
any of the points brought up that 
day because of lack of understand- 
ing. 

Of course, the film and filmstrip 
did not do the whole job, each agent 
was supplied with armloads of lit- 
New York Life feels 
that the visual presentation started 


the ball rolling and put Project 25 


erature, but 


in full perspective on that single 


day. 
38°, Sales Increase Noted 
New York Life sales have in- 


creased 38° in the first five months 


of this year as against an industry 


average of just 4%. This. coming 


At nationwide 


i 


meeting ike th 







































There was need for shelter, 


jor protection 


forces 


against 


cruel and unfriendly. Since that was ages before the motel, 


The Beavers built a family 


heels of 
record sales year, may 
tributed to the 
volved in adjudging sales increases 


1953's 
well be al- 


on the all-time 


many factors in- 
including Nylic’s extraordinary new 


product. 
’ 


Results Show Visuals Effect 

But the indisputable fact remains 
4,500 
and thoroughly in- 
12 by this 


effective visual 


that the company’s agents 
were quickly 
doctrinated on January 
combination of 
they 


media and have brought the 


full power of their material into 
play with minimum confusion and 
Theit 
response has been enthusiastic. 


New York Life worked with Wild 


ing Picture 


with excellent sales results. 


Productions, Ine.. 
(which has been associated with this 


company on the preparation of sev- 


\ 


hotel! 


{ scene from 


“Family Jubilee” 


eral films in the past) in the prepa- 
ration of Project 25 visual pre 


sentation. 


To Each His Own 


Trusting fully in the producer's 
film judgment, Mr. Thomson and 
Mr. Dunning firmly avoid running 
about the sets with exposure meters 
and range finders. “Wilding knows 
the film business,” “and 


they say, 


we know the insurance business.” & 


First of a New Series 


* This staff-written report on 
the effective Nylic 


will be followed by other arti 


cles on resultful audio-visual 


programs in the business field 


Projec t 25° on that histori } muary 


" 





PROVING GROUND: Chrysler Inaugural 


Swift, Complete Film Coverage Publicizes Chelsea Dedication Event 


RAINLOADS of newsmen from all over 
the country converged on Chelsea, Michi 


gan, last month, to witness the dedication 
of the Chrysler Corporation’s new proving 
grounds. Along with this extensive coverage by 
newspapers and magazines, Chrysler 
Sound Masters, Inc. to make a complete film 
record of the event for theatre and TV 


reels, short news films for local TV 


engaged 


news 
stations. 
and a longer picture, in color, for Chrysler 
dealers and non-theatrical audiences. In addi 
tion to the actual events of the dedication cer 


general 


monies, Sound Masters also covered 


lesting activities at the proving grounds 


New Speed Record for Camera Car 


Il rank 
Donovan, started shooting three days before th 


The production crew, under director 


gel material for 

Much of this 
photography was done on the high speed oval 
of the track 4.7 
miles in length, in which the turns are so banked 
that at a speed of 140 MPH a car will actually 
ride at the top of the 
As a matter of fact 
hold a car at the top of the 
banked at 36 degrees) at a 
100 MPH, 


actual dedication, in order to 


close-ups and unusual angles 


proving grounds a concret 


curve without outsid 


thrust it is impossible to 
eurve (which j 
speed of unde 
in order to photograph cars run 
ning behind a camera car al the top of the curve 
it was necessary for the camera car to run al 
high speed. This car, a stock Chrysler con 
vertible, made over 40 laps at 


speed of over 120 MPH 


a sper dome ler 


Lhe epee dometer may 





Camera car at Proving Grounds | 
with Tom Marker, Chry ; 
mer test 


Iriver Fr BAL 


Storz, cameramar B 
not have been accurate (they never are) and 
the actual speed was probably not much over 
115 MPH. but there is little doubt that a 
world’s closed course lap record lor a protes 
sionally equipped camera car was established 


An interesting sidelight on photographing 
H . | | 

cars running behind the camera car on this 36 

curve is that, when they wer 


degree photo 


graphed with the camera level, there was no 
impression that the car was on a banked curve 


screen looked as 


though the car was running down a long straight 


Rather, the material on the 


hill. In order to get the effect of the car being 
tilted at a 36 degree angle it was found neces- 
sary to tilt the head of the camera sideways at 
40 degrees opposite to the slant of the curve so 
that when the camera car was tilted 36 degrees 
on the curve, the camera was level with the 
ground below the track. 

Prior to the dedication, a film news story was 
made on the record-holding 
Betty 


driving on the track in a 


woman airplane 
pilot and driver, Skelton, showing her 
Dodge Firearrow. 
Miss Skelton is a very pretty girl, 27 years old, 
who has been flying since she was 11 and who 


holds numerous records, including the world’s 


Aviatrix Betty Skelton, s! 


rg, president 


Tt 


al ituct 
ficial record for piston driven 
planes. On the day of the dedication, Miss Skel- 
ton, dofling her high heels for ballet slippers, 


record for light planes, and the unof 


world’s spec d 


set numerous records in that she was the first 
timed 
by the AAA, She drove the Dodge Firearrow, 
a custom built sports car, at a speed of 144 MPH. 

Other important events in the dedication in- 


woman race driver ever to be officially 


cluded speed runs by the drivers and cars that 
took the first four places at this year’s Indian- 
apolis 500. The record for “Indy type” cars on 
that rough track is 131 MPH in the actual race 
and 141 MPH in qualifying laps. All of the 
drivers did better than 160 MPH at the proving 
grounds and the fastest lapper, Jack McGrath, 
hit 179.386 MPH. 
the runs of the Indianapolis cars, Tony Betten- 
Yorker DeLuxe New- 
port sedan, chosen from the production line at 
random by AAA officials, completed a 24 hour 
run at an average speed of 118.184 MPH. 


Even more sensational than 


hausen, in a stock New 


Overnight Coverage for News Services 


After covering the dedic ation ceremonies from 
10 AM to 4 PM, the 35mm Eastman color film 
was put on the 5 PM plane from Detroit, devel- 
oped at Pathe Laboratories in New York over 
night and fine grain b/w 35mm prints wer 
delivered to the theatrical newsreels and _ tele- 
vision news services the following morning. 200 
were mailed to local television 


lOmm prints 


stations the next day. In other words, the film 


Proving Ground axle test: catching speed and 
durability in flight above are Bill Storz, camera 
man, as assistant, Bill Storz, Jr., looks on. 


was shipped from Detroit, developed, cut, writ- 
ten and the necessary fine grains and 200 l6mm 
prints were out in less than 24 hours after the 
events took place in Chelsea, Michigan, 70 miles 
north of Detroit. 

To almost top that, the Sound Masters crew 
went back the next week and covered another 
racing car with an experimental Chrysler engine 
which broke MceGrath’s mark of 179 MPH mad: 
the previous week, and set a new mark of 182 
MPH. This car was driven by Sam Hanks. 1953 
AAA champion. In this case. 
on the day before it was actually timed by the 
AAA so that 200 prints were in the mail in New 
York to the television stations within an hour 
after Hanks had completed his run in Chelsea. 


the run was staged 


Firestone Shows a Period Piece: 
“Goggles and Gauntlets” Pictures 
tata 
Vintage Autos on Glidden Tour 


* The Firestone Tire & Rubber Company has 
announced the release of Goggles and Gauntlets 
a new 15-minute, 16mm sound and color motion 
picture based on the 1953 renewal of the 
Glidden Tour. 

This American version of Genevieve is the 
picture story of the trek from Cleveland to 
Detroit, via Columbus and Toledo, Ohio, of 
some 300 vintage automobiles. Catching the 
nostalgia of that period at the turn of the cen- 
reliability 
organized by the American Automobile 


tury when automobile tours were 
Asso- 
ciation, Goggles and Gauntlets was filmed by 
Firestone crews and _ the 


completed by Vogue-Wright Studios, Chicago. 


camera production 

Early scenes, utilizing museum sets. are fol- 
lowed by reactments of cross-country tours. Then 
the 1953 renewal of the Glidden Tour takes up 
the theme as 330 old cars make their way north- 
ward to the big finale at Detroit. The various 
stops along the way have their part in Goggles 
and Gauntlets, with scenes at Dearborn Village 
adding an authentic period touch. 

In case you're wondering, the Glidden Tours 
were named (in the 1900's) for Charles Glidden. 
wealthy Boston industrialist, who donated th 
trophy which encouraged early efforts to prove 
that the automobile was a reliable means of 
transportation. 

Association Films, Ine. will distribute free 
loan prints to interested business and educa- 


tional audiences. a 
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NE OF THE HEALTHIEST trends in business 
and industry today is the increasing em- 
It shows 
by sharing the solving of 


phasis on group participation. 
itself in many ways 
problems among the people most directly con- 
cerned in order to obtain full cooperation, by 
reliance on discussion rather than on dictation, 
and by dissemination of information not only 
among the people at the top but throughout the 
organization. 


Conferences Held on Every Business Level 


This group participation is carried out to a 
greal degree in meetings and_ conferences. 
Meetings and conferences loom large in every 
phase of industrial life. They take place on every 
level in the presidential board room, among 
department heads and with supervisors and staff 
employees on the production line. They serve 
a host of purposes — solving problems, ironing 
out sore spots in personal relations, and _ pro- 
viding a forum where individuals can express 
their views. They are used for teaching new 
skills and new approaches and for passing the 
word rapidly and accurately. 

Naturally enough, business films are strongly 
reflecting this trend. More and more, they are 
being specifically devised for use with the group 
participation method. This means that they are 
designed to arouse the kind of emotional re- 


People you meet in meetings: (!. to r.) Dan More! 
(amiable rambler); Doug Mathews (worrier); Rus 
West (disinterested); Sam Alden (competent 
harassed); Ed Conover (golf-crazy). 





Personal hostilities carried over to the confer 
ence table were another problem the confer 
ence leader had to solve to get result 
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Key to Better Business Meetings 


“All | Need Is a Conference" Visual Answer to Widespread Need 


sponse that leads to group discussion and debate. 
Instead of laying down principles in text-book 
fashion, the films deliberately leave important 
questions open for the audience to think and talk 
through on their own. 

Here, however, is where a problem arises that 
affects meetings and conferences of all types 
and seriously handicaps the effectiveness of 
films designed for group 


Simply stated, this problem is a lack of trained, 


participation use. 


experienced leadership. Too many meetings are 
time-wasting failures and too many films pro- 
duced with great care and expense miss their 
mark because the people who conduct the meet- 
ing and attempt to use films as a cornerstone 
have never been exposed to the techniques needed 
to do their job successfully. 


Three-Part Program Includes the Picture 


Aware that this problem is nation-wide, and 
affects not only business but government, educa- 
tion and all other fields where group partici- 
pation is vitally important, the General Electric 
Company’s Education and Training Services 
Division has joined forces with Henry Strauss 
& Company to produce a program aimed at al- 
leviating it. The program consists of three 


{il / Need 


Is A Conference, a training course manual on 


units—a 30-minute motion picture, 


The make or break moment: Conference ha 
come up with a solution to the problem but wit 
some members unconvinced the meeting could 


till break down. 





Doug Mathews share: 


A million miles away 


3 personal worry with Ed Conover wh 


thinking about his 


afternoon golf aate. 









rea ly 





Phil Hyatt, the Conference Leader, moves to 


head off argument about responsibilities as he 
tries to point meeting toward uccesstul tu 
tion of problem betore it fa scene in All | 


Need Is a Conference’) 


conference leadership closely integrated with the 
films, and a “do’s and don't’s” primer on lead 
ing meetings. It is currently being used to train 
executives and supervisors in General Electric 
and is available for sale by Henry Strauss & 
Company to any interested organization. 

The philosophy embodied in All 1 Need Is A 
Conference is one that can be profitably taken to 
heart by anyone who finds himself called on to 
lead any type of meeting or group activity. 


It Can Be Summarized Like This: 


1. Meetings and conferences can achieve 
highly worthwhile results in a great many areas. 

2. Whether they produce these results or end 
in failure depends largely on the skill of the 
man who runs the meetings. 

3. The one thing that holds true for all meet 
ings is that to deal with the problem on the table, 
the leader must understand and know how to 
deal with the people around it. 

4. The leader’s number one job is not to dic 
tate to his group but to help them to think 
together —-to draw out the best each member 
is capable of contributing, and to pull together 
in workable form the results they have achieved. 

5. He can get this important job done if he 
follows certain basic precepts: 

a. Preparing himself and his conference mem 
bers in advance. 

b. Taking all necessary steps to provide for 
their physical comfort. 

c. Clearly defining the business at hand. 

d. Awakening the enthusiasm of the group by 
helping them realize the self-interest they have 
in the success of the meeting. 

e. Motivating them to think for themselves 
rather than manipulating them to arrive at some 
predetermined answers of his own, 

f. Recognizing that each member brings with 
him personal problems that deeply affect his 
behavior ‘in the meeting, his approach to the 
material presented, and even his attitude to the 
leader. 

g. Refusing to be thrown by disinterest, antag- 
onism, shyness or any other negative reaction 
from the group or individuals. 

h. Summing up effectively and following 
through wherever necessary. 

All | Need Is A Conference gets these ideas 
across with a minimum of lecturing. Instead, 


( CONCLUDED oN PAGI SEVENTY-ONE } 
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THE NATIONAL AUDIO-VISUAL CONVENTION 


IFTEEN YEARS AGO, a pio 
peice group of regional 
sidio-visual dealers formed the 
nucleus of the first trade associa 
tion of their service business. peat 
heading the group effort were such 
men as the late C. R. Reagan, Jas 
per Ewing, Bernard Cousino, J. M 
Stackhouse, D. T. Davis and Olson 
This month the out 
growth of that movement, a vigorous 


Anderson. 


and growing National Audio-Visual 
Association, held its annual conven 
tion at Chicago’s Hilton Hotel on 
August 1-4. 

S000 


the dealers, their salesmen and fami- 


Some persons, including 
lies as well as educators, church 
audio-visual workers, industrial film 
users, manufacturers and producers 
of audio-visual materials attended 
the convention and visited the largest 
trade show in NAVA’s history. 
Five other national oganizations 
held annual or regional sessions con 
current with or preceding the NAVA 
meetings. Their members and guests 
shared the benefits offered by visit 
ing the 162 exhibits which over 
flowed the Exhibition Hall of the 
world’s largest hotel. They also en 
joyed well-arranged recreation 


These Groups Participated 


Groups meeting during the Con 
vention included: National Audio 
Visual Association (NAVA); Edu 
Film Library 

Catholi« 


cational Association 


(EFLA); 


kducators 


Audio-visual 


(CAVE) ; 


Association 


NAVA Board of Dire tor tor 1954 55 


William W 


tive vice-t resident 


Jack Lewis: board chairman Carroll M 


Didier. 
Newman, Kalamazoo 
Louisville: L. C. Vath 
and Robert L. Schoemaker 


Mich Harold 


gomery Ala 


Front od 

Birchtield, Alan B 
Hadden, Ainslie R. Davis, 
R. R, Riley, Houston, Texa 


Second row [I to r): directors 


Sharpsville, Pa. 


Largest Trade Show and Concurrent Meetings 


Attract 3,000 to Six-Day Chicago Program 


Association of Chief State School 
Audio-Visual Officers (ACSSAVO) ; 
Audio-Visual Conference of Medical 


and Allied Sciences, and Industrial 


Audio-Visual (LAVA) 
National sales meetings were held 
by 21 


the convention 


Association 
supplier companies during 
1954 


General chairman of the 


Audio-Visual 


{ 


National 
pictured above | 


Jack ft 


hairman 


Lewis Wichita 
t the board. 


presiaent 


Francis J 


FF Al 


to r): Don White, execu 
Iwyman, president-elect 
and Franci 
Harold 


Fischer, Chicago; W, G. Kirtley 


George Roghaar, Arlington, Mass. 
St. Charles, |! 


(chairman NAVA Advisory 


Members Liaison Committee). Back row (I to rj: O. H. Coelln, Jr., Chicago 


Lew Lash, Detroit 
Francisco PH 


Marvin Melnyk 


Jattarian, Seattle 


Winnipeg 
Frank Bangs, Wichita 


Man J 


W. Kintner, San 
and Carl Nater 


Association executive officers for 
(seated | to r) Alan B. Twyman, Dayton, first vice-president; 
and Carroll 
Standing {| to r) are: William W. Birchfield, Mont- 
treasurer: Ainslie R. Davis, Denver 


ONVENTION PIX 


NAVA Jack E 
Lewis. Publicity affairs were headed 
by Robert Saichek, chairman; Phil 


Tobin was chairman of the Pro- 


Convention was 


jection Committee. The important 
Resolutions Committee was headed 
by past-president E. E. Carter. 

An important event not directly 


associated with the convention but 


1954-55 are 
M. Hadden, Louisville, 


second vice-president: and 


Didier, New Orleans, secretary. 


TURES BY FRANK ASSOCIATES 


indicative of NAVA’s broadening 
service to its dealer membership was 
the National Institute for Audio- 
Visual Selling held at Indiana Uni- 
versity on July 25-29. 62 audio- 
visual salesmen completed 
the four day “short course” in sales- 
manship and management under 
the combined guidance of Indiana 
University 


dealer 


instructors and experts 
from within their own industry. 


Growth of NAVA Reviewed 
The growth of NAVA as cited 


by Don White, executive vice-presi- 
dent, at the annual business meet- 
ing was an index to the burgeoning 
of the field the association serves. 

Illustrating each paragraph of 
address with slides, 
White described the many and far 
reaching projects instituted by the 
association, noting that NAVA now 
has 10 affiliated state, regional and 


his “activities 


local dealer associations. 
In the eight-year period since he 


became affiliated with NAVA, the 


BUSINESS 


organization has grown from less 
than 100 members to more than 
700 dealers, film libraries, manu- 
facturers, producers and distribu- 
tors of equipment and materials. Al- 
though its annual income is approxi- 
mately $50,000, this sum is being 
increased to provide adequate re- 
serves. 
NAVA 
crease in both dealer and advisory 
members’ dues during the conven- 


members voted an _ in- 


tion business session. It was also in- 
dicated that the 
would be again held in Chicago. 


1955 convention 


Better Selling Is Keynote 


The convention’s pragmatic key 
note was sounded by featured speak- 
er Jack Lacy, sales expert, who 
spoke at the first general session 
on “how to be better salesmen.” 
This and related themes were de- 
veloped in private company dealer 
meetings and _ sectional 
Among these were: Educator-Deal- 
er Relationships; Selling Industrial 
Users; Expanding Markets for En- 
tertainment Films; and_ Selling 
Educational Films and Filmstrips. 

Other sectional 
cluded: Selling Magnetic Recording 


sessions. 


meetings in- 


Sales expert Jack Lacy of Newton, 
Mass. was the keynote speaker. 


Materials and Equipment, Serving 
the Church, and Dealer Advertis- 
ing and Sales Promotion. 


* Living up to its advance billing 
as the main attraction of the Con- 
vention, the National Audio-Visual 
Trade Show surpassed previous re- 
cords in participation and atten- 
dance, offering visitors a compre- 
hensive first hand survey of the 
size, quality and versatility of the 
industry which serves the audio- 
visual field. 

Among the 162 exhibits spon- 
sored by 129 companies active in 
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executive vice-president 


as officers and directors 


The annual business meeting of NAVA 





addressed by Don White 


who delivered his report to the membershi 
{backgroung) listened attentively. The associa 


ons manager reviewed an unusually active past year, revealed future 


ans for promotional services 


various phases of a-v endeavor, 85 
Looths displayed products, equip- 
ment and laboratory services. Thir- 
ty-nine new exhibitors indicated 
participation growth, 

These exhibits included scores of 
motion picture and slide projectors, 
sound recording and reproduction 
equipment, screens and lighting de- 
vices. Sound reproduction and syn- 
chronization was accented but items 
ranged from the latest in profes- 
sional editing equipment to class- 
room flannel boards. 

Cardinal Stritch a Speaker 

Church interest in a-v utilization 
was symbolized as the Sunday ses 
sions of the Convention formally 
vpened with a special audio-visual 
church service. Later Sunday. the 
CAVE general session listened to an 
address by his Eminence. Samuel 
Stritch, Archbishop of 
Chicago, and subsequently  dis- 
cussed “A-V Techniques for Teach 
ing Christian Social Living.” CAVE 


also conducted 


Cardinal 


classroom demon 


Industrial Audio-Visual Association members and quests held on 


on behalf of the audio-visual industr 


strations of teaching with a-v ma 
terials, 

Churches were reported to have 
528 showings each last 
More 


churches 


uveTage d 


vear. than 33° of these 


have film libraries of 
which more than 62% were estab- 
lished 1950. 


cent of the churches own sound 


since Sixty-one per 


motion picture projectors, 66° 


slide and slidefilm projectors. 
Industry Still Largest User 
Industry was reported as still the 

films and 

equipment, the number of projec- 


largest user of l6mm 
tors im use having increased 500% 
since the end of World War IIL. In 
the same period, the production of 
industrial sound films has increased 
00%, it was said. 

In 1948, 
had an average of 402 film titles. 


medical a-v libraries 
Today, the average is reported as 
&81 titles. 

The future growth area was in- 
dicated by the statement that 10 
million members of seven thousand 


nf rma 


luncheon meeting at the Blackstone Hotel prior to a trade show visit 


Among those pictured 


Mike Ritt 


below are 


IAVA regional director 


Charles Shaw; Al Nelson; O. H. Peterson, William Connelly, quest Sophie 


os 
x 


Hohne and (foreground) W. M. Bastable. 


The Audio-Visual 


visual programs within § such 


Association 


Conference of Medical and 
convened during the National Audio-Visual Convention 


organizations as the 





Allied Sciences wa 
Heads of audi 
American Medical 


and the American Dental Society joined with medical college 


experts in discussing their mutual interest: n Auaust 2 and 3 


national organizations use audio- 
visual materials and films but that 
this figure represents less than 10% 
of the total membership of these 
industrial and 


business, govern 


ment. groups. 


NAVA’s Officers and Directors 
* Officers and 
elected for the new year were: 

Jac k E. Lew is, Lew is 
Film Service, Wichita, Kas.; First 
Vice-President Ainslie R. Davis, 
Davis A-V Company, Denver, Colo. ; 
Secretary—Francis J. Didier, Delta 
Visual Service, New Orleans, La.; 
Treasurer—William W. Birchfield, 

Alabama Photo Supply, Ala. 

Directors at Large —-Ray Swank, 
Swank Motion Pictures, Inc., St. 


board members 


President 


Louis, Mo.;: Jerome W. Kintner. 
Photo & Sound Co.. San Francisco, 
Calif. 


(Middle At 
Vath, L. C. 
Aids, Sharpsville, Pa.; 


Harold New- 


Regional Directors 
lantic States): L. C, 
Vath A-\ 


(Midwestern States): 


Aids, 


(Southeastern 


man, Newman Audio-Visual 
Kalamazoo, Mich.; 
States): C. W. Petty, Christian Film 
Service, Charlotte, North Carolina; 
(Southwestern States): R. R. Riley, 
Audio-Visual Houston 
Texas; (Canadian Region): Mar- 
vin Melnyk, Audio-Visual Supply 
Co., Winnipeg, Man. 


Services, 


The 1955 Advisory Committee 

Elected to the 1954-55 Advisory 
Members’ Liaison Committee were: 
(Projectors, Motion Picture and 
Still): Bob Shoemaker, DuKane 
Corporation ; (Projection Accessory 
Equipment): Hal Fischer, Compco 
Corporation; (Educational, . Infor- 
mation and Entertainment Films) : 


Carl Nater, Walt Produc 
(Religious Films. and Film- 


Disney 
tions; 
strips): Vie Growcock, Concordia 
Publishing House; (Audio, Record- 
ing and Reproducing Equipment) : 
Howard Marx, Ampro Corporation; 
and (Publications): O. H, Coelln, 
Business Screen Magazine, yp 


Another IAVA luncheon table at the Blackstone on August 3 included Tony 


Younker, John Bakke 
Miranda 
luncheon members of this group 


nearby Hilton Hotel. 


Victor Johnson, 
Dayton Richert, William Cox and Henry Serdy. Following the 
toured the NAVA Trade Show at the 


John Powers, Red Hogan, Stephen 


John Ott 


botanical Boswell 


Vary, Mary 


How does your garden grow? 


Mur: CONTRARINESS may have 
stemmed from her inability 


to say just how 


quite contrary, 


her garden did 
grow. The nursery rhyme gardner’s 
perplexity would have vanished 
could she have visited John Ott in 
his ingenious 


Winnetka, IIL. 
Every Sunday this unusual gard 
Mary 


evaded for the pleasure of zealous 


camera garden in 


ner answers the question 
viewers of intelligent TV. Strangely 
facile and breathtaking facsimiles 
of his garden’s delights aborning 
from the earth, blossoming and ma- 

Ott’s backfence 
those who 


turing and narra 


tion give would learn 


wonderful motion picture lessons 


in life and growth. 


Films for television are but a seg 
ment of Ott’s motion picture actiy 
ity. His 


valued 


cinematic efforts play a 


part in the non-theatrical 
and theatrical film industries. His 
specialized facilities for photo-pre 
serving the details of growth, for 
“visualizing the invisible’’ are 
sought by major sponsors and pro 
ducers. 

During some 30 years of his own 
growth from an inquisitive boy 
hood, Ott has combined his interest 
in botany with his interest in 
photography. His talent for combi 
nation was so extraordinary and his 
interest so constant that his work 
has taken him to the advan ed CTOSS 
roads of science and culture where 
he already serves progress in both 
avenues, 

For in solving the mysteries of his 
solving other 


garden, Ott began 


mysteries. Solving them, he began 
to aid the fields of agriculture, in- 
dustry and medicine. 


The source of Ott’s solutions is a 


‘VISION 


1S THE ART OF SEEING THINGS 


INVISIBLE” 


He Unveils Nature’s Secrets 


In the Technical Perfection of a Suburban Studio 
John Ott Works Modern Miracles in Time-Lapse Films 


BY EDWARD McGRAIN 








Batteries <« time-lapse cameras ¢ 


long-deve loped expertness in the 


pieture 


making art termed “time- 


lapse photography Time-lapse 
photography has been in use sine y: 
the early days of cinematography. 


At Marey 


19th century, a water-driven, guillo- 


Institute, Paris, in’ the 
tine-like apparatus was used to make 
time lapse 


of a 


have 


pictures of the opening 
flower Time-lapse methods 
become an integral part of 
laboratory filming. 

But in the way of scientists, Ot 
discovered time-lapse for himself 
and made 


Ott's 


it his own. 


motion picture cameras 


operate automatically to take single 


frame “snapshots” on a reel of 


l6mm film. These snapshots, taken 


at regular intervals, together form 


a recorded sequence of subject 


development, Projected at standard 


motion picture rate (24 frames a 


second), these reels hurry the se- 


quences, speed a growth which re- 


quires weeks, months or years to 


record into an action requiring a 


few seconds to view. 


Regarding the snail labor behind 


his sereen burst results, Ott is 


A rose untolds it: beauty to the 


et to record Nature's handiwork 


stoical. “Most people think rpm 
means ‘revolutions per minute,’ ” he 
grins. “With me, its one revolution 
per month.” 

That Ott’s two chief hobbies were 
his real career 


team became ap- 


parent when his banking career 


and his 
Navy stint an untimely delay. Now, 


seemed rather in the way 
even his sailing trophies are but 
flank guards to his awards from 
judges of good television. 

Ott’s tryst with time-lapse began 
1920's 


from his 


in the when he graduated 


Brownie box camera to 
his first motion picture camera. Re- 
tracing his steps as a Brownie bug, 
he shot everything in sight then 
concentrated on his favorite sub- 
ject—plant life. 

To record the growth of apple 
took their 


hour, jumping into camera 


blossoms, he picture 
every 
action at the ring of an alarm clock. 
Four days and nights of alarm pho- 
tography convinced the 17 year old 
researcher that the subtle blooming 
of apple blossoms could only be 
captured by the exact diligence of 
an automatic machine. A machine 


magic of the time-lapse camera. 


~, 


mm, 


that would snap individual pictures 
with greater frequency than he had 
attempted manually, and for over a 
longer period of time. A machine 
that didn’t have to go to sleep or 
go to school. 

Around the innards of the kitchen 
clock, Ott fashioned a timing mech- 
anism which worked the cameras 
and flicked on and off the lights. 
There still were problems but Ou 
was getting the sequences he wanted. 
The problems could be overcome by 
maneuvering light, controlling the 
air, toying with temperature, modu- 
lating moisture, tinkering with time. 

Ott’s success in controlling the 
conditions of plant growth and 
mechanizing photography was such 
that by the mid-40’s the authority 
and excellence of his club 
caught the attention of 
Hollywood and the non-theatrical 
film sponsors. 


movie 
lectures 


The photo-botanist’s first master- 
time-piece, filmed over several years, 
Here 
are images of grace as the camera 
quickens for human eyes the secret 


is called Flowers in Action. 


continuity of natural growth, spirit- 
ing the flowers in their slow burst 
of fruition. Here are the leaves un- 
furling, the buds stretching and 
bobbing toward the sunlight, yield- 
ing their members in tender glory, 
here visible the delicate depths, the 
shadings striking and discreet. 

The film builds to a “Ballet of 
the Primroses,” an aesthetic charm 
starring 11 dazzling garden damo- 
sels dancing to the 3/4 time of 
Johann Strauss. 

To create this two-minutes of in- 
tricate whirling fantasy required 
five years. Ont designed flower pots 
that moved along tracks on wheels. 
In each pot was an electrical heating 
element and a water tube. Across a 
photo stage, complete with curtain 
and backdrop, moved the cable-car 
flower pots. 

With his heat-water units wilting 
and refreshing the flowers at de- 
sired intervals, Ott engineered the 
flowers into different perspectives, 
attracting the leaves from side to 
side with alternate floods of light. 
Controlling the up, down and side- 
leaves, Ott 
created the cadences he set to waltz 


ward motion of the 


music. Production time might have 
been held to three years but Navy 
{ CONTINUED ON 


PAGE SIXTY-SIX } 
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Broad Labor Relations View 
Expressed in New Woodward Film 
* A new management-by-labor con- 
cept is demonstrated in The Wood- 
ward Way, a new 30-minute color 
motion picture. 
Perhaps more unique than the 
methods described in the film is the 
fact that The Woodward Way is 
sponsored by a profit enterprise— 
the Woodward Governor Company 
of Rockford, Il. 
Founded by inventor 
Woodward in 1870, 


manufacturers governors for firms 


Amos W. 


this company 


manufacturing Diesel, aircraft, wa- 
ter turbine and allied equipment. 
While developing industrial gover- 
Woodward 


Company developed its unusual kind 


nor mechanisms the 
of plant government. 

The Woodward Way time-clocks 
a concern which maintains that: 
a man’s workshop should be as at 
tractive as his home; a loafer not 
only cheats himself, but the rest 
of us too; there are no employes 
here all are stockholder members 
or worker members. 

This Way shears the supervisory 
staff to a minimum, Certain man 
agement duties are shouldered by 
Woodward members. The blueshirt 
responsibility extends to the pay 
roll, Each worker's pay is deter 
mined by the vote of associat 
workers under a “you-make-what 
you're-worth” system. 

The Woodward Way was pro- 
duced by Atlas Film Corporation, 
Chicago. The film is being cireu 


lated nationally. 


“Chuck Hansen" Combats Prejudice 
in Growing Number of Showings 
® Chuck Hansen is one guy who 
really works overtime—-and for 
free. He is the “leading man” of 
the human relations film, Chuck 
Hansen 


release last year has been shown 


One Guy which, since its 


to employees of over 30 corpora 
tions. 

Sponsored by the National Con 
ference of Christians and Jews, the 
26-minute, color film dramatizes 
the demoralizing and wasteful ef. 
fects of prejudice in an industrial 
society. 

The film's appeal and value de 
rives from the fact that plant audi 
ences can readily recognize Chuck 
He is an employee (of General 
Cable Corporation, Bayonne, New 


PICTURE PARADE 





NEWS ABOUT PICTURES AND THE PEOPLE WHO MAKE THEM 


Jersey), he is a likeable guy, a 
good worker. His prejudice is near- 
ly an unconscious thing but its casu 
al acts press the thorns of tension 
which destroy human relations and 
are figured to cost industry billions 
of dollars. 

Such companies as Western Elec- 
tric, Standard Vacuum Oil, Alumi- 
num Company of America, Pros 
tor and Gamble, International Har- 
Equitable Gas, and the Kel- 


log Company have shown their em- 


vester 


ployees this film. 
Produced by D.P.M. Produc 
Chuck Hansen—One 


Guy won a Freedoms Foundation 


tions, Ine 
award this year. It is being circu 


lated without charge from Council 


regional offices or from Films of the 
Nations, 62 West 45th Street, New 
y ork. 


Chrysler Signs Jerry Fairbanks 
for Feature on 1955 Models 

* For the fifth consecutive year, the 
Chrysler Division of the Chrysler 
Corp., Detroit, has signed Jerry 
Fairbanks Productions, Hollywood. 
to produce a color feature motion 
picture on its new line. 

The 1955 Chrysler and the spon- 
sor’s new proving grounds at Chel- 
sea, Michigan, will be shown in a 
K)-minute subject now being script- 
ed by Leo Rosencrans. Pictures will 
be premiered at nationwide dealer 
showings. 


“Dick 
Wakes Up” 
for 
AMERICAN 
AUTOMOBILE ASSN. 


Business film 


producers for 


twenty-nine years 


Slide films ¢ Motion pictures « Films for TV 


Frederick K. 


Scene in "A Call for a Man" 


U.S. Army Recruiting Chaplains 
With Pix: “A Call for a Man” 

Chaplains have marched with sol- 
diers since the first Crusades. 
Today, as crusades multiply, chap- 
lains are in proportionate demand. 

With a 19 minute color film. the 
United States Army is sounding A 
Call for a Man: a recruiting tribute 
to the chaplain. 

A dramatic profile, the film an- 
swers the old glib GI rejoinder “go 
see the chaplain” with a picture of 
such a man in action. Reviewed are 
his innumerable campside duties 


as chapel pastor, counselor and 
social-athletic organizer. 

His sermons are seen as a realis- 
tic preparation for mortal combat. 
Dialogue suggests the endless parade 
problems he attends 
to helping the hundreds of GI’s 


who do seek his aid and guidance. 


of personal 


This heartening reveille was mar- 
shalled on celluloid by MPO pro- 
ductions, Inc., New York. 
“Holiday in Philadelphia’ Tells 
City—Delaware Valley Growth 
* Waving to tourists is Holiday in 
Philadelphia, a new 14-minute 
municipal travelog in color spon- 
sored by Philadelphia’s Board of 
Trade. 

Ogling around the Quaker City. 
the Louis W. Kellman Productions’ 
film shows how the old historic 
town has grown into a modern 
American metropolis. The city’s 
prosperity is placed in a regional 
context—the progress of the Dela- 
ware Valley. 

Produced under the 
supervision of Louis W. Kellman. 
the picture is the first in a series of 
three films on Philadelphia. It was 
directed by Paul Wendkos from a 
script by Josephine Hansen. 

Distribution throughout the U. S. 
is being handled by the sponsor’s 


Commercial Museum. 
> . > 


executive 


* The story of any one man’s real 
experience finds its startling parallel 
in that of every one of us. 

James Russe_t LoweLi 
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Minute Maid Corporation uses two different 
types of movies to help promote its frozen 
products at both dealer and consumer levels. 


To put it on the shelf... 


Last year, Minute Maid’s salesmen marched 
into meetings of wholesale grocers and chain 
stores, set up their Kodascope Pageant 
Sound Projectors, and presented “The 
Parade of Stars,”’ a 25-minute film covering 
Minute Maid’s consumer advertising and 
sales promotion program. The movie enter- 
tained and convinced. The use of film also 
helped to assemble all buying influences in 
a single room for the presentation, greatly 
reducing the selling time required. 


To move it off the shelf... 


To entice consumers, Minute Maid showed 
another movie, “The Marvel of Minute 
Maid,” to home-economics groups, P.T.A. 
meetings, men’s and women’s club groups, 
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How movies help Minute Maid 


How do you sell weather? 
_._—C~Put it on slides. 


Weathercasts of America, with offices in St. 
Louis and New York, is a firm of weather consultants providing forecasts 


In selling its services, Weathercasts’ salesmen use an easily portable 
Kodaslide Table Viewer. Slides show rudiments of meteorology and 
steps taken by Weathercasts to relate weather to client's own particular 


“We have found the Kodaslide Table Viewer helps us cut selling 
costs,” says President William J. Hartnett. Since the service we sell is 
rather complex, selling with the Viewers requires fewer call-backs. The 
potential customer gets a vivid Kodachrome Film story the first time.” 


and similar organizations. It tells the story 
of concentrated fruit juices from tree to 
table. Narrated by Bing Crosby, this film 
has played an important part in squeezing 
the orange juicer out of the American 
kitchen. And it has helped to make the 6-oz. 
can of frozen concentrate one of the most 
common items in the housewife’s shopping 
basket. 


To keep salesmen moving faster... 


Minute Maid Corporation uses 8 Koda- 
scope Pageant Projectors in its sales pro- 
gram. “The Pageant’s easy portability makes 
it ideal for sales calls,” says James Rayen, 
Minute Maid Advertising Manager. “I/t's 
easy to set up and operate, too. Yet it does a 
regular ‘theater job. What's more, when our 
salesmen are out on the road, their projectors 
have to take a lot of knocking around. But 
because of its pre-lubrication feature, the 
Pageant can take it . . . and without a bit of 





warm up sales for frozen orange juice 


maintenance, We've never had a breakdown.” 
Like Minute Maid, you, too, may find the 
answer to your need for a dramatic sales tool 
in the Kodascope Pageant. Ask your Kodak 
Audio-Visual Dealer for a free demonstra- 
tion or mail the coupon for full details, 





Kodascope Pageant Sound Projector, Model 
AV-151. There are 6 models to meet every 16mm. 
visual or acoustical need. And each Pageant Pro- 
jector is priced with the lowest in its class. 
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STREET 


CITY 


EASTMAN KODAK COMPANY oe 
Dept. 8-V, Rochester 4, N. Y. 


Please send name of nearest Kodak Audio-Visual Dealer, 
complete information on equipment checked: 


(_] Kedascope 16mm. Pageant Sound Projectors 


COMPANY ____ - 


(_] Kedaslide Table Viewers 
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what's new in 
motion pictures 


Sponsored Film Shows Art of 

Tiling for Home Decorators 

* Annually, hosts of handy home 
folk consult in family circles on 
such projects as “Let’s fix up the 
kitchen” or “The bathroom needs a 
new floor.” 

To give distributors a seat at 
these domestic sessions, Hach- 
meister-Inc., Pittsburgh manufac- 
turers of Coronet Plastic Wall Tile 
and Vinyflex Plastic Floor ‘Tile, 
have sponsored Weekend Re- 
modelers. 

This sound and color motion pic- 
ture follows an exemplary family of 
kitchen- 
Mom, Dad 
and Son install the tiles themselves, 
guiding the audience in such mat 
lers as measurement, application of 


home-makers through a 


bathroom renovation. 


cement and wise selection of redeco 
ration “extras.” 
Besides 


pects, the promotional film will be 


convincing sales pros 
used in a Do-It-Yourself course at 
the Georgia Institute of Technology 

The film is being distributed by 
the company to service clubs and 
educational groups through Hach 
Sales 


and Distributors. It is available for 


meister-Regional Managers 
immediate bookings from the com 
pany, Pittsburgh 30, Pa. 


, . + 


Farm Bureau Film's Top Award 
® Flushed with the 


Transportation 


success of 
Underground, the 
Indiana Farm Bureau Cooperative 
Association, Inc. is sponsoring a 
second motion picture. 

In production at Robert Young 
Studio, Indianapolis, (producers of 
the previous film) the new picture 
will tell the story of grain storage 
and marketing. 

Transportation Underground 


Below: *& 
C rant 


Bureau Ce 


f yrolr 


which recounts the construction of 
the Co-Op’s 230-mile oil pipeline 
won first prize at the National Coun- 
cil of Farm Cooperatives’ Informa- 
tion Service Fair earlier this year. 

The new film will be completed 
and available for educational use by 
early fall. 

* . . 

Sound Masters Lights Mormon 
Tabernacle for Alcoa Short 
* A three-minute 
mentary” commercial featuring the 
Salt Lake City Mormon Tabernacle 
and its choir recently was sponsored 
by the Company of 
America on Edward R. Murrow’s 


“capsule docu- 


Aluminum 


See It Now tv program. 

Photo lighting the great oval 
Tabernacle interior was a particu- 
lar location problem for Sound 
Masters, Inc., New York, producers 


of the film. 


MODEL SW-602 


Technical excellence combined with film 


what's new in 
business slidefilms 


Martin-Senour Auto Finishes 

Story Featured in New Slidefilm 

* The story of Martin-Senour Com- 
pany’s automotive finishes is told 
for its jobber salesmen in Oppor- 
tunity on Wheels, a 15-minute color 
training slidefilm 
completed by Sarra, Inc., Chicago 
producers. 


sound recently 


The sales trainer briefs with ex- 
amples raw materials, lab shots, 
factory, jobber and the spray gun- 
ner jacketing the new bodies with 
Martin-Senour paint. 

Scripted by Wayne A. Langston 
with Ray Mueller directing pho- 
tography, the film will have nation- 


wide circulation. It was produced 


production facility and economy has earned 
the MAGNASYNC a proud reputation. 
Field-tested under all conditions, the SW-602 
has proven to be a pacemaker in 16mm 


professional sound recording. 


Price: $1275 complete system 


Distributed by: 


MAGNETIC RECORDERS COMPANY 


F.0.8. North Hollywood 


7120 Melrose Ave., Los Angeles 46, Calif.; WEbster 3-5545 


CAMERA EQUIPMENT COMPANY 


1600 Broadway, New York 19, N. Y.; JUdson 6-1420, Cable: CINEQUIP Sam 


Manufactured by 


MAGNASYNC MANUFACTURING CO., LTD. 


P.O. Box 707, North Hollywood, California 


imerica’s leading manufacturer of 


} YNCHRONOUS 


| Magnetic Fiim RECORDER 


MAGNAS TAC 
IM 


4 





Magnetic Film Recording and Reproduction Devices 


through the sponsor's advertising 
agency, McFarland, Aveyard & 
Company, Chicago. 


” = * 


Woman's Home Companion Shows 
Kitchen Designs in Color Strip 

* Aiming at the heart of its Wom- 
an’s Home CoMPANION readership, 
the Crowell Collier Publishing Co. 
is presenting a 35-frame, color slide- 
film. 

The film, Two Heart-Saver 
Kitchens, is offered in cooperation 
with the American Gas Association. 
Distributed by the magazine’s Mer- 
chandising Department for $2.00, 
the slidefilm features two Heart- 
Saver all-gas kitchens from the 
Companion’s equipment pages. 

Accompanied by a detailed com- 
mentary, the film shows Mrs. 
Housewife how to save her heart 
by saving steps in kitchens adapted 
from plans of the American Heart 
Association. 

The Magazine’s Merchandising 
Department address is 640 Fifth 
Ave., New York 19, N. Y. 


* * * 


Use of Consumer Credit Told 

in Household Finance Filmstrip 

* Guidance for more than 100 mil- 
lion people in the United States 
using consumer credit is available 
in a new slidefilm sponsored by the 
Consumer Education Department of 
Household Finance Corporation. 

How to Use Consumer Credit 
Wisely is a black and white 35mm 
silent film. It is accompanied by a 
script for live narration. 

The slidefilm centers on a home- 
maker who explains how consumer 
credit aids her married life. Charge 
accounts, time payments, cash 
loans help her family to meet emer- 
gencies and to use goods while pay- 
ments are made from future in- 
come. 

Consumer credit is given credit 
for maintaining mass production 
and distribution of consumer goods. 
How to make wise use of each type 
of credit is shown. 

The film is available for one week 
free except for return postage, from 
the Consumer Education Depart- 
ment, Household Finance Corpora- 
tion, 919 North Michigan Avenue, 
Chicago 11, Illinois. 


a 7 * 


Free Sound Slidefilm Guide 

* While the supply lasts, the Du- 
Kane Corporation, St. Charles, Illi- 
nois is offering a Sound Slidefilm 
Guide listing many useful sound 
slidefilms, mostly free loan. Request 
on company letterhead from Audio- 
Visual Department. 
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Wide-Screen Film May Replace 
Pilot's Airport Flight Tests 

° Wide-screen 
may soon be used to replace flight 


views of airports 
tests required of pilots qualifying to 
land at ports into which they have 
not flown. 

The new motion picture method 
of ground-briefing pilots was dem- 
onstrated in Washington, D. C., re- 
cently by Pan American World Air- 
ways. 
film 
technique by the civil aeronautics 


Approval of the training 


authority is sought to reduce the 
congestion and cost of qualification 
flights at each airport. 

\ complete audio-visual repro- 
duction gives the pilot simulated 
ft experience in landing at the field 
Watching the instruc. 


tional film, he 


new to him. 
sees the field as he 


would see it coming in. 


* * * 


Sponsor's ‘“‘Flamefoil Canvas” 
Put to the Test in Color Film 

* Flamefoil Canvas Protection, a 
olor motion picture demonstrating 
safety and service features of fire, 
mildew and water resistant canvas 


as used in industrial or public 
service operations, is now available 
from The Princeton Film Center. 


The Philadelphia 


Finishers, Ine... the film 


Sponsored by 
lextile 
illustrates Flamefoil canvas durabil- 
ity under varying climatic condi- 
tions and situations. 

Informative but non-technical. 
the film is aimed at general audi- 
ences in service clubs. It is obtain- 
able on free loan from The Prince- 
Princeton. 


ton Film Center, Ine.. 


New Jersey. 


COLORSLIDE 


FILMSTRIP 


OUPLICATING 





FRANK HOLMES LABORATORIES 
7619 SUNSET BOULEVARD 
LOS ANGELES 46 CALIFORNIA 
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RCA GOO Magnetic brings you these many advantages... 
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Built-in. facilities for relate! 
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Monitor jack for headphones during 
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Here’s audio-visual recording and pro- 
jection at its best. Many noteworthy 
improvements are incorporated in this 
sturdy, compact, lightweight machine. 
You'll admire the ease with which you 
can add new meaning to every film you 
show ... fingertip control of all audio- 
visual operations ... its flexibility as a 
sales tool...as an educational or enter- 
tainment instrument. 


To appreciate the many advantages of 
this new RCA 400 ask your distributor for 
a demonstration ... but look and then 
listen to the top quality sound made 
possible by RCA’s world leadership in 
audio engineering. 
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AUDIO-VISUAL PRODUCTS 
RADIO CORPORATION 
of AMERICA 


Audio-Visual Products, Dept. H-25 


Radio Corporation of America, Camden, N. J. 


Please send me further information on product. 
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FOR BETTER SHOWS USE “THE AUDIO-VISUAL PROJECTIONIST’S HANDBOOK” 


® Many large U. S. business firms now use the 
Audio-Visual Projectionist’s Handbook to train 
employee projectionists. This graphic, illustrated 


manual contains step-by-step lessons on good show- 
manship; sells at only $1.00 per copy, postpaid. 
Order today from Business Screen, Chicago 26. 
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Mysteries of Chemical Sprays 
Unveiled in Shell's ““Atomization” 
* A powerful force in industrial, 
agricultural and home operations 
is the spray. The development of 
a spray and the many uses of sprays 
are the informational topics of 
Atomization, a new Shell Oil Com- 
pany film. 


Auditing a short lab course, the 


camera notes the theory, nature 
and test-tube perfection of a chemi- 
cal spray. Microscopic and high- 
speed photography plus a layman- 
worded narration explain the pro- 
cess of atomization—the breaking 
up of a liquid into the microscopic 
drops that form a spray: the liquid 
body being drawn out of a con- 
tainer to form a film, the tearing of 
liquid threads off the edge of the 
film, the breaking up of 


threads to drops that compose a 


these 


spray. 

The magnifying motion picture 
eve sees how scientists determine 
the efficiency of a spray by count- 
ing the drops that are formed and 
measuring the evenness of distribu- 
tion. 

Outdoor and elsewhere scenes 
sample the applications of the spray 
as the frenzied mist serves as jet 


fuel, 


home oil burner fuel and as an in 


plane factory furnace and 
sect death-fog on farm crops. 

Atomization is a popular educw 
tion type directed at general audi- 
ences but useful to groups inter 
ested in scientific and tec hnical ma 
terial. Free loan prints are avail 
able in company libraries in New 
York, Chicago, Houston and San 
Francisco. 

American Optometric Assn. Shows 
Physiology and Care of the Eye 

* People who twitch at the thought 
of spelling out “poor” the next time 
they are trapped in front of an ey 
chart may find encouragement in 
More than Meets the Eve. 

This 26-minute l6mm color film 
sponsored by the American Optom: 
tric Association, reveals the work 
ings of the human eye in the exer 
works of 
optometry in correcting sight. 

“*More than Meets the Eye . 


based on the premise that the 90 


cise of sight and the 


million Americans who wear glasses 
and the millions of others who need 
vision care know less about theit 
most precious sense and the modern 
science of optometry than they 
would like to,” according to J. Har 
old Bailey, administrative director 


of the Association. 


Among the film's sights for sor 
eyes is a sequence taken at Colum 


48 


selected films for 16mm programs 


bia University on the science of 
vision care. Laboratory experiments 
with light refraction, a demonstra- 
tion of astigmatism and its correc- 
tion are shown. Visual training and 
the use of contact and telescopic 
lenses for unusual visual problems 
are aflorded a 20-20 treatment. 
The film was produced by Bio- 
films, New York, with script and 
Its bi- 
focals are turned to adult and high 
school senior audiences, vocational 


direction by Erik Cripps. 


counsellors and young career 
seekers. 

Prints may be purchased from 
the association, 4030 Chouteau Ave- 
nue, St. Louis 10, Mo., or borrowed 
from local optometric associations 
throughout the United States and 
Canada. 


“Freedom to Learn” Aids Nation's 
Teachers in Community Relations 
* Preparing youngsters to govern 
themselves involves teaching them 
to think for themselves. An answer 
to this problem is being supplied 
by the National Education Associa- 
tion in Freedom to Learn. 

This 2744 minute 16mm film is 
the fourth in a series of public rela- 
tions reels sponsored by the NEA 
in cooperation with the National 
Association of Secretaries of State 
Teachers Associations. Earlier films 
in the series include Secure the 
Blessings, What Greater Gift, and 
Skippy and the 3 R’s. 

Premiered at the 92nd 
NEA convention in Madison Square 


recent 


Garden, Freedom to Learn spot- 
lights a social studies teacher in her 
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contest with uneasy parents and a 
wary school board. 

In defending her presentation of 
“controversial” subjects, the teacher 
states the modern scholastic ap- 
proach to learning: that teaching is 
meant to open the minds of young 
people to fuller, wider knowledge: 
that teachers restricted by fear and 
pressure cannot teach young people 
to become free men and women: 
children must get a full picture of 
every side of the issue then judge 
for themselves. 

The NEA suggests the film be 
used by teachers, administrators, 
parent groups, community organiza- 
tions and similar audiences. 

The film was produced by Agra- 
films, Inc., whose Skippy and the 
3 R’s recently won a Scholastic 
Teacher Magazine Award of Merit 
and an American Film Assembly 
Golden Reel Award. 

Freedom to Learn is available in 
black/white for $75, in color for 
$170. It is cleared for tv. For pre- 
view prints write to your State Edu- 
cation Association. To buy prints 
write NEA Division of Press and 
Radio Relations, National Educa- 
tion Association, 1201 Sixteenth 
Street, N.W., Washington, D.C. 

. . ‘ 

Canadian Pacific Pictures East 
Coast Sports in New Travel Film 

* Three men pull hard to lug in 
a huge hooked tuna in Canada’s 
East Coast Playground, a new Cana- 
dian Pacific Railway promotional 
“c'mon up, the fishin’s fine” film. 

School, club and other groups 
will be reeled in by this 18-minute 
color and sound scenic bait pro- 
duced by Associated Screen News 
Lid. of Montreal. 

The travel-lure film bobs around 
several east Canadian coast vaca- 
tion spots—Saint Andrews by the 
Sea, Digby, Yarmouth, Kentville. 

But the catcher is 
the Annual International Tuna 
Tournament held off the coast of 
Wedgeport, Nova Scotia. Bluefinns 
weighing 800 and 900 pounds are 


action eye 


seen fighting with fishermen to see 
who winds up in the salad. 

Prints of the film are available 
in the company’s general offices in 
the larger cities of Canada and 
the United States. 
loaned free. 


They will be 


“Screen Adventures” Lists Films 

° Copies of a colorful listing of 
currently available free hoan films 
“Screen Adventures” are available 
from the Ampro Corporation, 2835 
N. Western Avenue, Chicago. Re- 


quest on company letterhead. 
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BUYER'S GUIDE TO FILM LABORATORY SERVICES 





Both national and local film laboratory sources are included in this alpha- 
betical listing, according to completeness of data furnished. Labs specializ- 
ing in color film processing are included: see data under “primary services.” 


AcME Fii_m Laporaronrtes, INc. 
1161 N. Highland Avenue, Hollywood 38 
Phone: HO 4-747] 

Date of Organization: 1946 
PRINCIPAL OFFICERS AND DEPARTMENT HEADS 
Samuel Sawelson, President 
John Killough, Plant Superintendent 
David Christopher, Office Manager 
Primary Services: Complete 16mm-35mm lab- 
oratory facilities. (Editorial, sound and optical 

services on the premises. ) 

Facitities: All latest modern facilities for print- 
ing and developing. 

SPECIAL SERVICES: lomm b&w dupe neg, Koda- 
chrome printer—prints varying lengths lap dis- 
solves or fades act ording to your editorial require- 
ments. 

REFERENCES: Bing Crosby Enterprises, Columbia 
Broadcasting Co., Hal Roach, John Sutherland 


Productions, Vitapix Corp. 


ALPHA FiLm LARORATORIES 
6000 Pimlico Road, Baltimore 9 
Phone: Liberty 2-6216 
Date of Organization: 1919 
W. Ernest Wood, Owner 


Byron, INc. 
1226 Wisconsin Ave., Washington 7, D. C. 
Phone: DUpont 7-1800 

Date of Incorporation: 1938 
PRINCIPAL OFFICERS AND DEPARTMENT HEADS 

Byron Roudabush, President 

Dudley Spruill, Vice President and 
General Manager 
George T. Merriken, Production Manager 
Denny Howe, Laboratory Superintendent 

Primary Services: Color-Correct print; black 
and white printing and developing; reduction 
printing; step printing; continuous printing: 
sound and silent photography; titles; art; ani- 
mation: sound recording; music library; sound 
effects; editing; motion picture consultation 
service. 
FactLities: 2 separate positive developing ma- 
chines; 2 separate negative dev. machines; re- 
versal dev. machine; 35 to 16 reduction printers; 
2 step printers; 12 continuous printers; edge 
numbering machine; animation stand; complete 
l6mm sound system; Reeves magnetic and J. A. 
Maurer optical; Reeves Magnetic sound striper; 
35mm and 16mm film phonographs: sound stage; 
Houston-Fearless doily; Mole-Richardson micro- 
phone boom; multi-cameras for stage or location. 
SPECIAL Services: Color-Correct® prints; Color- 
Correct answer prints in 8 hours. In addition to 
our Color-Correct prints we have b&w film pro- 
cessing capacity of 1 million feet per working 
day. Fades and dissolves from camera negative. 
Printing timed picture and sound simultaneously 
from same aperture. 
REFERENCES: Available upon request. 


*Reg. U. S. Pat. Off. 
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CaprraL Fitm Lasorarorigs, INc. 
(Formerly MeGeary-Smith Laboratories, 
Inc.) 
1905 Fairview Ave., N.E.. Washington 2 
Phone: Lawrence 6-4634 
Date of Organization: 1949 
Principal Orricers AND DEPARTMENT HEADS 
James A. Barker. President 
William Brooks, Executive Vice President and 
Production Manager 
Alfred E. Bruch, Sound Chief and Treasurer 
Russell N. Jenkins, Lab. Manager 
Arthur Rescher, Secretary 
QO. D. Safford, Vice President and Sales Manager 
PRIMARY SERVICES: l6mm film developing and 
printing. RCA Sound recording system. Editorial 
Services. Rental sound stage. 
Puysicat Facitities: 10,000 square feet of total 
plant area and all necessary equipment, including 
l6mm continuous contact printers, 16mm double 
head printer, 35mm to 16mm reduction picture 
printer, 35mm to 16mm reduction track printer, 
16mm _ positive sprocket driven processing ma 
chines, 16mm negative sprocket driven processing 
machines, Vacuumating facilities, 16mm _ and 
8mm ScCOTCHTRACK magnetic laminate, labora 
tory hot splicers. Three 35mm dubbers, l6mm 
RCA dubbers, Ampex magnetic 1 inch tape re 
corder with Rangertone sync head, Rangertone 
magnetic 14” tape syne-signal playback, lo6mm 
RCA optical film recorder, 35mm optical RCA 
film recorder, 5 position mixing console, 35mm 
RCA portable magnetic channel, Selsyn interlock 
system: Playback and transfer facilities for 
magnetic 1, inch tape, 16mm magnetic film, 
1714mm magnetic film or 35mm magnetic film. 
Individual editorial rooms, each equipped with 
Moviolas, synchronizers, hot splicers, rewinds, 
sound reader; both 35mm and 16mm editing 
Rental sound stage—all necessary production 
equipment available for rent—lights, Mole 
Richardson mike boom, Fearless dolly, cameras. 
set construction, arrangements for production 
personnel, 
Rererences: Available upon request 
* * * 

CineEMA RESEARCH CORPORATION 
7000 Romaine Street, Hollywood 38 
Phone: HO 2-7464-65 
Date of Organization: November 1947 
PRINCIPAL OFFICERS 
Harold A. Scheib, President 
Ernest W. Arcella, Vice-President 
George B. Ross, Jr.. Secretary 
Primary Services: Optical printing; 16mm to 
l6mm. 16mm to 35mm, 35mm to l6mm, 35mm 
to 35mm; registration contact printing; anima 
tion camera photography, 35mm and 16mm; 

title photography, 35mm and 16mm. 

Facttities: 3 Acme optical printers, 1 Acme ani- 
mation camera, | Acme registration printer 
SPECIAL Services: Specializing in optical print 
ing. related to color work; complete duplicating 
service on Eastman and Ansco color negatives: 
also specializing in 16mm blow-ups to 35mm 
color. (CONTINUED ON THE NEXT PAGE) 
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Laboratory Service 
Sound Recording 
Optical Effects 
Animation 
Title Service 
Library Music 
stock Shots 
Film Treatment 
Film Handling 
Film Storage 


FILM LABORATORIES 


Cinema Research Corp. Continued: 
Rererences: Atomic Energy Commission, Con 
solidated Film Industries, Dudley Pictures and 
lelevision Corporation, Houston Color Film Lab 
oratories, Wilding Picture Productions 


Ciacie Firm Lanoratories, INc. 
33 West 60th Street, New York 23 
Phone: CO 5-2180 
Date of Organization: 1942 
PrincipaL Orricers AND DepARTMENT Heaps 
Herbert R. Pilzer, President 
Joseph M. David, Plant Supervisor 
George Perno, Television Service Department 
Joseph Riveria. Quality Control 
Salvatore Natoli, Development Department 

William Rathcke, Research Director 
Joseph S. Salzburg, In Charge of Editorial Service 
PRIMARY SERVICES: Developing and printing of 
4Smm and 16mm black and white and color mo 
tion picture film, reduction printing, complete 
film editorial service, sound recording and cut 
ting rooms 
Facuuities: Bell & Howell, Houston, Dupue, 
Herrnfeld, Maurer, Union, Debrie printing and 
developing machines; Moviolas; Bell & Howell 
splicers, cutting rooms 
SpeciaL Services: One day service on any lab 
oratory work. Film counseling given to Industrial 
Produc ers. 
Rerenences: Allied Artists, W ilding Pictures, 
Official Films, Douglas Fairbanks Ltd., E. I. du 


Grornce W. Cotsurn Laporarory, Inc. 
164 N. Wacker Drive, Chicago 6 
Phone: STate 2-7316 
Cable: COLAB 
Date of Organization: 1936 
PRincipaL Orricers ANd Department Heaps 
George W. Colburn, President 
John KF. Colburn. Exec Vice Pre sident and 
Treasurer 
Robert A. Colburn, Vices President, Laboratory 

Operations 
Colburn, Vice President and 
Secretary 


Francis W 


Henry Ushijima, Director of Production Services 
R. Robert Luce. Supervising Editor 

Rene GC Mathieu Laboratory Superintendent 
Robert S Throop, Ir Ver. Slide & Filmstrip 
Primary Services: l6mm Production Services: 
Planning: script; photography ; sound recording 
and rerecording, magnetic and optical; editing; 
music library; titles and animation. 16mm Lab 
oratory Services: Color and b/w work prints ; 
color and b/w release prints; b/w processing; 
sper ial optical prints; color masters: dupe nega 
tives; enlargements from 8mm; Vacuumating; 
edge-numbering; magnetic sound striping. 35mm 
Slide & Filmstrip Services: Color and b Ww dupli 
cates; slidefilm animation and printing; con 
trast masking; copy work. (No motion picture 
service in 35mm film.) 

Facitities: Sound stage and recording studios; 


Mitchell 
Mole Ris hardson lighting equipment 


Maurer and Cine Special cameras; 
Maurer 
tape re 
Maurer film 


phonographs ; l6mm magnetic film recorders; 


l6mm film recorders; Rangertone 1,” 


cording and play back consoles: 


Presto turntables; Colburn multiple-based con 


tact printers and optical printers; E.D.L. proces- 
sing machines; Reeves Magna-Stripe equipment; 
kastman edge-numbering machine; Vacuumate 
machine 

Speciat Services: Preparation of optical-sound- 
track prints from original picture and magnetic 
recordings made on 16mm magnetic strip or 14” 
tape. A print booking, shipping and inspection 
service is provided to clients. 
Rererences: American Petroleum 
Kiekhaefer Corp.; Mervin W. 


Barber-Greene Co.; U. 


Institute ; 
LaRue, Inc.; 
S. Corps of Engineers; 
Standard Oil Co. (Indiana); International Har- 
vester Co.: Bell Aircraft Co.; Illinois Agricul- 
tural Assn.: Funk Bros. Seed Co.;: Gulf Oil 
Corp.: Minneapolis-Moline Co.; A. O. Smith Co. 





COLOR REPRODUCTION COMPANY 
7936 Santa Monica Boulevard, Hollywood 46 
Phone: HO 4-8225 
Cable: Colre 
Date of Organization: 194] 
PRINCIPAL OFFICERS 
Larry FE. Layos, President 
Forrest Jennings, Vice President 
Donald Weed, Sales Manager 
F. Max Worley, Laboratory Superintendent 
Primary Services: 16mm Kodachrome and b/w 

motion picture laboratory. 

Factuities: The latest in laboratory equipment. 
Speciat. Services: Dissolve mechanism for 
variable length dissolves and fades. Magnetic 
cueing systems. Yellow edge numbering ma- 
chines. 

Rererences: Jam Handy Organization, Inc., 
Douglas Aireraft Co., F. 


Pat Dowling Pictures 


General Electric Co.. 


Rockett Co.. 


Cotor Service Co., Inc. 
115 West 45th Street, New York 36 
Phone: JUdson 6-0853 
Date of Organization: 1948 
Principat Orricers AND Department Heaps 
Robert Crane, President 
Nathan Sobel, Secretary-Treasurer 
Robert B. Pell, Sales Manager 
Fred Todaro, Plant Manager 
Anita Tricomi, Negative Dept. 

Walter Uhlick, Timing Department 
Arthur Waddingham, Color Processing Dept. 
Primary Services: Process and print all types 
of 16mm and 35mm color, including Koda- 
chrome. Ansco,. Eastman Negative-Positive, Ansco 
Negative positive Scene to scene color correc- 
tion and automatic printer effects. B&W reversal 
printing, negative matching and edge numbering. 
Faciities: Complete laboratory facilities for the 
above services; scene to scene color correction 
printer; negative-positive processing equipment. 
Speciat Services: One of a very few color labs 
handling 16mm Eastman and Ansco negative- 

positive color corrected release printing. 

Rererences: American Telephone & Telegraph; 
Colonial Williamsburg; Jam Handy Organiza- 
tion: Metro Goldwyn Mayer; Universal Pictures. 


CoLtokFitm, INC. 
520 North Barry Ave., Mamaroneck, = oe 
Phone MAmaroneck 9-6350 
New York Phone: WE 3-3322 
Date of Organization: 1953 
Richard N. Jayson, President 


Primary Services: Color slidefilm specialists, 
printing and processing E.K. coler negative- 
positive, slidefilm animation, duplicate nega- 
tives and E.K. prints from color masters, slide- 
film canning, packaging and shipping services. 
Faciiities: Two complete high speed process- 
ing machines for flexibility and peak load 
capacity; step and continuous printing equip- 
ment, sensitometric and chemical control labora- 
tory, animation camera department, machine 
shop. 

SPECIAL SERVICES: Same day answer print serv- 
ice; pick-up and delivery in New York City. 
REFERENCES: Available upon request. 


ee ee ee 


* 
CONSOLIDATED Fim INDUSTRIES 
959 Seward Street, Hollywood 38 
Phone: HO 9-144] 
Complete Laboratory Facilities Also 
in New York City and Fort Lee, New Jersey 
PRINCIPAL OFFICERS AND DEPARTMENT HEADS 
Sidney P. Solow, Vice President and General 
Manager 
Ted Hirsch, Supervisor—35mm 
l6mm 
Richard Rodgers, Sales Manager 
Ira M. Johnson, Comptroller 
George Crane, Associate Superintendent 
Edward H. Reichard, Chief Engineer 
Primary Services: Film developing and print- 
ing (35mm and 16mm). color and b&w: 
optical effects; 


Sam Cohen, Supervisor 


titles ; 
slidefilms; registration printing; 


reduction printing; 


blow-ups from l6mm_ to 


ssmm:; film storage. 

Facitities: Eastman Kodak & RCA Sound Reduc- 
tion printers; Bell & Howell contact printers; 
DePue picture reduction printers; ERPI Densi- 
tometers; CFI Kodak 
16mm projectors; Simplex 35mm projectors; cut- 
ting rooms; storage vaults. 

SpeciAL Services: Can furnish all laboratory 
services. 


developing machines; 


REFERENCES: Desilu Productions; Encyclopedia 


Britannica Films: RKO Radio Pictures: 


Roland 





CRESCENT Fitm LABORATORIES, INC. 
7510 N. Ashland Ave., Chicago 26 
Phone: AM 2-5000 
Date of Organization: 1948 
PRincipaAL OFFICERS 
Ellis Smith, President 
Owen White, Treasurer 
Murray Chikofsky, Secretary 
Myron L. Freedman, General Manager 
Primary Services: Developing, printing, 16mm, 
5mm, b&w, color, filmstrips; optical effects. 


De Luxe Lasorarories, INc. 
850 Tenth Avenue, New York 19 
Phone: ClIrcle 7-3220 
Date of Incorporation: 1932 
PrincipaAL OFFicers AND DEPARTMENT Heaps 
Alan E. Freedman, President 
Owen White, Treasurer 
Ellis Smith, Secretary 
Edmund A. Bertram, Laboratory Superintendent 
Samuel R. Schlein, Production Manager 
Primary Services: Film developing and print- 
ing. Design and construction of motion picture 
laboratory equipment. References on request. 
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Du Art Fitm Laporarories, INc. 
AND 
Tri Art Cotor Corp. 
245 W. 55th Street. New York 19 
Phone: PLaza 7-4580 
Cable: DUAFILM - TRIARTCOLR 
Date of Organization: 1923 
PRINCIPAL OFFIcers AND DEPARTMENT Heaps 
Al Young. President 
Paul Kaufman, Vice President 
Irwin Young, Secretary 
Jack Fellers, Treasurer 
Louis Feldman, Sales Manager 
PRIMARY SERVICES: printing 
16mm and 35mm black and white. contact or re- 
duction; processing and printing 35mm Eastman 
negative-positive color: 


4 : 
I rocessing and 


Kodachrome printing, 
contact or reduction; reduction printing from 
Eastman color negative to 16mm color positive. 
Faciuities: Four b&w processing machines; mul- 
ti-purpose color processing machine; 35mm and 
l6mm contact printers, b&w and color; 16mm 
reduction printers, b&w and color; cutting rooms. 
SPECIAL Services: Optical effects, b&w, Eastman 
Color or Kodachrome. Cutting rooms. Complete 
titling service, b&w and color. 

Rererences: Columbia Broadcasting Co.; Co- 
lumbia Pictures Corp.; Jam Handy Organization; 





* * * 

Escar Motion Picture Service, INc. 
7315 Carnegie Ave., Cleveland 3 
Phone: ENdicott 1-2707-08 
Date of Organization: 1912 
PRINCIPAL OFFICERS AND DEPARTMENT HEAps 
Ernest S. Carpenter, President 
Virginia Carpenter, Office Manager 
A. L. Cope, Editorial Director 
Lester Whitney, Laboratory Manager 
H. B. Armstrong, Service Manager 
PrRiMaArY Services: 16mm and 35mm black and 
white processing; animation: 
complete sound recording facilities, 16mm and 
35mm. Pro tape recording for playback. Re-re- 
cording from 16mm and 35mm film. tape or dise. 

Music library. 


color printing; 


Facitities: Air conditioned lab for 16mm and 
35mm processing, Bell & Howell printers; optical 
printing 35 to 16 & 16 to 16, picture and sound; 
color printing, 16 & 35mm lacquer coating, Sensi- 
tometrical quality control, cinex machines for 16 
& 35mm. Complete editing equipment, animation 
and slidefilm departments, air conditioned screen- 
ing room. 16mm and 35mm developing machines. 
SpeciaL Services: Lacquer coating, magnetic 
striping equipment on order. Commercial Koda- 
chrome specialists. 

REFERENCES: Cleveland Range Co.., Republic 
Steel, Barth Corp., Euclid Road Machinery. Ki- 
wanis Club, H. J. Rand & Associates. 


FILMEFFECTsS OF HoLLYwoop 
1153 N. Highland Avenue, Hollywood 38 
Phone: HO 9-5808-09, 5800 
Cable Code: FILMFEX 
Date of Organization: 1946 
Charles S. Leeds, General Manager 
Primary Services: Specialized laboratory serv- 
ices: 35mm color theatre prints from 16mm color 
originals via 3 methods; Ansco direct reversal, 
Eastman or Ansco color negatives, 3-separation 
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negatives. lomm Kodachrome optical printing 
masters with special effects. Special photographic 
effects for television producers. Reduction opti- 
cal dupe negatives. 

FaciLities: Complete optical and printing equip- 
ment. 

SPECIAL SERVICES: Eastman and Ansco color 
dupe negatives. Top quality separation positives 
and color inter-negatives with effects, made on 
new specially designed precision contact printer. 
World-wide service to producers. 

Rererences: Allied-Artists, Walt Disney, MGM, 
Northrup Aircraft, RKO, U. S. Navy and other 
government agencies, Universal Pictures, Warner 
Brothers. 


FitMLAB INCORPORATED 
130 West 46th Street, New York 36 
Phone: JUdson 2-2863 

Date of Organization: 1918 

Date of Incorporation: 1924 
Principat Orricers AND DepartMeNt Heaps 
Joseph H. Bursch, President & General Manager 

Grace C. Westberg, Secretary 
Edward C. Naylor, Laboratory Superintendent 
Primary Services: Photographing filmstrip neg- 
atives, either “single” or “double” frame from 
client-prepared copy; developing and printing 
filmstrips in small or large quantities. Limited 
quantity 16mm silent printing. 
Facitities: Complete equipment on premises to 
handle photography, developing, printing, Vac- 
uumating, cutting and canning of filmstrips. 
SpectAL Services: Developing unusual types and 
widths of film such as l6mm, 35mm, 70mm, 
aerographic film, unperforated film, or any inter- 
mediate sizes. 35mm contact paper prints for 
filmstrips or identification photos. Special han- 
dling procedures to produce thousands of prints 
from Original slidefilm negative without resort- 
ing to dupe negatives. 
Rererences: Church-Craft Pictures, Inc., Popu- 
lar Science Publishing Co., Sarra, Inc., Life 
Filmstrips, United Nations Films and Visual In- 
formation Division, Young America Films, Inc. 


FiscHer PHoroGrRAPHic LABORATORIES 
1731 N. Mobile Ave., Chicago 39 
Phone: MErrimac 7-5316 
Date of Organization: 1948 
PrincipaAL OFrFicers AND DEPARTMENT Heaps 
Eugene J. Fischer, General Manager 
Donald F. Fischer, Laboratory Superintendent 
Joseph E. Fischer, Secretary, Treasurer 
ten W. Weisbach, Business Manager 
Primary Services: Negative, positive and rever- 
sal 16mm processing; release printing; dupe neg- 
1:1 16mm optical print- 
matte roll print- 
hold frame print- 


atives; color duplicates; 
ing; color printing masters; 
ing; reverse emulsion printing; 
ing; special optical effects; ink edge numbered 
work prints; editing and conforming; animation; 
Vacuumating. Studio sound recording and re- 
recording (synchronous or non-synchronous) to 
optical track, sprocketed 16mm magnetic film, 
1,” tape or sound stripe; cleared music selec 
tions and sound effects. 

Facitities: Negative, positive and reversal pro 
essing machines; 1:1 16mm optical printer; De 
pue and Bell & Howell continuous contact printer ; 
ink edge numbering machine; Moviola and edit- 


FILM LABORATORIES 


Fischer Photographic Labs: Continued 

ing equipment. Maurer sound-on-film recordes ; 
Stancil-Hoffman 
non-synchronous 14” 
tables ; 


SPECIAL Services: l6mm | to | optical printing 


equipment, synchronous and 
tape equipment, dual turn 


interlock projectors. 


color and black and white 
Rererences: Cliff 
Florez, Inc., International Harvester Co., Mall 


Sager Film Productions, 


Tool Co., University of Illinois. 





GENERAL Firm LABORATORIES CoRP. 
1546 N. Argyle Avenue, Hollywood 2% 
Phone: HO 9.6391 
Date of Organization: March 1953 
PrincipaL Orricers AND Department Heaps 
G. Carleton Hunt, President 
Hans de Schulthess, Vice-President 
Robert G. Goodwin, Vice-President 
Alton A. Brody, Sales Director 
Stacy O’Brien, Production Superintendent 
W. E. Gephart, Plant Superintendent 
Harlan Baumbach, Technical Director 
Primary Services: Complete 35mm and 16mm, 
b/w, developing and printing, plus l6mm Koda. 

chrome duplicating 

Faciuities: Complete developing and printing 
equipment with facilities for 35mm release print- 
ing. 
REFERENCES: 
tional Broadcasting Co., Paramount 
Inc., Twentieth Century-Fox Film Corp., Walt 


American Broadcasting Co., Na- 
Pictures, 


Disney Prods. 





GuFrranti Ficm Laporatronies, INC. 
630 Ninth Avenue, New York 36 
Phone: COlumbus 5-5530 
Date of Organization: 1929 
PRINCIPAL OrFIcers AND DepartTMeNnt Heaps 
Paul Guffanti, President 
Herbert G. McAdoo, General Manager 
0. Edward Cantor, Laboratory Superintendent 
Primary Services: Complete 16mm and 35mm 
developing and printing service, black and white 

and color. 

REFERENCES: Eastman Kodak Co., General Elec 
tric Co.. McGraw-Hill Book Co., Shamus Culhane 
United States 


Productions, Ine Information 


Agency. 


Hotitywoop Firm Enterprises, INc. 
6060 Sunset Blvd., Hollywood 28 
Phone: HO 4-218] 

Cable: HOLLYFILM 
Date of Organization: 1907 
PRINCIPAL OFFICERS 
Mickey Kaplan, President 
Robert Warde, Vice President 
T. H. Emmett, Secretary-Treasurer 
Primary Services: Complete 35mm, 8mm and 
16mm film developing and printing, color print 
ing. and an extensive home movie library of diver 
sified subjects for education, entertainment and 

sundry uses. 

Facitities: Complete laboratory facilities, cut- 
ting rooms, and all equipment necessary for such 
operations, 

SPECIAL SERVICES: omplete coordinating facili 
ties for producers; transferring tape or track to 


(CONTINUED ON FOLLOWING PAGE 52) 












FILM LABORATORIES 


Hollywood Film Enterprises: Continued 


final sound track; editing and supervisory facili 
ties for production, once film is completed 

REFERENCES: Monogram Pictures, Columbia Pi« 
tures, Lincoln Electric, South Bend Lathe Works, 
Southwest Film Productions, Walt Disney Pro 


ductions, ete 


FRANK Hou_mes LABoraronies, INC. 
7619 Sunset Blvd., Los Angeles 46 
Phone: HO 4-0176 
Date of Organization: 1948 
PRINCIPAL Orricers AND DEPARTMENT HEADS 
Frank A. Holmes, President 
Harry H Baskerville, Ji 9 General Vanager 
Kenneth M. Bell, Asst. Manager for Production 
James DuBois, Manager Camera Dept 
John R. Wolber, Jr... Manager Slide Film Dept 
Primary Services: Duplicate 35mm color slides 
slidefilm masters and prints, duplicate stereo prs 
Rerenences: Atkins Travel Slides, Inc., Los An 
geles City Schools, Rocket Pictures, Inc... W. M 

Cline Co., Minneapolis-Moline Co 


Houston Coron Firm Laporarories, 
INC. 

230 West Olive Avenue, Burbank, Calif. 
Phone: THornwall 2-2188 
PaincipaL Orricers ANp DerpartMENT Heaps 
H. W Houston, President 
RK. C. Wileox, Executive Vice President 
Martin Stone, Vice President 

B. B. Smith, Secretary 
L. S. Wayman 
Burns, Production Manager 
John B. Olsson. Sales 
John J. Glavin, Sales 
PRIMARY SERVICES 


Treasurer 


Issistant Secretar y 


, 
Printing and processing of 


color films: 35mm - lomm 


reversal and nega 
tive- positive 


FACILITIES facilities for 


( omplet laboratory 
printing and developing of color films; Houston 
Fearless built processing machines; Houston and 


Bell & Howell printers; 


blow up printer; 


DeBrie reduction and 
cutting rooms; vault storage 
SPECIAL Services: High quality Ansco positive 
prints from Eastman color negative; scene to 
scene color correction on lLOmm prints 
RereRences: Society for Visual Education, In 
Reid Ray Film Industries, United Film Service 
Motion Picture Advertising, Jam Handy Organ 


vation 


247 Weat 46th Street, New York 36 
Phone: JUdson 6-2293 
Date of Organization: 1952 
PRINCIPAL OFFICERS AND DEPARTMENT HEADS 
Jack Asher, Partner 
C. W. Gibbs, Partner 
Bruce Maver, Laboratory Foreman 
Ken Williams, Technician 
Primary Sexvices: lomm black and white re 
versal developing only 
Facuuries: 3 Houston-Fearless 11B machines 
SpeciAL Services: Professional work only; fast 
delivery on hourly schedules; maintenance of t.\ 
quality to H & D specifications 


{EFERENCES: Movielab, DeLuxe, DuArt. Circle. 
Guffanti, Color Service, U. S. Signal Corps, U. S. 
Office of Information. U. S. Coast Guard, Tele- 


scene, Bass Films. Sam Orleans and numerous 


MANHATTAN Covtor LABoraTory, INc. 
254 West 54th Street. New York 19 
Phone: Clrele 6-4460 
Date of Organization: June 1952 
PRiINciIPAL OFFICERS 
Diego Daniello 
Selwyn Robbins, Laboratory Manager 
SERVICES: 


PRIMARY 45mm Eastman negative 


positive color; filmstrip printing and processing; 
stereo and slide duplication 

Facitities: Automatic processing machine; du- 
plex and Bell & Howell printers; automatic optical 
printer for stereo and slide duplication. 

SPECIAL Services: Filmstrip printing and proc- 
essing. 

Rererences: Transfilm, Inc., Caravel Films. Inc.. 
Depicto Films, In Fletcher Smith Studios, 


United Artists Corp. 


Mecca Fitm Laporatories, INc. 
630 Ninth Avenue, New York 36 
Phone: Clrele 6-5289 
Date of Organization: 1936 
PRINCIPAL OFFICERS 
Harry Glickman, President 
John N. Weber, Secretary-T reasurer 
Ida Vomero, 
Benjamin W {ssistant Secretary 
Primary Services: Developing and printing of 


{ssistant Treasurer 


Solomon, 


motion picture film in standard and sub-standard 
sizes 

Faciities: Latest type developing and printing 
machines. Plant is entirely air conditioned. 

Rererences: American Telephone & Telegraph 
Co.. Audio Productions, Jam Handy Organiza- 
tion. Telenews Productions, Western Electric Co. 


Mercury Firm Lapsorarories, INc. 
723 Seventh Avenue, New York 19 


+. * 


Movieras Fitm Laporarories, INC. 
619 West 54th Street, New York 19 
Phone: JUdson 6-0360 
Date of Organization: 1930 





PRINCIPAL OFFICERS 
Saul Jeflee. President and General Manager 
Frank Berman, Production Manager 
Ben Bloom, Assistant Production Manager 
Primary Services: Negative picture and sound 
track developing; first print department; 16mm 
and 35mm release printing; Kodachrome print- 
ing; title department; ultra violet and flash patch 
track printing 
Facuuities: Modern and complete film labora- 
tory; 25 cutting rooms. Preview theatre featuring 
}channel interlock, 174mm and 35mm tape in- 
terlock and 16mm interlock projection 
SpeciaL Services: Personalized service for tv. 
producers on a round-the-clock basis. 
Rererences: Available on request. 


MULTICHROME LABORATORIES 
760 Gough Street, San Francisco 2 
Phone: Hemlock 1-6567 
Date of Organization: 1938 
Herbert B. McKenney, Owner and Manager 


PRIMARY SERVICES: 35mm and 16mm negative- 
positive printing and developing; 16mm reversal 
processing; 35mm _ reduction to l6mm b&w; 
l6mm blow-up to 35mm b&w; 16mm and 8mm 
Kodachrome duplicating; 16mm and 8mm re- 
versal duplicating; 35mm Kodachrome trans- 
pariencies duplicating; titles, color or b&w; 
sound recording; Vacuumating; l6mm and 
35mm _ perforated or unperforated; microfilm 
developed and printed. 

FactLities: Automatic developing machines and 
automatic printers. 

RereERENCES: Cutter Laboratories, Denver & Rio 
Grande Western R.R., Douglas Fir Plywood As- 
soc., Mather Air Force Base, Southern Pacific 


Company. 





* * 

PaTHE LABORATORIES, INCORPORATED 
105 E. 106th Street, New York 29 
Phone: TR 6-1120 
6823 Santa Monica Blvd., Hollywood 

Phone: HO 9-396] ’ 
Date of Organization: 1946 
PRINCIPAL OFFICERS 
Kenneth M. Young, President and Chairman, 
Holly wood 

W. C. MeMillen, Jr... Vice Chairman, New York 
J. L. Wolcott, Executive Vice President, New Y ork 

A.A. Duryea, Vice President, New York 

D. J. Melamed, Treasurer, New York 
0. W. Murray, Vice President, Hollywood 
J. O. Henry, Secretary, New York 
A. Johnson. Asst. Treasurer & Secretary. 
Hollywood 

Primary Services: Processing of motion picture 
and slidefilm; 35mm and l6mm, b&w and color. 
Facitities: Complete lab facilities, editorial 
equipment, recording studios and sound stage on 
premises. Also complete equipment for color 
processing. 
SPECIAL SERVICES: Special high-speed service for 
TV and newsreel accounts. 


REFERENCES: Columbia Broadcasting Company, 
National Broadcasting Company, Universal Pic- 
tures, Inc., United Artists, RKO-Pathe, Warner 
Brothers News. 


PrecIsSION FiLm LABORATORIES, 
21 West 46th Street, New York : 
Phone: JUdson 2-3970 
Cable Code: PRECISFILM 
Date of Organization: 1937 
Principal Orricers AND DepartTMeNT Heaps 
John A. Maurer, President 
Russell C. Holslag, Vice-President & Manager 
Frank V. Papalia, Production Supervisor 
PRIMARY SERVICES: Processing, printing and 
duplicating 16mm and 35mm. Duplicating 16mm 
sound and color. Sound transfer from magnetic 
materials to optical track. Electronic Printing. 
Factuities: Maurer-constructed unique labora- 
tory machinery. 
Special Services: Special television services. 
Rererences: Available upon request. 


Propucers PHorocrapHic LABORATORY, 


INc. 
6558 Santa Monica Blvd., Hollywood 38 
Phone: HOllywood 2-1334 
Date of Organization: 1946 


BUSINESS SCREEN MAGAZINE 














FILM LABORATORIES 


Producers Photo Laboratory Continued: 
PRINCIPAL OFFICERS 
Knight L. Harris, President 
James Marshall. Vice President 
Primary Services: Complete still laboratory 
servic es. 
Rererences: United Artists Corp., Hecht-Lan- 
caster Productions, Rogers & Hammerstein Pro- 
Edward Small Stanley 


Kramer Productions. 


ductions, Porductions, 


SouTHwest Firm Laporatory. INc. 
2015 Young Street, Dallas 2, Texas 
Phone: Riverside 6782 
Date of Organization: May 1950 
PrincipaAL Orricers anpD DEPARTMENT Heaps 
Irvin Gans, Vice President, Sales Manager 
Jack A. Hopper, Vice President, Laboratory 
Vanager 
Hal DeSylva, Head, Processing Department 
Hope Peters, Head, Printing Department 
Bruce Verran, Editorial Department 
PRIMARY SERVICES: 16mm b&w negative and re- 
versal picture processing; 16mm sound record- 
img and processing; re-recording from 14” mag- 
netic tape and magnetic film; Music 
Library B&W and Koda- 
chrome printing, 16 to 16 optical printing; edit- 
ing, conforming, key numbered workprints, etc. 
FACILITIES: 
machines; positive and sound track processing 
machine, Maurer Multiple track sound recorders; 
Rangertone Synchronous Playback for 1,” tape; 
DePue Custom-built 16mm to 16mm optical step 

printer: Bell & Howell Continuous printers. 


16mm 
(scoring to picture) 


Reversal and negative processing 


SpeciaL Services: TV program release printing: 
special handling for TV work; installation of 
Synchronous 60 cycle pulse “head” on mag. tape 
recorders; l6mm optical printing (effects, re- 
versal of emulsion positions, etc.) and motion 
picture equipment sales. 

Rererences: Bud Wilkinson Productions, Facts 
Forum. Texas Game & Fish Commission, Baylor 
Unversity, Bell Aircraft Corp., Boeing Airplane 
Company, Oklahoma Dept. of Welfare, South- 
western Bell Company, “Texas 
Rasslin’”” Ed McLemore, Dallas, University of 
Oklahoma, University of Texas, WCMT-TV, 
KRLD-TV, XELD-TV, WKY-TV, KDUB-TV. 


Telephone 





Swirt Motion Picture LABORATORIES, 
INC. 
161 Union Place, New York 52 
Phone: CY press 3-2400 
Date of Organization: 1951 
PRINCIPAL OFFICERS 
Walter G. Snowden, President 
G. Peter Forenza, Laboratory Superintendent 


PRIMARY SERVICES: Specialists in l6mm Koda- 
chrome printing; other services include anima- 
tion, editing, effects, “Peerless” processing, etc. 
Faciuities: 16mm printers with control-strip 
equipment; custom-built track printer; specially- 
designed animation stand. 

SpeciaL Services: Free pick up and delivery in 
New York City; all prints projector-inspected al 
standard speed and guaranteed. 

REFERENCES: Britannica Films, 
Conservation Foundation, American Cyanamid 
Co., E. R. Squibb & Sons, Muscular Dystrophy 
Association. 


Encyclopedia 
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* * * 
TECHNICOLOR Motion Picture Corp. 
6311 Romaine Street, Hollywood 38, Calif. 
Phone: HOllywood 7-110] 

1509 RCA Building, 30 Rockefeller Plaza 
New York 20, N. Y. 

Phone: Clrele 7-7934 
Cable: Hollywood: TECNICOLOR 
New York: TECNICOLOR 
Date of Incorporation: 1915 
PRINCIPAL OFFICERS AND DEPARTMENT Heaps 
Dr. Herbert T. Kalmus, President and 
General Manager 
John R. Clark, Jr., Assistant to the President 
David S. Shattuck, Treasurer 
Robert Riley, Vice-President, Charge Hollywood 
Sales and Studio Operations 
Kay Harrison, Director of Foregin Relations 
& Sales 
Leland B. Prentice, Plant Manager 
Donald G. Smith, Assistant Sales Manager, 
Hollywood 
Charles W. Carpenter, Manager, New York Office 
Services: Color motion pictures—live action or 
animation——Entertainment and Industrial films. 
Slidefilms. Studio 


cameramen, color consultants, camera technicians 


Services: Cameras, film, 


and camera crews. Laboratory Services: Film 
developing, processing and printing for color 
and sound. 35mm color release prints manu- 
factured from 35mm three-strip negative, 35mm 
successive exposure negative, 35mm color nega- 
tive, or 16mm color positive. 16mm color release 
prints manufactured from 35mm three-strip nega- 
tive, 35mm successive exposure negative, 35mm 
color negative or 35mm color positive. 
Facitities: Camera department and film labora- 
tory with capacity in excess of 600,000,000 feet 
of color release prints per year, located in Holly- 
wood, California. 


REFERENCES: Available upon request. 


TECHNICOLOR, LIMITED 
Bath Road Harmondsworth 
West Drayton Middlesex 
England 
Phone: West Drayton 2211 
CABLE CODES TECNICOLOR WEST DRAYTON 
Telegraph Code: TELEX 2404 
Date of Organization: 1935 
PRINCIPAL OFFICERS AND DEPARTMENT HEADS 
Dr. Herbert T. Kalmus, Chairman of the Board 
Kay Harrison, Managing Director 
Leslie W. Oliver, Plant Manager 
F, George Gunn, Director of Studio Operations 
Services: Similar to above. 
Facitities: Camera department and film lab- 
oratory with capacity in excess of 200,000,000 
feet of color release prints per year, located in 
England. 


Rererences: Available upon request. 


Other U. S. Laboratory Facilities 


* Laboratory facilities, geared to needs of 
their special clientele, are also maintained 
by leading film producers. See the 1954 
Annual Production Review Issue of Bust- 
Ness SCREEN (Feb. 1954, Issue 1, Vol. 15) 


for details on these studio facilities. 


SOUND RECORDING 


AcMmE Fico Laporaronrties, INc. 
1161 N. Highland Ave., Hollywood 38 


See complete listing under “Laboratories” 
Byron, INc. 

1226 Wisconsin Avenue, Washington 7, D. C. 
See complete listing under “Laboratories” 
CINESOUND COMPANY 
1037 North La Brea Ave., Hollywood 38 

Phone: HO 5-7103 
Date of Organization: 
PRINCIPAL OFFICERS 

Mrs. Albert J. Layos, Owner 

Walter F. Soul, General Manager 

Primary Services: Sound recording and dub 
bing facilities on l6mm and 174mm magnetic 
film and lomm Western Electric 





1944 


facilities on 
negative motion picture film; large selection of 
music from six music libraries; editing; titles, 
Facttities: Western Electric l6mm recording on 
motion picture film; lomm edge and center re 
cording magnetic equipment; 1744mm magnetic 
recording equipment. 

SpeciaL Services: Music libraries; title shooting. 
REFERENCES: Darrell Brady 
Angeles Fire Department, Paul Hoefler Produc. 


Productions, Los 


tions, Hughes Tool Co., Lockheed Aircraft Corp., 
Northrop Aircraft, Inc., W. A. Rivers & Assoc. 
Cincie Fitm Lazoraronrties, INc. 
33 West 60th Street, New York 23 


Georce W. Cotpurn Laporatrory. Inc. 
164 N. Wacker Drive, Chicago 6 


See complete listing under “Laboratories” 


Escar Motion Picture Service, INc. 
7315 Carnegie Avenue, Cleveland 3 
See complete listing under “Laboratories” 


MacGno Sounp, Inc. 

723 Seventh Avenue, New York 19 

Phone: CI 7-2320 

PRINCIPAL OFFICERS 
Ralph Friedman, Production Manager 
Howard Warren, Recording Engineer 
A. J. Dash, Business Manager 
Services: Transfers from 35mm or 
l6mm magnetic or photo track, 


PRIMARY 
17144mm mag 
netic, magnetic 14” tape with Rangertone or 


Fairchild syne signal, magnetic 14” tape to 
lomm or 35mm Western Electric variable area 
negative or direct positive 100 mil or 200 mil 
push pull. Mixing to lomm or 35mm film against 
projected picture, as many channels as may be 
required, magnetic or optical. Recordings are 
first recorded on tape and then transferred to 
film at no extra cost, the tape is then held until 
final approval to erase, 

Facitities: Western Electric optical system, nega 
tive or direct positive, 200 mil push pull; L6mm 
Maurer optical system, negative or direct posi 
tive; Lo6mm Maurer film phonograph with lomm 
magnetic head, 4,” Model 126 Fairchiid tape 
recorder with Fairchild or Rangertone playback ; 
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SOUND RECORDING 


Magno Sound, Inc. Continued: 
9 channel mixing console; 8 35mm RCA, West 
ern Electric film phonographs; 35mm magnetic 
playback head; 35mm Simplex are projector 
double system; 16mm sync B&H projector; loop 
ing arrangements for dubbing; Reeves 16mm 
tape recorder; narration booth; 17144mm tape 
recording; turntables; air conditioned studios 
Speciat. Services: Special projection facilities 
(for loop projection, foreign versions and lip 
sync): interlock screenings. 
Rerenences: Bill Sturm Studios, United Artists, 
National Screen Service, Leslie Roush Produc 
tions, Fletcher Smith Productions, Allen Funt 
Productions, MPO Productions 


* * 
Parue LAporatronies, INC. 
105 EF. 106th Street, New York 29 
6823 Santa Monica Blvd., Hollywood 


See complete listing under “Laboratories” 


Pyrat, 5.A.R.L. 
Rue De L’Echat, Creteil, Seine, France 
Phone: Gra. 48-90 
Cable Code: DISPYRAL-PARIS 
L. Ravel, Managing Director 





Primary Services: Magnetic striping of L6mm, 
35mm motion pictures through sped ial Pyral 
equipment installed in 19 overseas countries and 
the U. S. Headquarters in France. Pyral licensees 
ean supply translations and narrators in listed 
countries, enabling sponsors to prepare various 
national versions of existing and contemplated 
productions at economical cost. 
PuysicaAL EQuIPMENT Pyral striping processing 
sound recording pro 


S.. with 


machines for magnetic 
vided in 19 foreign countries and the U, 
headquarters in France. 
Woripo-Wink LICENSEES 
EurorkAN COUNTRIES 
Switzerland, Geneva: Cinegram 5.A., 3, 
Beau-Site. 
Belgium, Brussels: British Equipments 5.A., 300, 
rue Royale; Synchrofilm, 27 A_ boul. de 
l’ Abattoir. 
Germany, 
G.m.b.H. 
Great Britain, London, W46: Zonal Film Facili 
ties, Lid., The Tower, Hammersmith, Broadway, 
France, Joinville, Seine: S.C.1, Pathe, 14, Avenuc 
de la Plage. 
Holland, Amsterdam C. 
Gebouw Hirsch. 
Italy, Turin: Fonopress, Via Mazzini No, 31. 
Turkey, Istanbul: Dar Film, Galastasaray, Yeni 


Dusseldor| Pathex Schmalfilm 


leno Handel Mij, N.V.., 


carsi No. 32. 
Denmark, Copenhagen: Electronica, 3 Damp 
faergeve). 

Far Eastern CountrRirs 


Singapore: Magnetic Striping and Recording Co 
Malaya, Lid., Optorg Bldg., 124 Robinson Road 


Siam, Bangkok: Mitrabhakdi Co., Ltd., 353/1 
Mahaprutharam Road. 
India, Bombay 1: Photophone Equipments, Lid 
9 Marine Lines. 
APRICA 

South Africa, Johannesburg 
ductions, Ltd., Killarney. 

AUSTRALIA 
N.S.W., Sydney: Magnetic Products Pty., Lid 
124 Bathurst Street 


African Film Pro 


LATIN AMERICAN COUNTRIES 
Colombia, Bogota: Foto Estrella, Carrera 7 A 
No. 12-86. 

Chile, Santiago: Lobenstein Y Keller, Lida., 
Casa Loben, Agustinas 1070-Bandera 183, Union 
Central 1077-8 
Peru, Lima: 

Apartado 1850. 
Ve nezuela, 


24A5 


Importaciones Generales S. 


Caracas: Micron §S.A., Apartado 
CUBA 
( uba Habana ( aribbean Photo Co.. San Rafael 
UNITED STATES 
New York, New York 22: Audio Devices, Inc.. 
WMA Madison Avenue. 
Hawau 
Hawaii, Honolulu 14: 5.0.8, Recording & Radio 


Service, 1545 So. Beretania Street. 


Rapio CORPORATION OF AMERICA 
ENGINEERING Propucrs Division 
1016 North Sycamore Ave., Hollywood 
Phone: HO 45171 | 
PRincipaAL Orricers AND Department Heaps 
J. Watson Jones, Manager Film Recording Sales 
Karl Spicer, Producers Representative 

PRIMARY SERVICES: Sound recording and re-re- 
cording music scoring. 
FaciLities: 35mm and l6mm photographic re- 
cording and re-recording equipment. 35, 1714 
and l6mm single track, magnetic and 35mm 
triple track recording and re-recording equip- 
ment. Transfer equipment, music scoring stage. 
SPECIAL SERVICES: Engineering consultant serv- 
ices available for all phases of recording opera- 
lions. 


RCA Fitm Recorpine Stupios 
til Fifth Avenue, New York 16 
Phone: MUrray Hill 3-7611 
Everett Miller, Manager, Film Recording Sales 
Neu Y ork 

PRIMARY Services: Sound recording and re- 
recording music scoring. 
Facitities: 35mm and l6mm photographic re- 
cording and rerecording equipment; 35mm and 
l6mm single track, magnetic recording and re- 
recording equipment; transfer equipment; music 
scoring stage, 
SPECIAL SERVICES: Engineering consultant serv- 
ices available for all phases of recording opera 


Reeves Sound Struptos, INc. 
304 East 44th Street, New York 17 
Phone: ORegon 9-3550 
Date of Organization: 1933 
PrincipaAL Orricers AND DepartMENT Heaps 
Hazard KE. Reeves, President 
Chester L. Stewart, Vice President and General 
Vanager 
Richard J]. 
John F. Vorisek, Vanager Dise Department 
Lyman J. Wiggin, Chief Engineer 


Primary Services: Complete services in sound 


Vorisek, Manager Film Department 


for motion pictures, newsreels, phonograph rec- 
ords, television, radio transcriptions. 
Fairchild Pie-Syne Tape Recorder, 


Western Electric 35mm _ negative-positive record- 


FACILITIES: 


er, RCA 16mm variable area recorder, Western 


Electric electronic densitometer. Band Stage. 


Complete new dise recording department. Re-re- 
cording theatre and three smaller studios. Five 
story acoustically and electronically engineered 
building. Negative development laboratory. 
SPECIAL Services: One-stop sound service, from 
mike to finished negative. 

REFERENCES: Batten, Barton, Durstine & Osborn, 
Inc., Columbia Broadcasting System, Department 
of State, General Motors, National Broadcasting 


Company. 


Sonic Firm Recorpine, Inc. 
548 Lake Shore Drive, Chicago 11 
Phone: WHitehall 3-1440 
Date of Organization: 1946 
PrincipaL Orricers AND DePaRTMENT Heaps 
Jack H. Lieb, President 
Walter A. Hotz, Chief Sound Engineer 
Larry Johnson, Musical Director 
Primary Services: Sound recording studios, 
stages, and cutting facilities. RCA Licensee. Lab 
services 
Faciuities: 35mm RCA Synchronous magnetic 
high fidelity tape recorder, 35mm RCA optical 
recorder, 16mm optical postive-negative record- 


” 


ing, 1714 magnetic recording, 1,” magnetic re- 
cording, B&H 202 synchronous magnetic record- 
er, 35mm RCA synchronous playback, 174% RCA 
synchronous playback, film phonographs, facil- 
ities for most complicated mixing, two complete 
sound stages especially designed for motion pic- 
ture recording and lip syne shooting, available on 
rental basis, complete cutting and editing facil 
ities. 35mm Moviola and B&H hot splicers, com- 
plete mobile unit for location syne or non-syn¢ 
recording, complete recording crew, single sys 
tem l6mm Auricon, 16mm Maurer synchronous 
sound camera, synchronous Mitchell camera and 
Fearless dolly for all phases of production work. 
Capital and Boosey-Hawkes music library, cut- 
ting room for 35mm and 16mm film work, color 
and b/w printing, synchronous l6mm _ projec- 
tion room, portable mobile unit for location and 
SPECIAL Services: All types of motion pictures 
sound recording; 
from 1,” 


converting magnetic sound 
l6mm “102” edge tracks to optical; 
live recording for film productions. 
REFERENCES: State of Illinois; Department of 
State, U.S.A.; Gene K. Walker Productions; 
Fairbanks Morse Co.; National Broadcasting Co 
and others. 


SouNnD Masters, INc. 
165 West 46th Street, New York 36 
Phone: PLaza 7-6600 
Date of Organization: 1937 
Robert Rosien, Recording Engineer 
Paul Field, Director of Television Production 
PRIMARY Services: All sound services. 
FaciLities: Sound stage, fully equipped with 
‘smm and 16mm cameras, complete lighting 
equipment, sound recording facilities and dolly, 
mobile cameras and sound equipment for loca- 
tion use. Two recording studios fully equipped 
l6mm optical tracks, 16mm 
and 14 inch tape recording. Projection facilities 


for 35mm and 


for 35mm and 16mm interlock. Cutting room 
service: Moviolas; sound readers—film, tape. 
SPECIAL SERVICES: Complete sound service. 
Rererences: American Telephone & Telegraph, 
Motors American 
World Airways, United States Rubber Company, 
UL. S. Government. 


General Corporation, Pan 


BUSINESS SCREEN MAGAZINE 











SounpD Services, INc. 
1021 Seward Street, Hollywood 38 
Phone: HOllywood 3-1136 
Date of Organization: 1933 
PRINCIPAL OFFICERS 
G. R. Glennan, President 
R. E. Warn, Vice President 
H. J. Herles, Secretary-T reasurer 
Primary Services: Sound recording, re-record- 
ing and scoring facilities for 35mm, 1714mm and 
16mm, both photographic and magnetic film. 
Facitities: Western Electric and Westrex sound 
recording and re-recording equipment for port- 
able, mobile or fixed set usage. 
SpeciaL Services: Magnetic and photographic 
sound release prints, both 35mm and 16mm. 





SoutHwest Firm Laporatory, INc. 
2015 Young Street, Dallas 2, Texas 
See complete listing under “Laboratories” 


* * * 


UniversaAL Recorpers, INc. 
6757 Hollywood Blvd., Hollywood 28 
Phone: HOllywood 9-8282 
Date of Organization: Aug. 1946 
PrincipaL Orricers AND DepaARTMENT Heaps 
Arthur B. Hogan, President 
Roger LeFont, General Manager 
Virginia Cotterell, Traffic Manager 
DeWitt Morris, Chie} Engineer 
Primary Services: Complete sound service for 
16mm motion pictures, special slidefilm equip- 





ment, radio transcription, phonograph records, 
television, record processing and pressing, music 
library and scoring. 

Faciiities: Four studios; 6 channels 
reversible interlock system; projected footage 
counter; electronic signal inserter, for slidefilm; 
Scully lathes, all speeds and cuts; packing and 


magnetic 


shipping service. 

SpeciaL Services: Complete 16mm service from 
original recordings to release prints, slidefilm 
production from script, vinylite pressings. 
REFERENCES: Ford Motor Co., General Motors 
S. Navy, Cate & McGlone, United Pro- 
ductions of America. 


Corp., U. 





Emit VeELAzco, INc. 
723 Seventh Avenue, New York 19 


SLIDEFILM RECORDING 
* * * 


CoLuMBIA TRANSCRIPTIONS 
A Division oF CoLtumBia Recorps, INc. 
799 Seventh Avenue, New York 19 
Phone: Clrele 5-7300 
PrincipaAL OFFIceRs AND DeparTMENT HEADS 
Gilbert S. McKean, Director of Transcriptions 
Girard D. Ellis, Manager, Chicago Office 
William A. Wheeler, Manager, Hollywood Office 
Carl Reinschild, Account Executive, N. Y. Office 
Albert Shulman, National Sales Manager 
PRIMARY 
matrix processing, manufacturing and shipping 


Services: Sound recording studios, 


facilities for all type recordings located in New 
York, Chicago, and Hollywood. 

Facitities: Sound effects, music libraries and 
special equipment for automatic projection avail- 
able. 

SpeciaL Services: Professional, confidential con- 
sultation on all production matters. 
Rererences: Available upon request. 


PRODUCTION SERVICES * 
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SLIDEFILM RECORDING 


RCA Vicror 
Custom Recorp Drvision 
630 Fifth Avenue, New York 20 
Phone: JUdson 2-5011 
Date of Organization: 1929 
Branches: Recording Studios Also 
Located in Chicago and Hollywood 
PRINCIPAL Orricers AND Department Heaps 
James P. Davis, Manager 
David J. Finn, Sales Manager 
Ben Selvin, Artists & Repertoire Manager 
Frank O'Donnell, Advertising & Promotion 
Manager 


A. E. Hindle, Chicago Manager 
Richard Bucholz, Hollywood Manager 
Geoffrey Bennett, Chicago Sales Rep. 
Ralph C. Williams, NV, Y. Sales Rep. 
(Phonograph Records) 
Marjorie B. Tahaney, N. Y. Sales Rep. 

( Slide film s) 
James R. Cunnison, \. Y. Sales Rep. 

(Transcriptions) 

PRIMARY Services: Dise and tape recording and 
pressing for slidefilm recordings, premium and 
promotion records and transcriptions, 
Facitities: Completely equipped recording 
studios and most modern processing and pressing 
operation, 
SPECIAL Services: Extensive slidefilm music li- 
brary, complete radio production and script writ- 
ing services. 
REFERENCES: Films, Inc., The Jam 
Handy Organization, Ross Roy, Inc., Transfilms, 
Inc., Wilding Picture Productions. 


Universat Recorpers, Inc. 


(see complete listing in column at left) 


OPTICAL EFFECTS 


+ * * 
CINEFFECTS, INC. 
115 West 45th Street, New York 36 
Phone: Clrele 6-0951 
Date of Organization: 1939 

PRINCIPAL OFFICERS 

Nathan Sobel, President 

Isaac Hecht, Secretary-Treasurer 


Depicto 





Primary Services: Producer's aids—special ef- 
fects, art, animation, lettering, inserts, table top 
photography, 3-D or flat, 16mm-35mm, b/w or 
color. 

Facitities: Complete machine shop; four self- 
contained optical benches, copying cameras; en- 
14 B&H motion picture 
cameras; turn table and other mechanical set-ups; 


largers, etc., for inserts; 


three completely equipped animation stands; 
rotoscope animation equipment. Permanent staff 
of 51 employees, including 20 in the animation 
department, and six in the machine shop. Also 
a separately operated color laboratory with per- 
somnel of 40, 

REFERENCES: Pathescope 
Pathe, Warner-Pathe, U. 


Fore e. 


RKO. 
S. Air- 


Productions, 
S. Navy, U. 


*x *® * bold-face stars over listings in these 


pages indicate display advertisements appearing 
elsewhere in this edition, with other useful ref 


erence data for the buyer. 


* * * 


CONSOLIDATED FiLmM INDUSTRIES 
959 Seward Street, Hollywood 38 


See complete listing under “Laboratories” 


* * * 


Du Art Ficm Laporarories, INc. 
AND 
Trt Arr Coton CORPORATION 
245 W. 55th Street, New York 19 
See complete listing under “Laboratories” 
FRANCIS LEE Stuptios 
179 Sixth Avenue, New York 1] 
See complete listing under “Animation” 
Ray Mercer & Company 
4241 Normal Avenue, Hollywood 29 
Phone: NOrmandy 3-9331 
Date of Organization: 1928 
PRINCIPAL OFFICERS AND DepARTMENT HEADS 
Ray Mercer, Owner 
Morton Stein, Sales Manager 
James Handschiegl, //ead of Optical Department 
Primary Services: Optical effects; titles; anima- 
tion and art work. 
Faciuuities: Full staff of artists and optical en 
gineers. 
SPECIAL SERVICES: Special effects chart with 92 
effects free of charge. 
REFERENCES: Allied Artists Studio; Fireside The- 
atre Show; Kling Studios; Wild Bill Hickok 
Show; TV Spots Studio. 


ANIMATION STUDIOS 


THe CARTOONISTS 
100 East Ohio Street, Chicago 11 
Phone: SU 7-2755 
Date of Organization: 1948 

Principal Orricers AND Department Heaps 

Ross Wetzel, President 

William Langdon, Vice-President, 
Charge of Production 
Roger Sloan, Vice-President, Charge of Sales 

Primary Services: Complete animation produc 
tion short of recording and film developing. 
FaciLities: Animation stand with all movements 
including spins. l6mm and 35mm B&H Camera. 
Complete editing equipment. Moviola. Slidefilm 
setup. Still photo equipment 
SpeciaL Services: Limited animation, full ani- 
mation, slidefilm. 
Rererences: Leo Burnett, Inc.; Foote, Cone & 
Belding: Needham, Louis & Brorby, Inc.; J. 
Walter Thompson; Young & Rubicam. 


Cinerrects, INC. 
115 West 45th Street, New York 36 
See complete listing under “Optical Effects” 





Fitm-Art ANIMATION SERVICE 
41 West 47th St., New York 36 
Phone: Clrele 6-2426 
Date of Organization: Dec. 1951 
Neil Sessa, President 
Primary Services: Animation Services Inking, 
painting, photostat mounting, air brushing, dry 
mounting. 
Rererences: John Sutherland Productions, Par 
tens Corp.; Pelican Films, Technical Films, Lars 
Coloniys Productions. 
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ANIMATION STUDIOS 


Grapnic Firms CORPORATION 
1618 North Las Palmas, Hollywood 28 
Phone: HO 7-2191 
Date of Organization: 1941 
PRincipaL Orricers 
Lester Novros, President 
William B. Hale, Vice President 
Julius Berlfein, Secretary-Treasurer 
Primary Services: Complete live action and ani 
mation production services, 
Factuities: 35mm and 16mm Arriflex cameras 
electrical equipment; recording equipment; com 
plete editing facilities cutting rooms, Moviolas 
ete.; complete animation equipment. 
Rerenences: U. S. Air Force, Rand Corp 
Union Oil Company of California, Stanford Re 
search Institute, Lockheed Aircraft Corp 


KLEIDON ANIMATION STUDIOS 
159 East Chicago Avenue, Chicago 
Phone: SUperior 7-8886 
Richard W. Kleidon 


FRANCIS Lee STUDIOS 
179 Sixth Avenue, New York 11 
Phone: CHelsea 3-8914 
Date of Organization: 1948 
PaincipaL Orricers AND DEPARTMENT HEADS 
Francis Lee, President 
Emmett L. Edwards, Jr., Production Manager 
William Turner, Art Department 
William Heins, Camera Department 
Puiwany Services: Motion picture producers 
eervice sper ializing int Animation (technical ani 
mation and photography . optical printing, spe 
cial effects, experimental film work 
Faciuiries: One 16mm and one 35mm complete 
animation stand; still cameras and dark room; 
cutting and editing room): art department 
SPECIAI 


Services: Animation production and 


experimental animation Have evolved new tech 
niques in animated films 

Rererences: Columbia University, Science Pir 
tures, International Film Foundation, Sound Mas 


Herbert Kerkow, In Affiliated Film 


. 
Producers, Ine 


ters, Ine., 


Ray Mercer & COMPANY 
1241 Normal Avenue, Hollywood 29 


See complete listing under “Optical Effects 


SpPinn & Associates 
623 South Wabash, Chicago 
Phone: WEbster 9-7334 
Date of Organization: 1933 
Pancreat, Ovricers ano DerartmMent Heaps 
Miss Louise Spinn, Promotion and Art Direction 
William McHugh, Production and Engineering 
William Maplesdon, Art 
J. V. Morabito, Sales Direction 
Primary Services: Highly technical, t. v., ef 
fects, action title animation; complete visual sales 
and dealers’ meeting programs including slides 
and slidefilm; point of sale films for continuous 
projectors for conventions and stores; creative 
engineering services for special visual problems 
Rererences: Standard Oil Co. of Indiana, Super 
Market Institute, U. S. Gypsum Co., Zenith Radio 
Corp., Hlinois Central Railroad, National Film 
Board of Canada 


- * 
Vipeart, INc. 
343 Lexington Avenue, New York 16 
Phone: LE 2-7378-9 
Date of Organization: January 1951 
PRINCIPAL OFFICERS 
Joe Zuckerman, President 
Florence Hartman, Secretary 
Primary Services: Art work, animation, titles. 


slidefilms, optical effects, 


5mm and l6mm: 


black and white and color 

Factuuities: 3 Bell & Howell standard cameras. 
55mm animation stand, 16mm animation stand, 
5mm optical bench. Fully staffed art and ani- 
mation department 

REFERENCES: Customers number more than 35 


motion picture producers in the New York area. 


TITLE SERVICES 


CINEFFECTS, INC. 
115 West 45th Street, New York 36 
See complete listing under “Optical Effects” 


Grapuic Arts WorKksnop, INc. 
12 Kast Grand Ave., Chicago 11 
Phone: SU 7-2422 
PRINCIPAL OFFICERS 
R. W. Wirtz, President 
L. kb. Livingston, General Manager 
Primary Services: Photographic Title Cels. 
Facitities: Complete facilities for Photographic 
litle Cels in black, white or color or combination 


of above on same acetate cel as well as complete 


equipment for setting photo-composition and line 
photography 

SPECIAL Services: Any existing copy, art logo 
ltype or reproduc tion proof may be placed on clear 
acetate photographically, in black, white or any 
color for use as an overlay 

Rererences: The Cartoonists; Kling Studios: 
Sarra, Inc.; Needham, Louis & Brorby; Foote, 
Cone & Belding 


Hitisperc, Inc. 
4121 West 54th Street, New York 
Phone: PLaza 7-1525 
Date of Organization: Jan. 1951 
Frank Hillsberg, President 
Primary Services: Hand lettered titles; printed 
titles; backgrounds; air brush; retouching slide 
films; technical animation; charts; presentations 
Factuities: Hotpress; printing department. 
Rererences: Film Opticals, R. Lawrence, Kenco 
Films, Film Graphics, Willard Pictures. 


KNIGHT STUDIO 
159 East Chicago Avenue, Chicago 11 
Phone: SUperior 7-5069 
Date of Organization: 1942 
PRINCIPAL OFFICERS 
lvend H. Krohn, Owner and Manager 
Arthur F. Krohn, Sales Director 
PRIMARY Services: Hot stamping of motion pic- 
ture, slidefilm and t.v. titles in b/w and color. 
Fvcuities: Ludlow and Linotype casting equip- 
ment; Vandercook 
Proof Press for black on white proofs; hot 
stamping equipment, 
Rererences: Atlas Film Corporation, Cinecraft 
Productions, Department of Interior, Bureau of 
Indian Affairs, Sarra, Inec., Vogue-Wright Stu- 


dios 


Foundry type; Precision 


* * * 


KNicuT TITLE SERVICE 
524 West 25th Street, New York | 
Phone: W Atkins 4-6688 
Date of Organization: March 1949 
Robert B. Knight, Sole Owner 
Primary Services: Printing of hot press type 
titles for motion pictures, slidefilms, television and 
filmstrips. 
Facitities: Complete assortment of type styles 
and special hot press printing presses for long 
TV “crawlers” and rolling titles for motion pic- 
tures. 
SpeciaL Services: Specialists in foreign lan- 
guages and hot press color work. 
Rererences: C & G Filmeffects, Cineffects, Inc.. 
Princeton Film Center, State Department. 


FRANCIS LEE STUDIOS 
179 Sixth Avenue, New York 11 


See complete listing under “Animation” 





Main Tire SERVICE 
238 East 47th Street, New York 








Ray Mercer & ComMPANY 
1241 Normal Avenue, Hollywood 29 


See complete listing under “Optical Effects” 


QQ Morion Picture Tires 
1243 Sixth Avenue, New York 19 





* * oe 
VIpEART, INCORPORATED 
343 Lexington Avenue, New York 16 
See complete listing under “Animation” 


EDITING FACILITIES 


* * * 
Ho_LyYwoop Firm CoMPANY 
946 N. Seward Street, Hollywood 38 
Phone: HO 4-719] 
Date of Organization: 1938 
PRINCIPAL OFFICERS 
Ben Teitelbaum, Partner 
Harry Teitelbaum, Partner 
Primary Services: Sell editing supplies and 
equipment, motion picture reels, cans, cases. 
FaciLities: Synchronizers, automatic film splic 
ers, film racks, rewinds, flanges. film edge num- 
bering machines. 
SpeciaL Services: Available for rentals—cutting 
rooms, 51 film vaults, Moviolas, and all other types 
editing equipment. 
REFERENCES: Consolidated Film Industries; Acme 
Film Laboratories; Metro-Goldwyn-Mayer Stu- 
dios; Twentieth Century Fox Film Co.; General 
Film Laboratory; Filmservice Laboratories: Hol- 
lywood Film Enterprises. 


PHOTO COPIES & SLIDES 


ApMASTER Prints, INC. 
1168 Sixth Avenue, New York 36 
Phone: JU 2-1396 
Date of Organization: 1947 
PRINCIPAL OFFICERS 
Henry Roth, President 
Charles Corn, Visual Slide Division 
Primary Services: Slides—35mm; 31, x 414. 
Vugraph, film strip; color and black/white photo- 
stats, displays, diago prints. 
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MUSIC FOR FILMS 


Avupio-Masrer Corp. 
341 Madison Avenue, New York 17 


CAIN-SCHUMANN Music SERVICE 
1606 North Radford Avenue. 
North Hollywood 


COLUMBIA TRANSCRIPTIONS 
A Division of Columbia Records, In 
799 Seventh Avenue, New York 19 
See complete listing under “Sound Recording” 


* * 
Core.u-J acoss Firm Music, Inc. 
1600 Broadway, New York 19 
Phone: JUdson 6-6673 
Date of Organization: 1951 
Principat OFFicers AND DEPARTMENT Heaps 
Fred M. Jacobs, President 
Alfonso Corelli, Secretary and Treasurer 
Primary Services: Film Music Library—com 
posers of original film music; supply and edit 
sound effects All tracks are 35mm, cleared for 
theatrical and television usage 
Speciat Services: Music background for motion 
pictures, scored accurately to action. comparable 
to an original score 
Rerenences: Henry Strauss Productions, Infor 
mation Productions, Marathon TV-News Reel, 
Thomas Craven Films, Owen Murphy Produc 


tions 


- - * 
LANGLO! Fiimusic, Nc. 
619 West 54th St., New York 19 
Phone: JUdson 6-4155 
Branch offices: West Coast 60600 Sunset 
Blvd., Hollywood, HOllywood 4-4687, Roberta 
S. W. Caldwell, 447 


Jarvis St., Toronto; associates in Brussels, 


Adye, Manager; Canada 


Paris and London. 
PRINCIPAL Orvicers AND DEPARTMENT HEADS 
C. O. Langlois, Jr., President 
T. A. Roseen, Sales Manager 
A. Ross, Chie} Editor 

Primary Services: Music for films on tape, dis« 
and film. Complete scoring and editing services 
Fac ILITIES: 3 Fairchild type 71h, 15 and 0: pi 
sync.; Moviolas; & cutting rooms; 2 auditioning 
rooms. 
SPECIAL Services: ¢ omplete recording facilities 
in London and Paris capable of picture scoring 
with click tracks or picture. Represent Harmonic, 
E.M.1. and Bosworth libraries. 


Rererences: Available upon request 


RCA Victor Custom Recorp Drvision 
630 Fifth Avenue, New York 20 


See complete listing under “Sound Recording” 


Tuomas J. VALENTINO, INC. 
150 West 46th Street, New York 36 
Phone: Clrele 6-4675 
Date of Organization: 1932 
Date of Incorporation: 1940 
PrincipaL Orricers AND Department Heaps 
Thomas J. Valentino, President 
Elsie S. Valentino, Vice President 
Peter J Riolo, Sales Manager 
Mrs. L. Topping, Advertising Department 
Primary Services: Sound effects records and 


mood music records for use in films, television 
and stage presentations. Pressing of records, 
special acetates, preparation of special sales 
material on records, 


{EFERENCES: Charles 


Antell, Inc., Dramatists 
Play Service, Firestone, Schenley, Inc., Television 


Advertising Associates, Young & Rubicam. 


FILM TREATMENT 


te ” * 
COMPREHENSIVE SERVICE Corp. 
245 W. 55th Street, New York 19 
Phone: CO 5-6767 
Date of Organization: 1929 
PrincipaAL Orricers AND DEPARTMENT Heaps 
Michael Freedman, President 





Jane Leni, Treasurer 
Wm. A. Smith, Comptroller 
Hannah Dursten, Credit Department 
Stanley Gitner, Rejuvenation Dept. 

Primary Services: (a) Rejuvenation of motion 
picture film, 16mm and 35mm, negative and 
positive, color and b&w. Only scratch removal 
process for both celluloid and emulsion which 
does not use coatings. 
(b) Supplying the professional user of motion 
pictures with all equipment and accessories such 
as reels, cans and shipping cases, rewinds, tables, 
cabinets, ete. 
(c) Television film distributing department han- 
dling the physical distribution of film to TV 
stations. 
Facmuities: Film rejuvenation department 
equipped with espe ially designed processing and 
laboratory equipment occupies 5000 sq. ft. area. 
15,000 sq. ft. warehouse area devoted to carry- 
ing inventory to provide immediate services for 
equipment department. 
SpeciaL Services: Television film distribution 
dept. provides editorial services such as making 
editorial changes in finished prints to conform 
with individual station’s time requirements and 
sponsor's quick editorial changes. 
Rererences: DeLuxe Laboratories; Walt Disney 
Productions; Eastman Kodak Company; General 
Klectrie Co.; 

R. D. Hanisn ComMPANY 
93 East Longview Avenue, Columbus 2, Ohio 

Phone: JE 2334 
Mildred Hanish, Manager 


General Motors Corporation. 





Primary Services: Manufacturers of Vitafilm 
Processing Fluid, a film cleaner and preservative. 
Rererences: Modern Talking Picture Service, 
Inc., Twyman Films, Inc., Baptist Sunday School 
Board, Department of State and Military Services, 
Monogram Southern Exchanges. 


Prercess Fitm ProcesstnG CORPORATION 
165 West 46th Street, New York 36 
Phone: PLaza 7-3630 
Cable: PEERFILPRO 
Date of Organization: 1934 
New York Pant: 130 West 46th St. Phone: 

JU 2.0052, Louis Mikulka, Manager. 

West Coast Brancu: 959 Seward St., Holly- 

wood, Calif. Phone: Hollywood 7-9223, Victor 

C. Krupa, Vice President 

PrincipAL Orricers AND DerparTMENT Heaps 
Kern Moyse, President 

Victor C. Krupa, Vice Pres., Technical Director 





FILM TREATMENT 


Peerless Film Processing Continued: 

R. S. Moyse, Vice President, Treasurer 
Suzon Steinle Krupa, Secretary 
Barbara Holz, Assistant Secretary-T reasurer 
Raoul J. Menendez, Eastern Sales Manager 
Louis J. Mikula, Manager Eastern Plant 
Thomas E. Ayers, Manager Western Plant 
Jens Steemann, Manager Columbia Installation 
Miller Wilson, Manager Fort Lee Installation 
Allan De Forest, Special Services, New York 
Paul Krupa, Special Services, Hollywood 
Primary Services: Peerless treatments to pro- 
tect and preserve release prints, television shows 
on film, kinescopes, commercials, theatre adver- 
tising, prints for continuous projection, film- 
strips, transparencies, microfilm; treatments to 
preserve negatives, masters, color originals; film 
rejuvenation, including Peer-Renu for shrunken 
negatives and originals, scratch removal, rehu- 

midification, repairs and cleaning. 

Faciities: Processing equipment for protective 
and perservative treatments; film rejuvenation 
equipment; Maurer film shrinkage gauges; clean- 
ing and repair equipment; Bell & Howell hot 
splicers; Bell & Howell and DeVry projectors; 
film vault. 

SpeciaL Services: Distributition servicing for 
film libraries and t. v. shows on film, including 
insertion of commercials, shipments, inspection 
on return, repairs, cleaning and storage; break- 
down and packaging of filmstrips and commer- 
cials; placement of print orders and laboratory 
liaison. 

Rererences: Columbia Pictures Corp., Consoli- 
dated Television Sales, Family Films, Gross- 
Krasne, Inc., Guild Films Co., Loveton-Schubert 
Prods., McCann-Erickson, Inc., National Broad- 
casting Co., Stanley Warner Cinerama Prods., 
United 


grams, etc. 


Artists Corp., United Television Pro- 


Domestic LICENSEES 
Cuicaco: Atlas Film Corporation; Chicago Film 
Laboratory; Crescent Film Laboratories; Ideal 
Pictures Inc.; Wilding Picture Productions, Inc. 


Dattas: Southwest Film Laboratory. Dayton: 
Film Associates, Inc.; Wright-Patterson Air 
Force Base. Detroit: The Jam Handy Organi- 
zation. HoLLywoop: Acme Film Laboratories; 
Color Corporation of America; Columbia Pic- 
tures Corporation; Consolidated Film Industries; 
Hollywood 
Film Enterprises; Pathe Laboratories; Telefilm, 
Inc. Kansas Crry: The Calvin Company. New 
York: Cineque Colorfilm Laboratories; Con- 
solidated Film Industries; DeLuxe Laboratories; 
Fordel Film Laboratories; Pathe Laboratories. 


General Film Laboratories Corp.; 


PORTLAND: Sawyer’s, Inc. St. Paut: Reid H. 
Ray Film Industries. San Francisco: W. A. 
Palmer Films, Inc. Wasnincton, D. C.: Byron, 
Ine. 
Foreign LIcENSEES 

AusTRALIA: Cinecraft Pty. Ltd., Sydney. Bet- 
ciuM: Laboratories Cinematographiques, Brus- 
sels. CANADA: Peerless Laboratories, Toronto. 
ENGLAND: Peerless Film Processing Ltd., Lon- 
don; Denham Laboratories Ltd., Uxbridge. Hot- 
LAND: Profilti Filmfabriek, The Hague. Mexico: 
Cinematografica Vaporate Process S. A., Mexico 
City. SwirzeRLANb: Schwarz-Filmechnik, Berne, 
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FILM TREATMENT 













* * * 

Rapw Fim TecuniQvE, Inc. 

21 West 46th Street, New York 36 

Phone: JU 2-2446 
Date of Organization: 1939 
PRINCIPAL OFFICERS 
Jack Bernard, President 
Henry Lloyd, Secretary-Treasurer 
Larry Bernard, Director, Public Relations 

PriMary Services: Rapidweld, to remove 
scratches, oil, dirt, abrasions from used 16mm 
and 35mm originals, prints, negatives, koda- 
chromes, kinescopes, commercials, filmstrips, con- 
tinuous projection prints, microfilm and protect 
and preserve against future scratches. Rapid- 
treat, exclusive process to protect and retard new 
16mm and 35mm film from becoming scratched. 
Facitities: Specially-designed machinery, equip- 
ment and facilities engineered exclusively for the 
preservation, scratch-removal and rejuvenation of 
all kinds of 16m and 35mm films. All work done 
in our laboratories. 
SpeciaL Services: Annual film restoration and 
rejuvenation programs arranged for colleges, uni- 
versities, film libraries, and other users of audio- 
visuals. Servicing, cleaning, repairs, etc. for all 
other amateur and professional film users. 
Rererences: Commonwealth of Puerto Rico, 
NBC, CBS, ZIV Television. U. S. Army Signal 
Corps, U. S. Navy, Penn. Water & Power Co., 
Jam Handy Org., E. I. du Pont, Eastman Kodak, 
Pan American Airways, Portland Cement Co., 
Swank Motion Pictures, Sarra, Inc., Precision 
Film Laboratories, Teaching Film Custodians, 
Transfilm, Inc., The Calvin Co., General Electric 
Co., Bell Telephone, Wilding Pictures, and many 
others. 





STANDARD Fi_m Processinc CoMPANY 
723 Seventh Avenue, New York 19 
Phone: ClIrele 5-4997 
Date of Organization: 1932 
PrincipAL OFFICERS AND DEPARTMENT Heaps 
Albert Beck, Proprietor 
Morris Vogel, Supervisor 
Ben Rosen, Supervisor 
PRIMARY SERVICES: film treatment 
and cleaning, revitalizing, softening, inspection, 
repairing, shipping of motion picture films; 

16mm and 35mm color and b&w. 
Faciuties: All 
sery ices, 


SPECIAL SERVICES: 


Protective 


necessary equpment for our 


Protecto Film—a film pre- 
server. 

REFERENCES: Governer Television Attractions, 
Inc., Allied Artist Pictures Corp., Lippert Pic- 
tures, Inc., Unity Television Corp., Mercury 
Film Lab, Inc., Studio Films, Inc. 


VACUUMATE CORPORATION 
146 West 43rd Street, New York 36 
Phone: LOngacre 4-1886 
Date of Organization: 1947 
PRINCIPAL OFFICERS 
Lucile H. Fleck, President 
Samuel H. Bunchez, Treasurer 
Primary Services: Vacuumate: A film treatment 
for the preservation of film to prolong its life and 
give better projection. Film cleaning, repairs, etc., 
film cutting, canning, shipping, etc. “No-En” 
treatment for film used in repeater projection 


PRODUCTION SERVICES ¢ 1954 


mechanisms. 


Faciuities: All equipment to handle the storing, 


shipping, and physical distribution of film. 


SpeciaL Services: Complete physical handling 
of motion pictures and filmstrips, both outgoing 
and incoming, bookings handled, complete inven- 
tory controls, inspection, etc. TV commercials 
spooled, packed and shipped. 
REFERENCES: VacuuMATE Users: George W. 
Colburn Laboratory, Coronet Instructional Films, 
National Film Board of Canada, Sarra, Inc., So- 
ciety for Visual Education. Fi_m Hanpiinc Serv- 
ice: Young America Films, McGraw-Hill Book 
Co., Eastern Airlines, American Cyanamid Co., 
Women’s Christian Temperance Union, Life Film- 
strips, Inc. 

VACUUMATE LICENSEES 
Cuicaco: George W. Colburn Labs., Inc.; Coro- 
net Instructional Films, Inc.; Fischer Photo- 
graphic Labs.; Society for Visual Education, Inc. 
Detroit: General Film Lab., Inc. New York: 
Filmlab, Inc.; Manhattan Color Lab. Rateicu: 
National Film Service. SAN Francisco: Multi- 
chrome Labs. Wasnincton, D. C.: Capital Film 
National Lab. Orrawa: 
Crawley Films, Inc.; National Film Board. To- 
RONTO: Motion Picture Center. 


FILM HANDLING 


BARNETT INTERNATIONAL 
ForWARDERS, INc. 
723 Seventh Avenue, New York 19 
Phone: ClIrele 5-6080 
Cable: BArintFor 
Established 1887 
PRINCIPAL OFFICERS 
William Barnett, President 
Norman Barnett, Vice President & Secretary 
Alan Barnett, Treasurer 


Laboratories; Cine 


Primary Services: International shipping agents 
and custom house broker, specializing for the 
motion picture and TV industries. 

Faciuities: Shipping rooms for export packing of 
film, equipment and accessories. Vaults. Airport 
office at Idlewild. Hollywood office. 

SPecIAL Services: Experienced and all inclusive 
service available for specialized needs of motion 
picture and TV industries. “Worldwide” network 
of agents. 

RerereNces: Metro Goldwyn Mayer, Levitan 
Manufacturing Co., March of Time, J. Walter 
Thompson, Victor Animatograph Corp., William 
Morris Agency, Transfilm Ine. 

Bonpep Fitm Storace Co., Inc. 
630 Ninth Avenue, New York 36 
Phone: JU 6-1030 
904 North LaCienega Blvd., Los Angeles 
Phone: CR: 4-5847 
Cable: New York 1-4254; Bev. Hills 7682 
Date of Organization: 1928 
PRincipaAL Orricers AND Department Heaps 
Chester M. Ross, President 
Emanuel Kandel, Vice President 
Don McClure, General Sales Manager 
Stanley Halperin, Vice President (Calif.) 
Primary Services: Film shipping, inspection, 
routing and scheduling. Film storage. Consolidat- 

ing film shipping for t. v. film stations. 

FaciLities: Film depots and warehouses in Los 
Angeles and New York to perform all services. 
Rererences: Available upon request. 








Congratulations 
to these winners of 1954 awards: 


CATE AND McGLONE 

In the Beginning 

World in a Week—California 
CHURCHILL-WEXLER FILM 
PRODUCTIONS 

Wonders of Plant Growth 

ul onders of the Desert 
ERNEST KLEINBERG 

Arts and Crafts of the 

Southwest Indians 


NEW WORLD PRODUCTIONS 
The Fossil Story 


KING HORTON PRODUCTIONS 
Mrs. Hazard's House 


UNITED PRODUCTIONS OF 
AMERICA 
Look Who's Drivme 


SOUND BY 


A el RECORDERS 
6757 HOLLYWOOD BLVD. 
HOLLYWOOD 28, CALIFORNIA 

















GEO. W. COLBURN LABORATORY INC. 


164 NORTH WACHER ORIVE*CHICAGO 6 


TELEPHONE STATE 27316 


16mm 
SERVICES 




















CATE & McGLONE 


Films for Industry 


The Mark of 
Excellence in 


Commercial Films 


HOLLYWOOD 28, CALIFORNIA 


1521 CROSS ROADS OF THE WORLD 
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STOCK LIBRARIES 


Libraries Offering B&W & Color Footage 


ApvANCE Fiim Lipraries 
729 Seventh Avenue, New York 
Firm Crassic EXCHANGE 
1611 N. LaBrea Avenue, Hollywood 28 
Phone: HO 7-4255 
Date of Organization: 


Charles H. 


PRIMARY SERVICES: 


1919 
Tarbox, Owner 

Very large library of early 
movie material from first films made by Thomas 
\. Edison in 1895 down to the last pictures made 
in 1929 with the 
able include Valentino, 
Sennett Bathing Girls, 


and topical subjects such as 


Stars avail- 
Kops, Mack 
documentary 


McKinley, Billy 


advent of sound. 
Keystone 
and early 


Sunday, ete. 


of our subjects in 


WOW, WAAM, 


REFERENCES: Cinerama uses 3 


their prologue, also WNBQ, 


Phileo, ete. 


Fitms or THE NATIONS 
Distrisutors, INc. 
62 West 45th Street, New York 36 
Phone: MUrray Hill 2-0040 
Date of Organization: 1946 
PrincipaAL Orricers AND DepartMeNntT Heaps 
Maurice T. Groen, President 
Ronald T. Groen, Stock Shot Manager 
Charles Getts, Chief Librarian 
Supply stock shots, 
in 16mm 


PRIMARY SERVICES: 16mm 
or 35mm, b/w 
color sto« k shots. 


of foreigm, domestic, 


and color. Specialize 
Over 5.000.000 feet 


industrial and human inter- 


available 


est footage. 


FACILITIES: Among other equipment, complete 
projection facilities for screening stock shots. 
SpeciaL Services: No charge for stock shots on 
“Preview.” 

REFERENCES: | S. Signal Corps. RKO-Pathe, 
Robert Montgomery Presents (TV). Philco Play- 


house (TV). N. W. Aver, General Motors, Arrow 


Productions, J. Walter Thompson and others. 


Lioyps Firm Liprary 


729 Seventh Avenue, New York 19 


NBC Fiim Liprary 
A service of the NBC Film Division 
105 East 106th Street, New York 29 
Clrele 7-8300, 8438 
PRINCIPAL OFFICERS 
Theodore H. Markovic, 
Frank Kelly, Film Librarian, Charge of Sales 
Primary Services: Stock shot library of 30,- 
000,000 feet of minutely cross-indexed film. 


Phone: 


Supervisor 


Factuities: Extensive files, editing rooms, stor- 
age vaults, 
About 10,000,000 of “March 


film library footage included in avail- 


SPECIAL SERVICES: 
of Time” 
able stock. 
Rererences: WNBT, U.S. 
ice; Thomas Craven Productions; 
films, Inc. (“The Adventures of the 


Cornwall Productions. 


Information Serv- 
Federal Tele- 
Falcon”) : 


Srock SuHors UNLIMITED 
1600 Broadway, New York 


TO THE GREATEST 
NAMES IN THE 
UPPER MIDWEST 


General Mills, Inc., Hamm Brewing Co., 
The Farmhand Co., Minnesota & On- 
tario Paper Co., J. R. Watkins Co., and 


many others. 





SR Wh SEE ASS Se 


STA 


COMPLETE PRODUCTION FACILITIES 


¢ Motion Pictures 
¢ Slide Films 
¢ TV Commercials 


3500 sq. ft. Sound Stage 


EMPIRE 


PHOTOSOUND INC. 


1920 Lyndale Ave. So. 
Minneapolis 5, Minn. 








we cradle _ 
the quality 
you photograph! 


WITH OUR PERSONALIZED 16 MM LAB AND 
SOUND RECORDING SERVICE 


What you've always hoped 
for—excellent film processing and 
printing from edge numbered 
work prints to special effects, by 


expert craftsmen at sensible prices. 


write today for detailed description 
of our services and prices. 


FISCHER 
PHOTOGRAPHIC 
LABORATORIES 


1729 N. Mobile Ave., Chicago 39, ill. ME-7-5316 
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YOUR 
NEW EMPLOYEES 


With proper induction and job 
instruction they will be more 
effective, happier employees. This 
means less personnel turnover, 
better work faster, more efficiency 
and increased productivity. 


It’s up to your supervisors. It can 
be accomplished! 


Show your supervisors how with: 


“INDUCTION AND 

JOB INSTRUCTION” 
part of an outstanding sound slide 
program SUPERVISOR TRAINING 
ON HUMAN RELATIONS, which 
includes: 


@ “THE SUPERVISOR'S JOB” 


@ “INTERPRETING 
COMPANY POLICIES” 


@ “THE SUPERVISOR 
AS A REPRESENTATIVE 
OF MANAGEMENT" 


@ “HANDLING 
GRIEVANCES” 


@ “MAINTAINING 
, DISCIPLINE” 


@ “PROMOTIONS, 
TRANSFERS AND 
TRAINING FOR 
RESPONSIBILITY” 


@ “PROMOTING 
COOPERATION” 


You may obtain a preview 
without obligation. 


Write Dept. S for details. 





Rocket Pictures 


6108 SANTA MONICA BLVD. 









HOLLYWOOD 38, CALIFORNIA 
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SKILL, TECHNIQUES OF NATIONWIDE FILM LABORATORIES, 
SPECIAL SERVICE FIRMS ASSURE PROGRESS OF MEDIUM 





Business Screen Annual Service Review a Tribute to Recognized Leaders 


AST YEAR, a big manufacturer 
decided to introduce a new line 
with a full- 
Many months before 
the unveiling was to take place, a 


of merchandise big, 


scale movie. 
producer was called in, a team of 
script writers was put on the job 
and the project got smoothly under 
way. After the writers had cudgeled 
their brains for several weeks, a 
photography crew went to work 
shooting up of stock which 
piled up in the producer’s cutting 


room, and the editors went to work. 


cans 


Next came an era of revisions with 
the whole production staff sweating 
blood for the “final” four weeks. 
The picture was now about done: 
there was a whole week to go be- 
fore delivery. The producer could 
relax. All the film needed was an 
title 
sequence, a strip of animation to 


optical or two, an_ inspired 
point-up some of the technical busi- 


ness, some dramatic music, color 
correction and printing, and a dozen 
or so last minute odds and ends for 
the lab people—but 


otherwise the picture was ready to 


and service 


£0. 
They Get the RUSH 


People in the film services busi- 


ness have learned to expect this 
sort of situation—the writer, di- 
rector, photographer and _ editor 


often get weeks or months to do 
their jobs—the film man 
gets hours. It isn’t the way he would 
prefer to work, but the fact is—he 


does the work. he thrives on it, and 


services 


he does a bang-up job. 

and tele- 
vision movies are getting better all 
the time, and not a little of the credit 
for this belongs to the largely anon- 


Business, educational 


ymous service organizations (as far 
as the film viewer is concerned) who 
operate that way out of choice and 
who are content to be the producer's 
good right arm. 


Lab: a Science Definition 


Largest, in facilities and man- 
power, of the film service organiza- 
tions are the laboratories. The word 
laboratory, in this respect, can be 
used not only in its customary sense 
in the film industry, but also in its 
dictionary sense—a place devoted 
to experimental study in science. 
Most of the larger film laboratories 
have departments or individuals who 
spend a good deal of their time on 
the almost abstract study of the 
film They 


science of processing. 


1954 


have experimental rooms, machine 
shops and chemical analysts. How 
they don’t 
much 


about these 
what shows up 


ever, boast 
things very 
on the screen is the important thing, 
and how these results are attained 
is usually a very competitive secret. 
No one seems to be inclined to spoil 
this healthy 
technical improvements can’t be kept 
in the dark and 
spread throughout the trade, but 
each lab is always seeking that “head 
start” that will keep it in advance 


situation. To be sure, 


very long soon 


of the industry. 


Color Is a Key Interest 


In the laboratory business, new 
ways of putting good color on the 
screen is the main interest of the 
back-room experimenters. Some are 
proud of the latest 16mm positive 
reductions from 35mm negative ma- 
terials; some have pioneered in 
making good quality neg-pos opti- 
cals not only possible, but reasonably 
priced; others have specialized in 
TV. kines, or lightning-fast 
color service. What is particularly 
impressive in talking to laboratory 
men is the dedication to service you 
find in their whole attitude towards 


the film industry. Right now, busi- 


color 


ness has expanded many fold over 
the past five years. Some labs are 
working three 8-hour shifts daily, 
and almost any of them will go to 
great lengths to deliver the goods 
on time. For one thing is sure—a 
customer is a treasured item in this 
business, and no lab wants to let 


him get away. 
Progress in Group Action 


During the past year, many of 
the laboratories have joined into an 
Association of Cinema Laboratories, 
but progress in this is little beyond 
the formative stage. Most useful, at 
present, is the Motion Picture Credit 
Group of the National Association 
of Credit Men. The latter organiza- 
tion has done wonders to halt the 
“broom closet” producers who have 
preyed upon laboratories for years. 
Which is not to imply that labs 
frown on small accounts—one and 
all, they welcome them with open 
arms and nurse them tenderly—i/ 
they don’t skip out on a long-over 
due invoice. 

Despite the fact that lab people 
seem to specialize in doing the “im 
possible-——yesterday” they have good 
cause to bemoan the fact that this 
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SALESMEN 
HAVE TO KNOW WHAT 
THEY ARE SELLING 


No one will deny that. Product 
information is their ammunition. 


They have to have it. 


BUT . . . to do an effective job 
of selling, they have to tell the 
product story in terms of bene- 
fits to their customers. They 
have to know how to sell 


people. 


Show your salesman the atti- 
tudes and techniques that sell 
people. 


Show them with: 


“CREATIVE SELLING” 


part of the outstandingly suc- 
cessful sound slide program... 
AGGRESSIVE SELLING 


You may obtain a preview 


without obligation. 
Write for details. 





Rocket Pictures 
INC. 


6108 SANTA MONICA BLVD. 


HOLLYWOOD 38, CALIFORNIA 
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(CONTINUED FROM PRECEDING PAGE) 
is too often expec ted of them. Color 
printing, especially, is not a case of 
“punch the middle button down 

and the film comes out here.” Color 
printing takes as much skill as that 
of any cinematographer setting his 
lens diaphragm. It takes time, con 
sideration—and lab men are unani 
mous that good as their work now 
is--the more time they have to push 
the “right button” —th 
or density filter—at the 


right color 
time, the 
more often the “perfect” print will 
result 
Lab Equipment Makers 
Contribute New Techniques 

® What of the manufacturers who 
supply the labs? One is pre-eminent 
ind has been for decades, but all 
the labs seem to agree that none ol 
the manufacturers have an interior 


a spark of 


genius, gain a significant advantage, 


product amd sore by 


from time to time, that can be ex 
ploited 

While color seems to be a pre 
dominant interest with many labs, 
black and white film is an impor 
tant part of their bread and butter 
And the labs have not stood still 
in this respect 

One big lab has doubled its ca 
pacity to handle b/w in the past 
year, and has instituted 28 new im 
provements on its old methods 
which were said to be leading the 
industry at the time. A specialized 
reversal film operation has tripled 
its capacity and is bursting at the 
seams 


New, faster stocks, 


and spray prot 


higher devel 
oping temperatures 
essing for the same quality outpul 


have tremendously increased the 
labs’ capacity for quick, quality T\ 
service. What the b/w departments 
of many labs have accomplished is 
“Musi 

service,” 


Another 


ized in improved printing of sound 


Hall quality in one hour 


laboratory has special 
tracks, eliminating multi-generation 


techniques lo provide electroni 
printing on prints for optical sound 
from magnetic originals 
Film Care & Treatment 
Now an Important Business 
* To keep films in good condition, 


a big business has grown up in 


BUSINESS SCREEN REVIEWS SPECIAL SERVICE FIELD: 


treating them to prevent damage 
from hard usage or climate And 
hen valuable films do look worse 
for wear, other film laboratories aré 
set up to put them back into top 
shape again 
Today's Music on Film 
Far Cry from Trite Past 
* A decade ago, business films wer: 
notable for one defect—every time 
i certain type of sequence came on 
the screen you could bet that the 
same musical background would be 
heard People who saw a lot of films 
would sometimes go about whistling 
The Waltz of the Grinding Ma 
chines” or “Jigs and Fixtures.” No 


hody ever heard the tunes anywhere 


| 


else, but they got endless mileage 
in commercial films 

Those days, happily, have long 
departed. A million or more feet 
of new music on film is available to 
producers in 1954, and the art of 
scoring films has improved immeas- 
urably. The 
will be scored so carefully that the 


music 


modern business film 
would seem to have been 
specifically written for the film. Old 
methods of laying on music helter 
“A & B roll” 


type of unrelated dissolves, has be- 


skelter, almost in an 


come more and more rare. 
New York is the headquarters for 
film music, and producers from all 


over the country send in their films 


THE FINEST 


oF \ od 
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to be scored. Some arrive with no 
other instructions than just “Put 
some music on this;” others are sent 
with general instructions about what 
the producer thinks he wants; some 
are sent with very exact, scene by 
scene breakdowns of what seems to 
be required. It has not even been 
unknown for a producer to get on 
the phone and explain what he 
wants in terms of hummed “Ta Ta 
Tums.” However it comes in, the 
film is studied carefully by techni- 
cians who have grown up in the 
trade and have learned to avoid 
Many film music 
firms can arrange for the out-of- 


the stereotype. 


town producer not only music scor- 
ing, but can do a one-stop service 
in providing narration, sound ef- 
fects and re-recording. 


Optical Effects, Film Art 
Make Specific Contributions 
* A very important service to film 
producers are the firms which spe- 
cialize in effects, animation, art. in- 
serts and special photography. These 
range from small one-man opera 
tions doing just one phase of highly 
specialized film work to the large 
effects companies with dozens of em- 
ployees and enough equipment to 
tackle almost any kind of job, from 
a simple title to thousands of feet 

of full animation. 

The art, animation and effects 
companies are non-competitive to 
the producer, and in actuality, are 
sel up to operate as a department 
in the producer's own business. 

Whatever job there Is to be done, 
there is some sort of service com 
pany to do it. One producer esti 
mated, the other day, that if he 
had to do the whole 
himself, he’d need another 50 peo 


production, 


ple on his payroll, and they couldn't 
do the job half as well as his loyal 
and silent partners—the film service 


companies. i 


Inspect-O-Film Editor Checks 
Film Quality While Editing 
* Among the new audio-visual ma- 
chines unveiled at the recent NAVA 
convention in Chicago was a l6mm 
film editor which inspects film qual- 
ity while editing the strip. 
Inspect-O-Film Editor Model K. 
manufactured by the Harwald Co.. 
Inc., Evanston, Ill, is equipped to 
eliminate projection failure caused 
by defective film and to simplify the 
checking of sound and visual con- 
iinuity while film is being edited. 
The Model K is capable of for- 
ward film speeds ranging from 36 
feet per minute to 600 feet pet 
minute. During the editing process, 
film can be moved either forward 
or backward. A feed reel and take- 
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up reel simplify the addition or re- 
moval of special insert matter such 
as commercials. Speed and film 
movement are controlled through a 
series of panel switches. 

The checks each 
splice in the film after editing, auto- 
matically times the program. Films 
come off the machine heads up— 
ready for projection. 

Its dual function is calculated to 
take the heat off film distributors 
and television station crews at pro- 
jection time. 

. + . 
Bell & Howell Reduces Price 
of 35mm CinemaScope Lenses 
* Effective August 1, the price of 
Bell & Howell Company’s 35mm 
CinemaScope projection lenses for 
theatres is reduced to $1,095 a pair. 

A. H. Bolt, director of sales, com- 


new machine 


mented, “Increased sales by dealers 
have made possible a number of 
manufacturing We're 


passing these savings along to our 
” 


economies. 


customers. 
Renovex, Non-Toxic Film Wash 
Marketed by Neumade Products 
* Renovex, a new non-toxic 
cleaning solution which 
used 


film 
“can be 
anywhere,” has been an- 
nounced by Oscar F. Neu, president 
of Neumade Products Corporation, 
New York City. 

Offered to processors and users 
at a price comparable to that of 
conventional solutions of this type, 
without the 
usual precautions regarding ventila- 
The 


fumes are harmless and non-inflam- 


Renovex can be used 


tion or exhaust equipment. 
mable. 

The result of four years research 
and development, the new formula 
is said to remove dust, dirt, grime, 
oil and fingermarks and to dry im- 
mediately, leaving no residue. By 
waxing and polishing the film sur- 
faces, it protects the emulsion to 
insure smooth projection. 

An illustrated brochure describ- 
ing Renovex is available from the 


Score your next 
picture at 


Langlois Filmusie, Ine. 


619 WEST 54TH STREET 
NEW YORK 14, N. Y. 
JUdson 6-4155 


6060 SUNSET BLVD. 
HOLLYWOOD, CALIF. 
Hollywood 4-4687 


in Canada: S. W. Caldwell, Ltd, 447 Jarvis St., Torente 
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company at 330 West 42nd Street, 
New York City, N. Y. 

* * >. 
Economical Reversal Color Film 
Announced by McGregor Products 
* Motion picture producers looking 
for an inexpensive reversal color 
film suitable for original projection 
and duplicating multiple release 
prints may find it in new 16mm 
stock introduced by 
Products Company. 


McGregor 


McGregor claims softer color ren- 
dition than ordinary amateur color 
films. The new raw stock has been 
successfully tested in commercial 
and medical use giving “exceptional 
reproduction of the tone gradations 
of the original subject.” 

Described as screenless and prac- 
itcally grainless, the new film is of 
the subtractive type with dyes added 
during selective reversal processing. 
The film is coated on a tri-acetate 
safety base and is made in both day- 
light and tungsten emulsions. 

Exposure indices are A.S.A. 10 
for daylight and A.S.A. 15 for 
tungsten. Tungsten film is balanced 
at 3400 degrees Kelvin lighting. 
Emulsions are standardized so color 
correction filters are not required 
for ordinary use. Regular color and 
conversion filters can be used with 
McGregor. 

Professional film is available in 
100-foot daylight loading spools 
with perforations for silent or single 
system sound cameras. Every roll 
is guaranteed against defects in 
manufacture or damage or loss in 
processing. 

The 16mm professional type film 
is priced at $6.90 for 100-foot rolls. 
This includes federal exise tax and 
processing. Film is available from 
the Professional Sales Department, 
McGregor Products Company, 16 
State Street, Rochester 14, N. Y. 

* * * 
Houston-Fearless Cradle Heads 
Bring Smoother Camera Operation 
* Smoother, effortless balancing, 
panning and tilting of 
studio 


and tv. cameras 


are made possible by 
Cradle Heads 
this month 


by Housten-Fearless 


two new 


announced 


Corp., Los Angeles and 
available from dealers. 

Tilting or 
the Cradle 


panning, 
Head 


on precision ball bear- 


rides 


ings Drag adjustment is 
the 
pan. They are available 


also provided on 
in two models, one for 
monochrome 
cameras, the 
other for RCA color tv. 


standard 


television 
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CHELMSFORD 
MASSACHUSETTS 


“To Conserve Our Heritage’’ (Minneapolis-Moline Co.) 
First Award -——1954 Boston Film Festival 
Medal Award—freedoms Foundation 


* + * 


‘Boston: City of Yesterday and Tomorrow"’ 
1954 Boston Film Festival 
1954 Cleveland Film Festival 
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Larry Durkin (left at 
ted nqgratulate 
jent of MI } ju 
154 Natior Award 


Judd L. Pollock 


David Burke to Manage G. E. 
Public Relations Film Services 
* David W. Burke has been ap 
pointed manager of audio-visual 
electric 


Relations 


services in General Com 


pany's Public Services 
Division. 

He succeeds H. Lee Nicol, who 
had been assigned to the Company's 
Engineering Services Division. In 
his new capacity, Burke will be re- 
sponsible for all radio and television 


programs sponsored by G. 


b's per 
division 

Burke joined the General Eleetris 
1941 on the business 


training course, serving in the gen 


Company in 


eral office accounting department. In 
1953, he was named supervisor of 
progranis, 

While in visual education, Burke 
had charge of 


motion pictures, 


staged conferences, sales meetings 
and traveling road shows. He co 
ordinated motion picture projects 
for the Apparatus Sales Division. 

Films supervised by Burke have 
proved prize winners, Among thos 
receiving acclaim were Pipeline to 
the Clouds, and Power, 
Out of Darkness, Lighting Masters 
and A Chance to Play. 


Awards 


Freedom 


included — recognition 
from the Milan International Fair, 
the Edinburgh Film Festival, Look 
Magazine, the Film 
Boston and the National 
Visual Presentation Association. 

Paui L. Field to Sound Masters 

* Harnotp EF. Wonpset, president 
of Sound Masters, Inc. New York, 


announces the appointment of Paut 


Council ol 
(,reater 


L.. Frenp as director of television. 
Mr. Field was formerly with Roas 
Rev, Ine. 


previous to that 


as a wriler-producer, and 
assistant director 
of motion pictures for Remington 
Rand, Inc., and in the Radio & TV 
department of Dancer-Fitzgerald 


Sample, Ine, 


, f People ") 
/ 










Fletcher and Cinesound, Toronto 
Form New Canadian Film Studio 


* A new Canadian film studio was 
Howard D. 
manager of 


formed recently when 
bletcher, producer 
Photo-Facts 


joined with Cinesound Limited of 


Limited, Toronto, 
that city in the production of mo- 
tion pictures, sound slidefilms, tele 
vision films and other visual media. 
Appointed a vice-president, 
Fletcher will also act as executive 
producer. 
Cinesound maintains photo- 


graphic and laboratory facilities, 


including a newly completed 40 
50 sound stage at 553 Rogers Road, 


loronto. 


bo malkalPiclures 


JOTES AND COMMENT ON EXECUTIVE STAFF 


APPOINTMENTS 


Ken Marthey to Transfilm, N. Y. 
as a Film Production Supervisor 


* Ken Marruey has joined TRANs- 
FILM INCORPORATED as a produc- 
tion supervisor on business and 
television commercial films. He has 
spent 14 years in the motion picture 
business and was also an assistant 
art director at the BBDO adver- 
tising agency. 

In 1953, he was awarded the 
Robert Flaherty Award for his work 
on the U.S. Department of State 
film, And Now, Miguel, which was 
used overseas by the U.S. Informa- 
tion Service. During the war, he 
was in charge of the Film Strip 
Photo Division of the U.S. Army. 
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Skilfully demonstrated for you on 
any print by our Tri-Art color 
specialists. 

Your Assurance of Better Prints to 
Help You Sell More Merchandise. 


* 35 mm color release prints 

* Kodachrome printing 
16 mm Kodachrome enlarged to 
35 mm color 

35 mm filmstrips 
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Rotary International \eaders Prentiss Rowe 
: and Charles 


t above f San Frar 


Dyer, of Chicag 


eaaquarte 
are aiding Jerry Fairbanks (cente f 
juct of Rotary’s 50th Anniversary film 
The Great Adventure w in produ 
st Fairbank H yw | tud 


Two Join Robert Lawrence to Form 
Grantray Animation, Inc. Studio 

* Grant Simmons. Ray Patterson 
and Robert Lawrence Productions. 
Inc., have formed a new corpora- 
GRANTRAY ANIMATION, INC. 


to produce animated television film 


tion, 


commercials and theatrical shorts 
in Hollywood. 
Ray Patterson and Grant Sim- 


mons have been in the animation 


business for twenty years. Both 
were formerly with Walt Disney 
and later with M.G.M. cartoon 


studios. Operating as a partnership 
for the past two years, Simmons 
and Patterson have been producing 
television animated commercials 
and writing and directing theatrical 
cartoons. 


Robert 


Inc. is one of the leading producers 


Lawrence Productions. 
of television film commercials, with 
studios in New York. 

a. e " 
Triad Productions, Inc., Elects 
George Kent as Vice President 
* Georce Kent has been elected 
vice president and executive pro- 
ducer of Trap Propuctions, INc.. 
New Hope, Pennsylvania, at a re- 
cent directors’ meeting of that com- 
pany. 

Mr. Kent is an alumnus of Yale 
University and formerly was em- 
ployed as technical assistant to the 
vice president, sales and engineer- 
ing, at the U.S. Gauge Division, 
American Machines and Metals, 
Inc. While with this division, he 
served as liaison engineer at Wright 
Patterson Air Force Base, Ohio. 

Triad is engaged in the produc- 
tion of motion pictures for industry, 
education and television. 

ca a o 
Florez, Inc. Announces Posts 
of John Kleene, Ernest D. Nathan 
* Two appointments to planning 
and sales positions at FLorez, INC., 
Detroit, have been announced. 

Joun K. KLEENE has been named 
Director of Planning and Creative 


Services. Ernest D. NATHAN has 
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been named Group Supervisor of 
Client Service. 

Kleene has been in business train- 
ing and promotion work with Florez 
for the past eight years. He has 
served the automotive, petroleum, 
appliance, farm equipment and 
other industries as writer, program 
planner, account and editorial ex- 
ecutive. He will be responsible for 
the quality of all creative work done 
by the Company’s various industrial 
divisions. 

Nathan has served Caravel Films, 


Inc.. New York and Visual Methods, 





E. D. Nathan eu join 


Florez 


Inc. of Akron, Ohio. He was sales 
promotion manager of B. F. Good- 
rich Company’s tire division for 17 
years. Nathan will maintain branch 
office Akron. 


representative for 


facilities in acting 
as midwestern 


Florez. 


Lessig Directs Technical Adv. 

for Al Paul Lefton Company 

* Linwoop G. Lessic, formerly with 
J. Walter Thompson Company, has 
joined the New York office of the 
At Paut Lerron Company, INc., 
A dver- 
tising. Mr. Lessig’s background in- 


as Director of Technical 


cludes fourteen years in the engi- 
neering, advertising and sales de- 
partments of the RCA-Tube Divi- 


s10n. 


New Offices in Texas, California 
Announced by Dynamic Films, Inc. 


* Dynamic Fiims, INc., has opened 
two new offices, in Texas and in 
California. The Texas office is lo- 
cated in Houston at 2235 Welch and 
will be headed by Mrs. BARBARA 
ATTWELL, who has long been asso- 
ciated with films and has been a 
feature writer specializing in the 
industrial and medical fields. 

The California office is located at 
8272 Sunset Boulevard. Hollywood. 
and is headed by Georce ZucKeER, 
brother to Dynamic’s board chair- 
man, Nathan Zucker. Mr. Zucker 
was for many years with Twentieth 
Century Fox as a production execu- 
tive. Both the new officés will be 
sales offices with all production still 
handled out of the New York 
studios. 

Currently, Dynamic crews are 
covering the nation in a variety of 
film activities including a promo- 
tion film for the Upholstery Leather 
Group, a new-product promotional 
film for the Commercial Solvents 
Corporation, a series of political 
education films, a regional docu- 
mentary for the Ford Motor Com- 
pany, a point-of-sale demonstration 
film for Comfy Manufacturing 
Company and Sears Roebuck and 
Company, a training film for the 
U.S. Navy, a group of TV com- 
mercials and two TV program series 
for fall release. Shooting is cur- 
rently taking place in New Jersey, 
Indiana, Pennsylvania, Maryland, 
Illinois, and the New York studios. 


* * * 


Briefs on Picture Personalities: 

* West Coasters Ray WoLrr and 
MacDonaLp MAcPHERSON through 
Chicago on Eastern assignments in 
weeks; Tep CaTe and Ep 
McGLone completing United Air- 
Atlantic 
during pleasant 


recent 


seaboard 
August weather: 
CHARLES “CaP’ 
Chicago 


lines’ pictorial 


writer-producer F 
PALMER visitor 
this month; JoHN SUTHERLAND a 
recent and proud papa in Manhattan 
last month. Modern’s Dick Houcu 


another 


vacationing 
August. 


in Canada during 





COLOR SLIDEFILMS 


FOR INDUSTRY 


COLOR FILMSTRIPS 


FOR EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have produced over 450 color films. If you have a production problem, 
contact Henry Clay Gipson, President . . . 


FILMFAX PRODUCTIONS, 10 E. 43, N.Y. 17, N.Y. 
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DISTANCE is no obstacle to 
securing DISTINCTIVE Type Titles 


Through long, successful experience in handling the requirements 
of out-of-town clients, Knight Studio can serve you well regardless 
of location. Many of our large accounts are firms in widely sepa- 
rated cities—often many miles from Chicago— but close in terms 
of modern transportation and air mail. 


Careful attention to mail orders, the ability to interpret your re- 
quirements and the most modern facilities for producing those 
requirements all contribute to the production of better titles for 
our out-of-town accounts. And—we also give the same depend- 
able service to our clients here at home. 


Give us an opportunity to prove how Knight Studio can serve 
you intelligently and economically—regardless of your location. 
KN| HT TUDIO i159 E. CHICAGO AVE. 

CHICAGO 11, ILLINOIS 


Duplicate Negatives 


New equipment and techniques developed during the 

past year by ¢ inema Research assure quality Eastman 

jand Arisco color duplicate negatives. Write for prices 
and delivery schedules 








Apple growth fror 
fruit ‘ recorded 
thud of r 

tate 


(CONTINUED FROM PAGE 42) 
duty interrupted the dance rehearsal 
for two. 

The dancing primroses signalled 
Oit’s entry into the agenda of big 
time productions that he 
today. 


Driving into his neat three and 
one-half acres amid the length of 
forest, field and garden that lays 
north of Chicago, you are unaware 
that one of America’s most modern 
and significant motion picture en 
terprises is at work. 

Struck with fragrance, you ad 
mire the stunning and various or 
chard, the soft lawn, the immaculate 
border of day lilies and gentian. 
You tell yourself this is a purely 
domestic garden with Mrs. Ott a 
cordial kind of “Mary” tending 
“silver bells and cockle shells and 
pretty maids all in a row.” A tan 
toe-haired Ott named Henry and a 
tiny brown pup playing on the lawn 
cinch the home vision. 

Nor do you at once conceive that 
the chap riding up the driveway on 
a red bicycle is John Nash Ott, Jr., 
preeminent time-lapse motion pic 
ture producer. 

As he greets you, something boy 
ish in his face makes the bicycle 
seem correct, He reports, more like 
a 46-year-old, that the bike is easier 
on his arthritis. 

Following his two-wheel tour of 
inspection, you realize you are with 
a practical scientist. As you move to 
his inspection stops, you discover 
that the pretty, quiet suburban scene 
actually is a film studio lot in full 
production. A boy's branch of apple 
kitchen clock have 
grown into John Ott Pictures, Inc. 

The over 350 varieties of trees 


blossoms and 


and shrubs brought from near and 
afar, the stately strong 
oaks, bountiful apple trees are the 


spruces, 


timber of a new kind of theatre; 
the colorful lacework border lit with 
lilies forms a showcase premiere. 
All about you is the rare cast with 
which Ott produces public educa- 
tional documentaries for numerous 
large companies, creates sequences 
for Walt Disney's nature films, rolls 
out endless miles of film consumed 
by four NBC network shows. 


Since 1951, video fans have been 


John Ott's Cameras Record Miracles of Growth 


abiding Ott’s advice on “How Does 
Your Garden Grow,” a share-spon- 
sored package show. He also brings 
his time-studies to NBC’s “Out on 
and “Today.” 


The half million dollars worth of 


the Farm,” “Home” 
complex photo-electronic equipment 
which converts this plantation into 
a movie plant is tucked away in a 
small gate house, the basement of 
Ott’s home and a curious box-like 
greenhouse obscured by the bushes 
and trees. 
“Location shots” are made in 4 
by 4 by 6 white coops mounted on 
scaffolding next to select trees. Ott 
climbs a ladder and opens a coop 
door. Inside air fans, lights and 
lenses are trained on a branch of 
apple blossoms growing from an 
adjacent tree. This is a three-year 
vigil. These blossoms will emote in 


i new Disney film, Secrets o} Life. 


In the gate house is recording 
equipment and a replica of Ott’s TV 
set. Here record Ott’s 
narration, take publicity stills of 
leafy celebrities, synchronize, edit. 

Ott’s original green- 
house and the recently completed 


crewmen 


basement 


annex in the back garden are his 
main film studios. The basement 
studio has been steadily improved 
as a prototype for the new structure. 

Both on Ott’s 
newer pattern for time lapse mass 
production: reversing the 
stage track arrangement earlier used 


studios operate 


cross 


to move the primrose pots, the 
cameras now ride the cable cars. 
The mounted travel on 
parallel rows of tracks which run 


toward the stage front of flowers. 


cameras 


The robot-operated cameras inch 
along these tracks on electro-syn- 
chronized schedules. 


scratch removal 


Is OUR ONLY BUSINESS! 


We pioneered in the business of restoring scratched and 


damaged film. We believe this is an important service to 


you. It is our only specialty. 


Our exclusive RAPIDWELD process chemically recon- 


ditions film so that imperfections like scratches, ‘rain’, 


oil-stains and brittleness disappear 


lease on life 4 


your film gets a new 


Our customers tell us it’s magic, and we are grateful for 


their flattering letters. But, above all, we are proud that 


our work has earned their continued confidence. They 


know that each shipment of precious originals, negatives 


and prints will receive our meticulous treatment and 


expert care at surprisingly low cost. 


Business Screen readers are among our best customers, 


some old friends, some new. To list only a few 


: Aetna 


Life, Bell Telephone, Am. Medical Assn., Nat. Audubon 
Soc., NBC-TV, CBS-TV, ABC-TV, Ziv TV, Alcoa, Am. 
Can, Am. Cyanamid, Ford Motor, Gen. Electric, IBM, 
Pan Am. Airways, United Airlines, E. I. duPont, U. S. 


Steel, Penn. Water & Power, Swift, 


Ansco, Eastman 


Kodak, George W. Colburn Lab., Ace Film Lab., Caravel 


Films, Color Service, Jam Handy Org., Mecca Film Lab., 


Precision Film Lab., Sarra, Transfilm, Warner Bros., 


United 


Artists, Paramount. 


16 and 35 mm 
ORIGINALS « NEGATIVES e KODACHROMES ¢ PRINTS 


RAPID FILM TECHNIQUE, INC, 


established 1939 


21 West 46th Street ¢ New York 36, N. Y. ¢ Jl 


2-2446 
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Each cable car camera dollies 
automatically to time-lapse dis- 
tances, each lens is poised at the 
right elevation for its subject. 
These cameras run for weeks with- 
out attention. A clock motor on the 
rear of each small cable car turns a 
fine-threaded shaft in one revolution 
an hour. The shaft 
camera—thus the 


elevates the 
camera grows 
with its green subject. The tilting 
rate adjusts to the rate of plant 
growth. As the bud goes into its 
big scene, the camera glides in for 
a closeup. 

In both studios these devices are 
powered by panels of electronic con- 
trols ruled by time and thermometer 
clocks and supplementary timing 
units. A voltage control transformer 
governs the light. In support are 
relay switches, circuit breakers, 
power supplies, an air compressor. 
\ pneumatic damper operates shut- 
ters to admit light for growth and 
to close it out during filming time 
in favor of the total and uniform 
saturation of floodlights. 

The equipment is so automatic 
that for an looks too 
simple: cameras buzzing like punc- 
tual bees, photo-sampling the lush 
cultures; busy bee-tender Ott col- 
lecting his reels of visual honey. 


instant it 


The new outer greenhouse studio 
is a uniquely engineered labora- 
tory built by Herman A. Schubert, 
a craftsman tool maker, to incorpo- 
rate the latest of Ott’s techniques. 
This high, angular aluminum and 
plastic fabricated building is evenly 
air conditioned from a deep well 
system which irrigates and cools 
Ott’s entire establishment. Its shut- 
tered walls and inclined roof of 
shutters operate by sunvalve to fol- 
low the sun. Its row of plants face 
a tall bridgework of lights and 
mobile cameras—often 25 of them. 

As you stand inside this compact 
arboretum of lights, lenses and 
switches, a click sets off the robot 
production: the shutters shatter the 
nursery stillness, snuffing out all 
sunlight. The green performers, 
blushing in a sudden rush of artifi- 
cial light, make their gentle one- 
frame gestures for the electrically 
alerted cameras. The clock signals 
“cut!” The floods are doused. The 
greenhouse shutters open again. 

Such exposures may occur once 
every two minutes for fast opening 
plants or once an hour for lazy 
flowers. Ott carries the diverse rates 
of opening in his head. 

On this crowded 10-foot green- 
house stage is no single pantomime. 
Each of the budding thespians are 
doing life-cycle soliloquies for sepa- 
rate films. The corn and peas act for 
Green Giant Company; the toma- 
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Pollinating pumpkin flower in his time 
lapse stud Jlohn Ott prepares ¢ Filey 


life cycle of this familiar garden plant 

toes for Campbell Soup; blackber- 
ries and cherries have joined the 
Disney troupe and oats flourish for 
Quaker Oats. Wheat poses for the 
Santa Fe Railroad, zinnias curtsy 
for George Ball, Inc. 

An increasing amount of Ott’s 
time-lapse hours are spent filming 
sequences for educational docu- 
mentaries and for vital laboratory 
research. 

Careful lens study registered the 
rate and degrees of grass recovery 
resulting from different cuttings for 
Toro, a lawn mower manufacturer. 
Other photo-time data serves uni- 
versities, Encyclopaedia Britannica, 
the Association of American Rail- 
roads, paint and textile manufac- 
turers. 

Ott’s time-lapse machines prove 
photo detectives as they record the 
growths that endanger man—can- 
cer, tooth decay, bacterial food 
spoilage. A report was film-filed 
for Wright Bros. Greenhouses show- 
ing the reactions of tomato virus 
to changes in fertilization and light 
intensity. Microscopic cameras wait 
for a slowly torn piece of steel rail 
to crack and tell why. The Illinois 
Institute of Technology wants to 


know. 
Engineering progress goes on 
apace. Ott currently is testing a 


new Schubert-made camera mount 
model so agile and precise as to 
keep in focus the most picture-shy 
plant. This motorized mount has 
independent gears which allow it 
to go up, down, forward and re- 
verse, deftly enabling the camera 
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to assume and held any angle an 
unpredictable flower might demand. 

Twenty-one inch tube color tele- 
vision already is visible around the 
coaxial curve. To decorate this 
future Ott has a good-sized cache 
of radiant flowers on original Koda- 
chrome color negatives—the harvest 
of years. R.C.A. used some of these 
films to “sell” the Federal Com- 
munications Commission during the 
recent decisive hearings. 

History’s camera pans to funda- 
mentally similar men and objects 
Ott’s electronic photo greenhouse, 
with sunflowers and cabbages out- 
side awaiting their fame, stands 
catching the sunlight in the same 
time-telescoping way that Edison’s 
kinetoscopic “Black Maria” studio 
turned in a backyard in 1893. 

Says photo-scientist Ott, who 
speeds growth 50,000 times beyond 
its norm, who waits five years for 
apple blossoms to become photo- 


genic: “time-lapse use hasn’t 
scratched the surface.” R 


Delaware River Port Film Ready 

* Delaware River Port of Oppor- 
tunity, a 28-minute color docu- 
mentary on the function of the Dela- 
ware River Port, the 
largest fresh water port,” has been 
completed for the Port of Authority 
& New Jersey. 

Produced by Louis W. Kellman 
Productions, the film demonstrates 
the advantages of the great port, 
pointing to its role in the industrial 
expansion of the Delaware Valley. 


“world’s 








NEW & USED EQUIPMENT 


For Motion Picture & TV Film Production 
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Auricon-Pro Maurer 
Cinevoice Cine Special 
Filmo Bolex Eyemo with 
magazine & motor Arriflex 16 
Arriflex 35 all still cameras view 
cameras 
A BRAND-NEW, MODERN TRIPOD pre 


cision engineered and designed, ruggedly con 
structed for long and satisfactory service 








* SUPER-SMOOTH, { i frictio pan and tilt 
head 
# TELESCOPING, tw position tiset panhandle 
f sdjustability to your length requirements 
eft r right hand use; offset for greatest 
omfort and convenience 
* KNURLED smera-tightening knot externally 
perated by sngle years f fumble-free 
maximum tightening 
# PRECISION ENGINEERED positive pan & tilt 
cks for utmost in rigidity and safety. 


+ SUPERB, SEASONED, solid hardwood legs, fir 
shed for smooth, non-sticking telescoping «4 

+ REMOVABLE friction head for easy mounting 
on baby tripod or hi-hat 

4 SPRING-BALANCED HEAD, adjusted to your 


5 availiable at extra cost 





PREE: to first 100 buyer 
HEAVY DUTY FIBRE CARRYING CASE 











HEIGHT: 4!” to 75” 360 pan; 90° tilt 
FINEST WORKMANSHIP AND MATERIALS 


5 YEAR UNCONDITIONAL GUARANTEE 





LIST PRICE: $135.00 


FLORMAN & BABB 


70 West 45th Street, New York 19, N.Y. 


Phone: Murray Hill 2-2928 
Cable Address — FLORBABB, N.Y. 





The Magazine Business Film Users Depend Upon! 
Since 1938, BUSINESS SCREEN has served the key men who buy 
and use audio-visual programs and equipment Over 8,000 copies 
sold out on the last four issues! Annual subscription only $3.00, 


“Hallmark of Quality”... 


guaranteed 


act eptability 
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hallmark of quality in sponsored films” 


our scripts pays off . . 


709 ArLantic Bi 


“Script by Oeveste Granducci has come to be a 


so wrote the 


editor of Business Screen Magazine in the last issue. 
That’s high praise—and we like it. 


But the praise we like best is the constantly growing 
amount of repeat business we get from hard-to-convince 


film buyers. They’ve found that the quality of 


in results! 


You will, too. 
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Berndt-Bach Completes Auricon 
Camera Plant in Hollywood 

* Completion of a new plant at 6900 
Romaine Street, Hollywood 38, 
California, has been announced by 
Berndt-Bach, manufacturer 
and world-wide distributor of Auri- 
con lomm Sound-On-Film Cameras 


Ine.. 


and Equipment. 
The modern 


facilities were planned for efficient 


office and plant 
design, development and production 
of high-quality, precision motion 
picture cameras and kinescope re- 
cording equipment for the film and 
television industries. 

Spec ial facilities have been pro- 
vided for researc h and development 
of natural-color film equipment. 

* * . 
Mini-Music, Smallest Tape Reel 
Announced in Recording Field 
° A new 
tinuous tape reel is being marketed 
by TELEVISION ASSOCIATES oF IN 
DIANA, IND. 

Mini-Music, 


it termed, is intended for commer 


3-inch-in-diameter con- 


as the small reel unit 


cial application and home use, says 
the company, because of its sim 
plicity and low cost, 

Mini-Music has a playing time of 


three to 10 minutes, the equivalent 


of one to three records. It requires 
no adaptors, rewinding or special 
skills to operate, The user just puts 
it on the feed spindle, threads the 
tape, turns on the recorder. 


Loaded unbreakable ] mil 
double-coated Mylar base tape, the 


with 


unit is said to give excellent wrap 
around and response. lis low im 
pedance makes for high fidelity, low 
“wow and flutter.” 

It will sell to 


under a dollar in quantity, each unit 


distributors for 


loaded with tape and packaged 


NEW Gisom PRODUCTS 


The Latest in Projection, Production & Recording Equipment 


F&B Shows Sound Recording Slate 
Created from Producer Ideas 

* Prepared for producer efficiency 
is a new sound recording slate now 
Babb, 


New York manufacturers of motion 


available from Florman & 
picture and tv equipment. 
The slate 


synthesis of ideal size and layout 


was constructed as a 


suggestions gathered by the com- 
pany from a questionnaire sent to 
leading film producers. The slate 
has headings which are permanently 
silk-screened with 
clapsticks. The unit’s overall size 
is 11 x 14-inches. With a supply of 


dustless chalk, the slate is priced at 


seasoned ash 


ce 


» ¢ 
$3.75. 





quick response. 


245 WEST 55th ST. 


A NAME WITH A PURPOSE 


THE objectives of the Comprehensive Service Corpora- 
tion are, as its name implies, to render the most compre- 
hensive and satisfying service possible, to all who look to 
us for their needs in motion picture equipment and service. 


We point with pride to the lengthy list of customers, 
large and small, throughout the globe who have been com- 
ing to us again and again over the long years. Their con- 
fidence in our merchandise—our square dealing—and our 
expert knowledge—apparently is highly justified. This 
ever-expanding enterprise stems from such relationships. 
Consequently, when considering your next purchase, speak 
up—tell us fully what you have in mind, and give us an 
opportunity to provide it... . You will be gratified by our 


Comprehensive Service Corp. 


NEW YORK 19, N. Y. 
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Table mode tape recorder, featured in the 
~ ras Be & Howe pr 


3ram announced th montr ee below 


new Columbia Re 


Columbia, Bell & Howell Join 
Forces on Tape Equipment Line 
* Columbia Records, Inc., and Bell 
& Howell joined 
forces for the development and mar- 
keting of home tape recording equip- 
ment. Two models will be produced 
initially: a table model and a port- 
able unit. As a result of the coopera- 
tive program, Bell & Howell’s TDC 
Division will manufacture and Col- 
umbia will see the new line through 
authorized Columbia distributors in 
the music field. Bell & Howell will 
announce shortly a_ similar line 
which will be sold through retail 
photographic dealers. 

“This joint effort should vastly 
broaden the market for home tape 
recorders. The new program repre- 


Company have 


sents a combination of new engineer- 
ing developments by two pioneer 
companies in the fields of sound re- 
cording and motion picture equip- 
ment manufacturing,” said James B. 
Conkling, Columbia president, and 
Charles H. Percy, president of Bell 
& Howell. 

Special features of the Model 355 
Columbia-Bell & Howell 360K table 
model tape recorder include: excep- 
tionally fast forward and re-wind 
1200 ft. in 90 sec.; two 
flashing beacons to indicate correct 
level; 
automatic tape tension control; fre- 


speeds 


recording easy threading; 
quency range of 50 to 20,000 cycles; 
3 and 34 and 
7 and 4; and the kilosphere, a 
small device no larger than a candy 


two speed recording 


bar, yet containing more than one 
thousand minute loudspeaker out- 
lets which treble 
range with extraordinary clarity and 


reproduce the 


crispness. 

Developed by Columbia’s Depart- 
ment of Engineering and Develop- 
ment, the kilosphere speaker is a 
perforated metal oblong with more 
than 500 tiny apertures encased in 
a thick plastic foil. Each of the 
apertures acts as a loudspeaker when 
the covering membrane of foil is set 
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into vibration by electric signals 
from the sound reproduction system. 

Since electric force is applied over 
the entire kilosphere instead of at 
a single point, as in conventional 
cone speakers, the 1,000 tiny speak- 
ers all operate in exact phase. Dis- 
tortion due to variations in phasing 
is thus the 
brilliant reproduction of high fre- 
quencies is made possible. The kilo- 


eliminated and clean, 


sphere produces an unusually 
smooth sound pressure curve in the 
range from 3,000 to 20,000 cycles. 
The Model 355 table model sells 
for $299.50, while the Columbia- 
Bell & Howell Model 350, a portable 
tape recorder, incorporating many 
of the features of the 355, sells for 
$249.50 wg 
aa - — 
Harwald’s New Film Conditioner 
Promises Longer Print Life 
* Protect-O-Film No. LOO, a 
film conditioner 


new 
non-flammable 
which cleans and protects motion 
picture film and filmstrips in one 
operation, has been announced by 
the Harwald Company, Evanston, 
Illinois. 

The conditioner provides four- 
way film protection, including a 
lubricant which is said to cut film 
A six-month test 
film libraries 
across the nation indicated film life 
can be extended “as much as five 


wear drastically. 


in connection with 


times.” 

Protect-O-Film contains an anti- 
static agent to prevent the build-up 
of an electrical charge which at- 
tracts dirt, dust and lint. By apply- 
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ing the conditioner at proper inter- 
vals, the film base can be made to 
retain strength and pliability. 

The product can be applied to 
film either by hand or with a clean- 
ing machine. It will not harm alu- 


minum or rubber and is low in 
toxicity. 
A variation of the conditioner. 


Protect-O-Film No. 200, is being 
produced for use on negative prints 
to insure absolute cleanliness prior 
to printing and film longevity. 

7 . 7 
Brumberger Adds Slide Chests 
to “50th Anniversary Products” 
* Portable all-steel chests for the 
compact filing of 12 automatic slide 
changer magazines have been added 
to the “50th Anniversary products” 
currently available from the Brum- 
berger Sales Corp., photographic 
slide projector and slide file manu- 
facturer. 

The new cabinets feature an in- 
dex chart for quick slide identifica- 
tion and a folding carrying handle 
for portability. 

Brumberger Chests for Automatic 
Slide Changer Magazines are made 
in two models: No. 1371A ($5.95) 
which will hold 12 Airequipt and/or 
La Belle six-inch magazines; No. 
1372 ($6.95), which holds 12 
T.D.C, and/or Viewlex slide maga- 
zines. 

The chests are distributed through 
photo dealers or are available from 
the company at 34 Thirty-Fourth 
Street, Brooklyn 32, New York. 


TDC Stereo Selectron Changer 
Offered by Three Dimension Co. 
* A TDC Stereo Selectron changer 
for stereo slides has been announced 
by Three Dimension Company, a 
division of Bell & Howell Company. 
Che changer fits both the TDC 
Stereo Vivid projector and the TDC 
Stereo Project-Or-View machines. 
The handles 
slides in trays, each with up to 30 
ASA standard §$(1%x4”) 
slides in glass-and-tape, glass-and- 


Stereo Selectron 


stereo 


metal or cardboard mounts. 

in the new unit, slide feeding and 
advancing is similar to the LDC 
Selectron slide 
changer. An open-top tray design 
allows the projectionist to insert or 


Semimatic 2x2 


remove slides in the tray without 
taking the tray out of the unit. The 
list price of the unit, fair traded, is 
$19.50. 

Stereo Selectrays for the changer 
provide individual indexed slots for 
30° stereo After 
slides in the Selectray, they need not 
be touched by hand. When not in 
use, they serve as storage compart- 
ments for slides. The Selectrays are 
listed at $1.95 each. 


mounts. putting 
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¢ Full Information On R al I A 
JACK A. FROST, DEPT. B, 
234 PIQUETTE AVE 
Detroit 2, Michigan 


OR CALL DETROIT, TRinity 3-8030 


uhts 
nation! 


MOTION PICTURE STUDIO 


THEATRICAL @ DISPLAY 
Rental Equipment 


Wherever you are whatever you 
need... in the way of unusual, spe 
cialized lighting, call on Jack Frost' 
For movie-making, 


stage lighting, 


exhibits, conventions . for any 
location requiring exceptional light 
ing, Jack Frost is ready to serve you 
with an unequalled national service 
including complete installation and 
removal wherever you are 


Please send me full informa 
ation on your rental service 


Name 


Address 
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A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


__ EASTERN STATES — 
* CONNECTICUT * 


Rockwell Film & Projection 
Service, 182 High St., Hartford 5. 


¢ MARYLAND « 


Howard E. Thompson, Box 204. 
Mt. Airy. 


¢ MASSACHUSETTS « 


Cinema, Inc., 234 Clarendon St.. 
Boston 16. 


* NEW JERSEY « 
Slidecraft Co., 142 Morris Ave., 
Mountain Lakes, N. J. 


Association Films, Inc., Broad at 
Elm, Ridgefield, N. J. 


* NEW YORK « 
Association Films, Inc., 347 
Madison, New York 19 
Buchan Pictures, 122 W. Chip- 
pewa St., Buffalo. 
Charles J. Giegerich, 42-20 Kis- 
sena Bivd., Flushing. 
Comprehensive Service Co., 245 


W. 55th St., New York 19, 


Crawford & Immig & Landis, 
Inc., 265 W. 14th St., New York 
City 11. 


The Jam Handy Organization, 
1775 Broadway, New York. 
Ken Killian Co. Sd. & Vis. Pdts. 
17 New York Ave., Westbury, 

N.Y. 


Mogull, Film and Camera Com- 
any, 112-114 W. 48th St., New 
ork 19, 


5. O. S. Cinema Supply Corp., 
602 W. 52nd St., New York 19. 


Specialized Sound Products Co., 
551 Fifth Ave., New York 17. 


Training Films, Inc., 150 West 
54th St.. New York 19. 


United World Films, Inc., 1445 
Park Ave., New York 29. 


Visual Sciences, 599BS Suffern. 


* PENNSYLVANIA « 
The Jam Handy Organization, 
Gateway Center, Pittsburgh 22. 

J. P. Lilley & Son, 928 N. 3rd 
St., Harrisburg. 


Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 


USE THIS DIRECTORY TO LOCATE THE BEST IN 


* WEST VIRGINIA « 


Haley Audio-Visual Service, 
Box 703, Charleston 23. 


Pavis, Inc., 427 W. Washington St., 
Phone 2-5311, Box 6095, Station 
A, Charleston 2. 


B. S. Simpson, 818 Virginia St., 
W., Charleston 2, PH 6-6731. 


SOUTHERN STATES 


¢ ALABAMA « 
Stevens Pictures, Inc., 217 - 22nd 
St., North, Birmingham. 


Lewis M. Stone, Projector Serv- 
ice. “Specialized in Service.” 
1409 Ford Ave., Tarrant City 7, 
Ala. 


¢ FLORIDA e« 
Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


United World Films, Inc., 1311 
N.E Bayshore Drive, Miami. 


¢ GEORGIA « 


Colonial Films,71 Walton St., 
N.W., ATwood 7588, Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


United World Films, Inc., 287 
Techwood Drive, N. W. Atlanta. 


* LOUISIANA « 


Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Delta Visual Service, Inc., 815 
Poydras St., New Orleans 13. 


* MISSISSIPPI « 


Herschel Smith Company, 119 
Roach St., Jackson 110. 


Jasper Ewing & Sons, 227 S. State 
St., Jackson 2. 


¢ TENNESSEE ¢ 


Southern Visual Films, 687 
Shrine Bldg., Memphis. 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 
ville. 


¢ VIRGINIA ¢ 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
51371. 


* ARKANSAS « 


Grimm-Williams Co., 115 W. 
Sixth Street, Little Rock. 





MIDWESTERN STATES 


¢ ILLINOIS « 


American Film Registry, 24 E. 
Eighth Street, Chicago 5. 

Association Films, Inc., 79 East 
Adams St., Chicago 3. 


Atlas Film Corporation, 1111 
South Boulevard, Oak Park. 


The Jam Handy tion, 
230 N. Michigan Ave., Chicago 1. 


Midwest Visual Equipment Co., 
3518 Devon Ave., Chicago 45. 
Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 
United World Films, Inc., 605 

W. Washington Blvd., Chicago 6. 





¢ INDIANA ¢ 


Burke’s Motion Picture Co., 434 
Lincoln Way West, South Bend 5. 


° IOWA « 


Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cedar Rapids, Iowa. 


¢ KANSAS-MISSOURI « 
Erker Bros, Optical Co., 908 
Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


© MICHIGAN « 


Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 


The Jam Handy Organization, 
2821 E. Grand Blvd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


¢ OHIO « 


Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati, 

Academy Film Service Inc., 2112 
Payire Ave., Cleveland 14. 

Fryan Film Service, 1810 E. 12th 
St., Cleveland 14. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14, 


The Jam Handy Organization, 
310 Talbott Building, Dayton 2. 


Twyman Films Inc., 400 West 
First Street, Dayton. 

M. H, Martin Company, 1118 
Lincoln Way E., Massillon. 





WESTERN STATES 


¢ CALIFORNIA ¢ 


Donald J. Clausonthue Co., 1829 
N. Craig Ave., Altadena 


Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 


Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 
wood 28. 


The Jam Handy Organization, 
5746 Sunset Boulevard, Holly- 
wood 28. 


Ralke Company, 829 S. Flower St., 
Los Angeles 17. 


Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 


United World Films, Inc., 6608- 
10 Melrose Ave., Los Angeles 36. 





Association Films, Inc., 351 Turk 
St., San Francisco 2. 


Westcoast Films, 350 Battery St., 
San Francisco 11. 


¢ COLORADO « 


Dale Deane’s Home Movie Sales 
Agency, 28 E. Ninth Ave., Den- 


ver 3. 


¢ OKLAHOMA « 


Cory Motion Picture Equip- 
ment, 522 N .Broadway, Okla- 
homa City 2. 


¢ OREGON « 


Moore’s Motion Picture Service, 
33 N. W. 9th Ave., Portland 
9, Oregon. 


United World Films, Inc., 5023 
N. E. Sandy Blvd., Portland. 


e TEXAS 


Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 
Austin. 


Association Films, Inc., 1915 Live 
Oak St., Dallas 1. 


George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 


United World Films, Inc., 2227 


Bryan Street, Dallas. 


e UTAH ¢ 


Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 


EQUIPMENT, FILMS AND PROJECTION SERVICE 


BUSINESS SCREEN MAGAZINE 


















synchronous 
magnetic film 
recorder for 
motion pictures 
and television. 






STANCIL- HOFFMAN “ 
921 N. Highland Hollywood 38, Calif. particulars 





Color is an essential part of your film. 


Make a 
“color planned film” 


a film that will tell your story by 
using creative powerful hues at the 
right saturation to impress your 
audience, to leave in their mind an 
everlasting message. 

If color is important in the display 
or presentation of your product, send 
for a copy of our brochure on “Color 
planned films,” or ask to see our 
most recent motion pictures. 


GOLDEN KEY PRODUCTIONS, INC. 
1921 Hillhurst Ave. 
Hollywood 27, Calif. 
NOrmandy 3-9421 


IMMEDIATE CASH 
CAMERA EQUIPMENT 


NEED EYEMOS (SINGLE LENS AND TURRET), 
MITCHELLS, ARRIFLEX, DE BRIES, B&H STAND- 
ARDS AND HI-SPEEDS, WALLS, AKELEYS, CINE 
SPECIALS, AURICONS, MAURERS, FILMOS. 
ALSO BALTARS, COOKES AND OTHER LENSES. 
SOUND STAGE, LABORATORY AND EDITING 
EQUIPMENT OF ALL TYPES REQUIRED. PLEASE 
SHIP INSURED OR FORWARD DESCRIPTIONS 
AIRMAIL. IMMEDIATE PAYMENT. 


GORDON ENTERPRISES 


5362 N. CAHUENGA + N. HOLLYWOOD, CAL. 











MOTION PICTURE 
AND 


TELEVISION ART 
OPTICAL PHOTOGRAPHY 


Animation — Titles 


343 LEXINGTON AVE. 
LExington 2-7378 


PRODUCTION SERVICES «+ 1954 





“ALL | NEED IS A CONFERENCE”’ 


(CONTINUED FROM PAGI THIRTY-NINE) 


it takes advantage of one of the methods that 
make films so potent a training medium — in- 
volving the audience in a familiar situation 
which they instinctively recognize and respond 
to. In a tightly-paced, dramatic style, the film 
recreates a typical industrial event —a confer- 
ence of executives and supervisors faced with 
a serious problem that threatens trouble for the 
business and for each of them. At the start, a 
group of people is introduced which the audience 
can immediately identify with. 
Some are hostile and aggressive, some eager but 
shy, some competent and harassed: or, as Phil 
Hyatt, the Conference Leader, puts it: 


recognize and 


“Some 
don’t like each other, some don’t like meetings, 
and some, you'd swear, don’t like anything.” 

The stage for the conference is set by capsule 
flashbacks that give a glimpse of these people 
on the job and some of the pressures that lead 
them to act as they do. The skills the conference 
leader needs are brought out as he guides this 
group through the stormy clashing of personali- 
ties and ideas into the safe harbor of agreement 
and good feeling. 

All I Need Is A Conference should do an 
effective training job because of its strong dra- 
matic impact and discussion-provoking approach. 
Emotionally, it gives its audience a real feeling 


of participation with conference leader and 
conference members alike. At the same time, 
because it’s the kind of film in which each 


viewer is likely to see something different, it 
should stimulate an interplay of opinions which 
can lead to real learning. 

The supplementary material has been tailored 
so that the film can be used to train conference 
leaders through the conference method, itself. 
The two-session manual is set up for use by 
both experienced and inexperienced trainers and 
the primer for conference leaders is an effective 
reference guide. 

Films and the group participation method 
have the basic elements of a good marriage. 
They can do a lot for each other particularly 
when employed for teaching new skills or devel- 
oping new attitudes. This combination provides 
business with a double-barrelled instrument that 
is much more effective than either of its parts 
used singly. like All I Need Is A 
Conference can go a long way to make this 
instrument work by equipping executives and 


Pictures 


supervisors with the know-how and human un- 
derstanding they must have to get the most out 
of both films and group participation. Yad 


FREE FILMS 


The Free Films you need to keep 
in tune with audio-visual trends 
are listed, classified, and indexed 
by title, subject and source in the 


New, 1954 





Educators Guide to Free Films 
Authoritative ¢ Comprehensive ¢ Easy to Use 
Available for $6.00 on 30 day approval 


Educators Progress Service 
Dept. BSM Randolph, Wis. 

















Score your next 
picture at 


Langlois Filmusi¢, Ine. 


619 WEST S4TH STREET 
NEW YORK 13, N. Y, 
JUdson 6-4155 


6060 SUNSET BLVD 
HOLLYWOOD. CALIF 
Hollywood 4.4687 


in Canada: S. W. Caldwell, Ltd. 447 Jarvis St., Torente 





LAB-TV 


PROFESSIONAL 
16mm Black and White 


REVERSAL PROCESSING 


Processing on hourly schedules 
for leading TV Stations and Producers 


Write for Circular 
247 West 46th St. New York 31, N.Y. 











SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 
guaranteed. Complete studio and 
laboratory services. Color printing 


and lacquer coating. | 


ESCAR 
MOTION PICTURE SERVICE, = 


7315 Carnegie Ave., | 
Cleveland 3, Ohio | 








for those who want 


>. 
. 
. 
* 
* 


films 


of distinction 


SAM ORLEANS PRODUCTIONS 
-~—E XPERIENCE SINCE 1914— 


211 w. cumberiond 
4 


, knoxville, tenn 
* 


16 nw, and 


7 
iy oklahoma city, okia 


sircet? 








National Carbon Co. Names 
Three as New Vice Presidents 


HAVE YOU READ THESE AUDIO-VISUAL REFERENCE BOOKS? ¢ Three men, each qualified by long 


RNHER ( AY FROM HE BUSINES SCREEN BOOKSHELF SERVICE afhliation with the NATIONAL CaR- 


BON COMPANY, have been appointed 
PMEN f vp f He \CCOMPANIES ORDER 





* Business Film Books ™™ 
FILMS IN BUSINESS AND INDUSTRY by Henry Clay Gipson 


(How Motion Pictures and Slidefilms are made and used for Train- 


ing, Education and Selling) 
FILM BOOK by Wilson and Haa 


{ Applic ations of sound motion picture ! 


and slidefilms in school 
business and industry, including chapters or 


tion, T.V.) 


) projection distribu- 


FILM IN INDUSTRIAL SAFETY TRAINING by Paul R. enatiu 
(Determining place of films in industrial safety training and prob- 
lems involved in their use) 

USE OF TRAINING FILMS IN DEPARTMENT AND 
SPECIALTY STORES by Harry M. Hague (Extent to which films 
and other training aids are used in industry and obstacles to more 


effective and widespread use 


* Books on Production Techniques 


AMERICAN CINEMATOGRAPHER HAND BOOK AND REF- 
ERENCE GUIDE by Jackson 7. Rose 
methods and equipment 

PREPARATION AND USE OF AUDIO-VISUAL AIDS 


hy Haas and Packer (for industrial, educational 


Photographic materials 


religious, social and 
civic fields) 


FILM AND ITS TECHNIQUES by Raymond Spottiswoode 
(Essential, unwritten lore of documentary film making) 
FILM AND THE DIRECTOR by Don Livingston 


(How to write, produce or direct better movies economically) 


PrHE TECHNIQUE OF FILM EDITING by Karel Reisz 
(Basic Principles for ‘T.\ 

HANDBOOK OF BASIC MOTION-PICTURE TECHNIQUES 
by Emil FE. Brodbeck (for both amateur and professional this hand- 
book covers basic know-how) 

PAINTING WITH LIGHT by John Alto 
(Technical and artistic aspects of lighting 

PICTORIAL CONTINUITY by Gaskill and Englander 
(How to shoot a movie Story) 

THE RECORDING AND REPRODUCTION OF SOUND 
by Oliver Read (Complete reference to audio in all phases) 

16MM SOUND MOTION PICTURES by William H. Offenhauser 


\ Manual for the professional and amateur) 


j? 


« Periodicals, Handbooks and Film Guides 


BUSINESS SCREEN MAGAZINI or Industry 


full issues) 


(including eight 


THE AUDIO-VISUAL PROJECTIONIST’S HANDBOOK 
(Two-color graphic portfolio showing ideas and helps) 
THE NATIONAL DIRECTORY OF SAFETY FILMS 
(Over 950 subjects including 1954 additions and supplements) 
GUIDE TO FILMS & USES BY SALES EXECUTIVES 
(National Federation of Sales Executive book with 45 pages of 
useful text and complete sales training film list 
BOUND VOLUMES OF BUSINESS SCREEN MAGAZINI 
Volume 11-1950 (8 complete of one full year) 
Volume 12-1951 (8 complet of one full year 
Volume 13-1952 (8 complete s of one full year) 


Volume 14-195 8% complete issues of one full year) 


Special combination offer of all four volumes, FOB Chicago 


McGraw-Hill 
IRS Pages 


Prentice-Hall 


251 Pages 


Harvard University Press 


119 Pages 


Harvard University Press 


147 Pages 


American Cinematographer $5.00 
31 Pages 


Prentice-Hall $5.00 


320 Pages 


University of California Press 
05 Page s 
Macmillan Co 
203 Pages 
Farrar, Straus and Young 
282 Pages 
Whittlesey House 
407 Pages 


Macmillan Co 

191 Pages 

Duell, Sloan and Pearce 
149 Pages 

Howard W. Sams & Co 
800 Pages 


Interscience $10.00 


565 Pages 


Business Screen $3.00 
a vear 


Business Screen $1.00 
National Safety Council $.75 


National Federation $3.00 


of Sales Executives 


Business Screen 
$8.50 
$8.50 
$8.50 
$8.50 
$29.50 


Send Orders Accompanied by Check in Payment or Purchase Order Addressed to 
BUSINESS SCREEN MAGAZINE, 7064 SHERIDAN ROAD, CHICAGO 256 





as vice-presidents of this division of 
the Union Carbide and Carbon 
Corporation. 

ArTHuR C. BRYAN is vice-presi- 
dent and general manager of Con- 
sumer Products; Wittram H. 
FEATHERS, vice-president and gen- 
eral manager of Industrial Products 
and WALTER A, STEINER vice-presi- 
dent in charge of Development. 
The promotions were announced by 
A. S. JoHNson, president of Na- 
tional Carbon. 

Mr. Bryan has been with National 
Carbon in various sales activities 
since 1935 when he started as in- 
dustrial salesman in Chicago. In 
1949, he was promoted to general 
sales manager and in 1952 vice- 
president in charge of Sales. 

Mr. Feathers joined National 
Carbon in 1937. In 1949, he was 
made general superintendent of the 
three Niagara Plants. He trans- 
ferred to Cleveland as assistant to 
the vice-president in charge of Pro- 
duction in 1952 on his return from 
a year at M.I.T. under a Sloan 
Fellowship. 

Joining the Company in 1924, 
Mr. Steiner served in a number of 
engineering capacities and in 1937 
was made assistant to the director 
of the research laboratories. In 
1944 he became product manager 
for Industrial Products. In 1953 he 
was made general product manager 
over all the Company products. 


* . 7 


Dulling Spray Packaged to 

Foil Obnoxious Photo Glare 

* The hazard of glaring reflections 
is precluded by using Krylon Dull- 
ing Spray on shiny photo subjects, 
according to the manufacturers, 
Krylon, Inc., Philadelphia. 

Krylon is in a pushbutton Spra- 
tainer. The photographer spurts it 
on the too-brilliant subject surface. 
It dries in a few seconds and he 
can shoot the subject sans glare. 
The spray can be used on glossy 
prints, both black and white and 
color. The stuff comes off with a 
soft cloth rubbing. 

The manufacturers see the spray 
as eliminating print retouches, as 
well as picture-taking gadgetry. 
Dulling Spray is the newest addi- 
tion to the complete line of spray 
coatings produced by the company. 

Information on these products 
may be obtained by writing to 
Krylon, Inc., 2038 Washington 
Ave., Philadelphia 46, Pennsyl- 


vania. 

















ing around the bush here. When printing from masters is a requirement, 


you like color prints of remarkable fidelity at a price no other lab can quote you? 


Well you can, and now, too! Yes, Color Service is able 
to offer color prints of quality equal to if not better 
than reversal prints from masters, and note this, at a 
far less cost than you have been accustomed at any lab. By adopting 
the revolutionary 16mm neg. pos. process and using 
c-o-n-t-r-o-l-l-e-d techniques of printing we are able 
to obtain 16mm color prints of exacting fidelity, un- 
surpassed natural color and at a bonus value that 


will reflect itself in your overall production budget. 


_why not 
at-—no double talk, this 
We repe!— 


color service CO., inc. 
115 W. 45th ST. NEW YORK, N. Y. 


Ju. 6-053 



















































































CLEVELAND FILM FESTIVAL 
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—— DARTNELL PRESENTS BORDEN AND BUSSE ON... 


="“QVERCOMING OBJECTIONS” 


A Sales-Training Motion Picture 


“Overcoming Objections” spotlights the six most effective techniques used 
by successful salesmen to overcome sales obstacles. 

The Cleveland Film Festival oscar-winner shows how objections can 
serve as fuel to spark the sales talk. Produced for The Dartnell Corporation 
by The Jam Handy Organization, this entertaining film will instruct and 
inspire new salesmen and old-timers. 

Specialists in the production of sales-training motion pictures, The Jam 
Handy Organization can help you get your sales messages across with 

It's one of a series .. . dramatic clarity. 

For your sales meetings, conventions 

or training programs, you can obtain 

a print of this 30-minute sound motion 

picture by writing to: The AM HANDY O 4s 

The Dartnell Corporation, J rs egelliore 
4660 Ravenswood Avenue. 

Chicago 40, Illinois 





